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the new 
Comet 300 Linotype 


equals Comet 300’s proved performance. Minute by minute, day by day, the 300 dependably delivers 
12 lines a minute—with no falter, no fuss. The new MAT GLIDE SYSTEM helps assure this. Now 
mats travel with incredible smoothness — for added speed, added matrix life. There are other unique 
features, too. LINOTRONIC CONTROLS~—for positive metal temperature regulation. And new 
AIRFLOW MECHANISMS that mean new smoothness and speed —tape-operated, or manually. All 
add up to highest true speed —the kind that spells true economy! 


Your Linotype Production Engineer can show you how Comet 300 
can speed (and economize) your typesetting as nothing else can. ¢ LINOTYPE - 
Mergenthaler Linotype Company, 29 Ryerson St., Brooklyn 5, N.Y. 


True speed is what counts—and no machine 














The hearty acceptance of the Model K by the printing in- 
dustry is further recognition of the importance of the Elrod 
as basic equipment for strip material requirements. 

Six different Elrod models are now available to meet 
practically any need—publications, job printing, circular 
and poster printing, daily newspapers (over 70% of all 
those in the United States and Canada use Elrods), week- 
lies, or any plant wanting to control its own production. 

Send for your free Many present Elrod users profit by installing a Model K as 
copy of this new supplementary equipment for continuous production of 
folder on the : : 

Model K Elrod certain largely-used material. 

Each Elrod model is simply designed to produce high- 
quality material. Supplied electric-heated or gas-heated; 
molds up to 18-points are interchangeable on all Elrods. 











Ludlow Typograph Company 2032 Clybourn Avenue, Chicago 14 





“Good we figured this job for the 
Heidelberg, or we'd have been outpriced.’’ ‘If there’s any profit in a job, 
— Ted Huerlander, Sales Representative the Heidelberg will find it.’ 


— Freeman Craw, Vice President 


Photographed at Tri-Arts Press, New York . . . currently operating two 21x28 and three 15x20'2" Heidelberg Cylinder Presses 


Competition keener every day? 


Here’s why 21 x 28” and 15 x 2014” feed right through to delivery by 
Heidelberg Cylinders will give you spring loaded grippers. No tapes, 
more production every hour, more rollers or other frictional devices. 
saleable sheets at the end of every Top speed printing is an actuality. 
shift. ¢ Continuous delivery and pre-load- 
¢ Single revolution principle features a ing device give peak production 
slowed down printing stroke and ac- hour after hour, on all kinds of jobs. 
celerated return stroke. 25°; longer Features like complete accessibility of 
impression time means more jobs are form and cylinder, built-in washup, 
run at 4000 or 5000 iph, respectively, speed form positioner — all add up to 
without sacrificing quality. more profits. Ask us for a demonstra- 
Sheets positively controlled from tion and see for yourself why — 











“Letterpress profits really begin 
when you ‘put it on a Heidelberg’ 


GINAL HEIDELBERG 
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HEIDELBERG SALES AND SERVICE NATIONWIDE 


Glendale, L.1.,N. Y. * Los Angeles, Calif. * Houston, Texas * Chicago * Cleveland * San Francisco * Portland * Seattle 
* Denver * Salt Lake City * Albuquerque * Phoenix * El Paso * Kansas City * Atlanta * Minneapolis * Washington * Richmond 
New York City Display Room — 180 Varick Street 
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FOR PROCESSING DYCRIL" PLATES 


REFLECTS UNMATCHED EXPERIENCE GAINED SINCE 1959 


Du Pont’s recent decision to pro- 
duce Dycril photopolymer printing 
plates on a commercial scale spot- 
lights Fairchild’s pioneering experi- 
ence as the earliest and now the 
leading source of the processing equip- 
ment for these plates. 

Following Du Pont’s request in 
1955, Fairchild designed and built the 
first automatic exposure and washout 
units. Since then, workingclosely with 
Du Pont, Fairchild has continued 
building units designed to keep step 
with the technological advances be- 
ing made in Du Pont’s Dycril plates. 


Fairchild installations now in actual 
operation include Beck Engraving 
Co., Philadelphia; City Electrotype 
Co., Detroit; Container Corporation 
of America, Mannyunk Plant, Phila- 
delphia; Crier Cut Service, Minnea- 
polis; R. R. Donnelly, Chicago; Drury 
Printing Co., Dayton, Ohio; Du Pont 
Photoproducts Research Laboratory, 
Parlin, N. J.; Du Pont Printing Devel- 
opment Plant, Philadelphia; Du Pont 
Printing Plant, Philadelphia; W. F 
Hall, Chicago; Industrial Engraving 
Co., Easton, Pa.; Litho Composition & 
Plate Co., Boston; and Typo Service, 


*Du Pont’s trademark for its photovolymer printing plates 


Philadelphia, among others 

In addition, pending installations 
include Acme Printing Co., Everett, 
Mass. ; Foilcraft Printing Corp., Brook- 
lyn, N. Y.; Plimpton Press, Norwood, 
Mass.; and Primary Color, Inc., New 
York City, N. Y. 

Featuring automatic operation and 
push-button control, Fairchild equip- 
ment processes line, halftone, or com- 
bination plates with a single alkaline- 
solution bath. Plug-in components — 
unitized for easy servicing — are 
interchangeable between various 
models of the Fairchild equipment 





PRINTING INDUSTRY NOW RANKS AS ONE 
OF TOP TEN USERS OF LEASED EQUIPMENT 


More and more printers are taking 
advantage of the benefits of leasing. 
At the end of 1959, for example, there 
was approximately $20,000,000 worth 
of production equipment on lease to 
the printing and publishing industry, 
and indications are that this trend 
toward leasing will be an accelerat- 
ing one. The reasons are important in 
today’s highly competitive situation 

Most of all, profits are earned 
through the use, not the ownership 
of equipment. Leasing frees working 
capital that would ordinarily be tied 
up in purchase, thus permitting it to 
be used more profitably for expan- 
sion, investment, or other purposes. 
Leasing also reduces the risk of loss 
caused by rapid obsolescence of spe- 


cialized equipment. 

Another reason is service. In the 
case of its Scan-A-Graver® and Scan- 
A-Sizer®, Fairchild provides the 
services of 45 electronic engraving 
specialists from coast to coast to look 
after every leased machine. These 
Fairchild Customer Engineers make 
regular preventive maintenance calls 
and maintain the equipment “like 
new” for the life of the lease. All 
worn parts are replaced without cost. 

Important, too, is a continuing pro- 
gram of product improvement, the 
results of which are incorporated in 
every leased machine to assure the 
user of up-to-date equipment. More- 
over, equipment rental is a tax de- 
ductible item. 





TYPE FONTS QUICKLY CHANGED 
WITH TTS® MULTIFACE PERFORATOR 
Since book and job composition require 
many type faces, the Multiface Perforator is 
designed with removable matrix width (brass 
width) counting magazines that assure 
accurate line justification. They are easily 
changed in a few seconds. Magazines are 
provided to count any font of matrices from 

5% to 14 points. 


PRINTER and LITHOGRAPHER for August, 1960 





IDEAS AND INFORMATION 


FOR THE 


GRAPHIC ARTS INDUSTRY 


SETS 24 GALLEYS OF MIXER COMPOSITION 
PER MACHINE PER SHIFT WITH TELETYPESETTER™ 


ope 


J. N. Anzel holds TTS tape produced by a single Perforator operator in one shift, and shows 


the amount of type it sets automatically 


FREE TTS MAINTENANCE COURSE EXPANDED TO 3 WEEKS 


/RCHIL 


Division of Fairchild Camera and Instrument Corp 


As part of its service to Teletypeset- 
ter customers that goes beyond equip- 
ment purchase, Fairchild has for 
years conducted a tuition-free school 
at its Plainview, L. I., plant. Now, to 
permit even more extensive training 
for customers’ maintenance person- 
nel, classes have been extended to 3 
weeks. Subjects covered include the- 
ory of operation, adjustments of 
Perforator and Operating Unit, dis- 
assembly and reassembly of principal 
units, and recommended trouble- 
shooting procedures 


Teletypesetter 


EQUIPMENT 


Name 


Company 


District Offices: Eastchester, N.Y.; Atlanta, Ga ; Chicago, Ill.; 


Los Angeles, Calif.; Toronto, Ont. 


| 
| 
| 
GRAPHIC : 
| 
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| 


J. N. Anzel, N. Y. trade compositor, 
gets 3 times more type output 
than with manual operation 
— automatically 


Now many typesetters and printers 
— like hundreds of newspaper plants 
in the U. S. and abroad — are finding 
they can increase linecasting machine 
output up to 3 times with Teletype- 
setter. 

For example, at J. N. Anzel, Inc., 
a New York compositor, TTS econo- 
mies pay off handsomely. Anzel says 
his TTS equipment has required a 
minimum of service over many years. 

Some of the jobs especially suited 
for TTS linecasting include court 
briefs, telephone and business direc- 
tories, voter lists, text, trade and 
pocket books, rate and data guides, 
imprints, personalized checks, and 
many others. 

TTS® performs typesetting magic 

Teletypesetter permits automatic 
composition, hour after hour, at the 
maximum speed of the linecasting 
machine. Operation is easy. Any good 
touch typist can quickly learn to 
punch tape at high speed on the TTS 
Perforator — which records letters, 
characters and composing machine 
functions by means of perforations 
in a strong paper tape. 

Automatic linecasting is accom- 
plished by means of the TTS Operat- 
ing Unit conveniently mounted 
beneath the linecasting machine key- 
board. As the Operating Unit “reads” 
the tape, it automatically translates 
the perforations into functions nor- 
mally carried out by manual opera- 
tion. Because the system is mechani- 
cal, present personnel can service it 
without difficulty. 

Teletypesetter is being used by 
typesetting companies, book and 
magazine publishers, specialty shops, 
other commercial printers. It not only 
gives them more type in less time at 
lower cost, but also provides savings 
in metal inventories and storage space. 


Fairchild Graphic Equipment, Dent. FGE-12 
Fairchild Drive, Plainview, Long Island, N. Y. 


Please send me descriptive literature on: 
Dycril plate processing equipment 


Fairchild leasing plan 
Multiface perforator 





the Right 
Combination... 


“the CHALLENGER” 


F9 PMapen 


1500 Ib. capacity 


Model 10546—battery operated 


“the DRUM 
HANDLER” 


990” 
complete 


1000 Ib. capacity 


Model 3062—bottery operated 


“the TELESCOPIC 99” 


99 api 


1000 Ib. capacity 


Model 9972T—battery operated 


MORE THAN 80 
BIG JOE MODELS 


Hydraulic Handling for 
EVERY Department 


BIG JOE 


—=_** Manufacturing Company 


G_cancnacenes Colony Drive 


Wisconsin Dells, Wisconsin 


—— 
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He's Full of Nostalgia! Wants 
Type Figures Representing Dolls 


Many vears ago (I'm now 70), the Ameri 
can Type Founders’ catalogs carried the 
Kate Greenway 

I wonder if any of your readers knows of 


or Greenaway) figures. 


a source for similar figures, or perhaps has 
some of the original subjects that they 
would be willing to sell, or any subjects that 
could be used to represent dolls? 

Also, I would be glad to hear from anvone 
having old copies of /P for sale, Don’t want 
complete files, just a few copies to satisfy a 
nostalgia dating back to 1890 or 1900 

And a type founder's catalog or two, dat- 
ing back to the same period, would contrib 
nostalgia.—B. W. 
Main St., Ran 


alleviating the 
10 Ss 


ute to 
Magee, Mageeprint 


dolph, Vt 


Millions, Billions, Trillions!! 
Typo Changes Government Figure 


When I came to “The Last Word” which 
appeared in the June, 1960, issue of PRINTER 
AnD LiTHocRAPHER, I was amazed at the fig 
ures quoted for the cost of U. S. Govern 
ment printing 

I wish to correct an erroneous impression 
that the Federal government is spending 
billions of dollars for its printing require 
ments. Possibly vour information source 
was confused on millions and billions. A 
million dollars is a lot of money, but a bil- 
lion dollars is one thousand times as much 

The Commercial Printing Industry Re 
view, issued by the Department of Com 
merce shows that the gross national print 
ing product was approximately $6-billion 
for 1959. It is doubtful that the government 
purchases of printing amounted to even 5‘ 
of this figure 

[he Air Force has only a small share of 
this amount, specifically, less than $40-mil 
lion. More than 60° 
commercial printing sources 

The Air Force continually attempts care 


of this money goes to 


ful review of its many publications to de 


termine their need, content, and distribu 


tion, in order to keep at a minimum the 
pages and copies of each. Even with this 
screening, there is still a vast amount of 
required reading for the Air Force officer 
and Airman 

It is hoped that you will inform your 
readers of this monetary error.—Richard A 


Whitlock, Rt. 1, Box 187, Fairfax, Va 


SGAA Officers Appreciate |APL's 
Coverage of Annual Convention 


I have been away from my office on sick 
leave for several weeks and have just no 
ticed the article appearing in THe INLAND 
AND AMERICAN PRINTER AND LITHOGRAPHER 
concerning our Southern Graphic Arts con 
vention. I want you to know that both the 
new president and the association deeply 
apprec late any news conce ning our associa 
tion that vou feel you can give 

We had a wonderful convention and al 
though only approximately 180 attended, 


we had the best group of speakers and 


the best printing exhibit in the history of 
our association 

As you know, the convention will be held 
in Nashville next vear 
dates have been set I will notify you. We 


and as soon as the 


plan to hold an equipment show in con 


junction with our convention, and with 
more than 3,000 printers in Nashville alone 
our attendance at this convention will be 
one of the highest in the history of the asso 
ciation.—Charles E. Kennedy, 
Southern Graphic Arts 


ville 2, Tenn 


Tooting His Own Horn Gets 
Recognition for Plant's Work 


Your recent letter telling about the Speci 


Secretary, 


Association, Nash 


men Review department brought to our 
minds several jobs which we have recently 
created for our clients 

t seems that more and more, even com 
panies with large agencies, such as Standard 
Oil and Durkee 
ers like us with creative departments to 


are relying on small print 


help them out of jams, especially with their 
collateral material 

The enclosed samples of work produced 
for Hammond Tube, Standard Oil, St. Vin 
cent Charity Hospital, the Colonnade Co 
American Society for Metals, and others are 
some of the jobs that we have done recently 

We'd 


comments on them, perhaps with sugges 


appreciate having Mr. Frazier’s 
tions as to how we could improve this work 
in the future, as we are always striving for 
top quality. We feel it is only thus that 
printers and lithographers can win the rec 
ognition and respect that should be due 
them.—Charles Horn, Horn Ohio, Caxton 


Building, Cleveland 15 


Magnetic Ink Printing Attracts 
Attention of S. African Printers 


We subscribe regularly to PRinterR AND 
LirHocraPpHerR and have subscribed for 
many years in the past when it was known 
as THe INLAND PRINTER 

The writer is at present studying the 
question of the magnetic ink printing on 
cheques As agents of American Type Foun 
ders, Inc., we have full details of their spe 
cial type for such printing 

Will you please be good enough to let 
us have a list of the articles in PRInTER AND 
LITHOGRAPHER on this subject 

We note 
that the 


issuing a booklet on this subject, and we are 


in your issue for March, 1959 
American Banking Association is 
wondering if it is possible to obtain two 
copies of that booklet for our use here 

Your cooperation in this matter will be 
very much appreciated.—Evelyn Haddon & 
Co. Limited, P.O. Box 4757, 
South Africa. 


It's Been a Bible to Him 


reading THe 


Johannesburg 


I have INLAND 


Printer for over 35 years. It has been a 


t njoved 


bible to me on many problems in connec 
tion with the printing business. I am, of 
subscriber.—Harry Balch, 
Box 13026, Houston 19 


course, also a 
Wetmore & Co., 
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THE COOLEST YEARBOOKS ARE PRINTED WITH — 
HARRIS ALUM-O-LITHAGRLATES 


td 


Harris Alum-O-Lith Plates turn out the sharpest halftones and line work. But our teenage 
is a much more hep word. So take your choice. Cool or sharp 


friends tell us that “coolest” 
Harris plates out-perform the others for three reasons: (1) Heaviest gauge — (size for size) no 


stretch, tear or kink. (2) Flattest surface — stretcher-leveled for total contact. (3) Micro-Sur- 


faced — for advantages of both smooth and grained surface plates. Compare! Yearbooks, metal 


decorating, business forms, full color work — you name it — Harris Alum-O-Lith plates deliver 


professional results every time. 


Sma LITHOPLATE, INC. 


INTERTYPE eaneee 5 z 
> sidiary Oo Harris inter at 

=) ig 

CORPORATION Industrial Park Street, Candas California 

5308 Blanche Avenue, Cleveland 27, Ohio 





“Our only complaint is that 
ATF didn’t come on the market 


sooner with 


Here’s Bob Schmidt of Didde Printing at the controls of their new 20 x 26" ATF Chief 126 Press. 
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Write for illustrated, descriptive literature 
and specifications on the ATF Chief 126. 


American Type Founders 
ANF - 


200 Elmora Avenue, 
Elizabeth, New Jersey 


ATF Type Faces used in this advertisement: Craw Clarendon, Garamond 














Arnold Altshuler, production manager 
of Craftsman Press, Inc., Bladensburg, Maryland 
starting Mann LP15 Perfecta press. 














Craftsman Press specifies 
Cutler-Hammer Controls 


... the brand specified in the Graphic Arts industry 
more often than all others combined 


Mr. Albert S. Altshuler, president of Crafts- 
man Press, Bladensburg, Maryland is em- 
phatic about his choice of control for his 
equipment: 

‘Whenever we order new equipment, we 
always specify that Cutler-Hammer motor 
controls be employed exclusively on the 
units. Cutler-Hammer products offer us 
service, dependability and quality work- 
manship.” 

Specializing in map reproduction and 
general lithography, Craftsman Press’ de- 
mands for accuracy and reliability are exact- 
ing. The Mann Perfecta, for instance, has 
been in 24-hour operation since July, 1959. 


WHAT'S NEW? ASK... 


CUTLER-HAMMER 


Division: Airborne Instruments Laboratory « Subsidiary: Cutler- 


Cutler-Hammer inc., Milwaukee, Wisconsin « 
C. A. Associates: Canadian Cutler-Hammer, Ltd 


Hammer Internationa 


If you're looking for maximum perform- 
ance in your controls, the AC Wound Rotor 
Controller provides highly accurate speed 
control. No overtraveling. No undertravel- 
ing. An exclusive feature of Cutler-Hammer 
control, the controller features 32 speed 
points, which is exclusive with Cutler- 
Hammer. 

Cutier-Hammer is the leading supplier 
of control to the Graphic Arts industry. We 
can supply you with the exact control for 
your needs. So, be sure to specify Cutler- 
Hammer control on the equipment you pur- 
chase. For more details contact the Cutler- 
Hammer sales representative nearest you. 


| om 





Cutler-Hammer Mexicana, S. A. CONTROL 












Electronic controls take over 
at thi Souch of a buttor/on the revolutionary 


Regan Rotary Coater-Whirler 


) 


They automatically spread an absolutely even 
clean top on your pre-curved plate 
then shut the coater off automatically 


when the plate is conditioned to perfect dryness 

















Only the Regan System 
is designed from the ground up 
to engrave perfect Pre-curved Plates 


plate after plate 


Only Regan Has It! An Electronically Controlled 
Coater-Whirler that guarantees an absolutely clean, absolutely 

even top on every pre-curved plate (the first, most essential step needed to insure 
perfect engravings, plate after plate). The Regan Coater-Whirler’s exclusive 
double-action whirler spreads the coating evenly over the entire plate curvature, 
edge to edge. And it does it in a dust-free, air-conditioned, enclosed “perfect 
climate” that prevents dust spots, comets, under-drying or over-drying. 

An electrostatic filter removes all dust particles down to 10-micron size! 
Electronic climate controls condition the top to just the right dryness, then 


shut the coater off automatically. 


Only Regan Has It! A Rotating Vacuum Printer 

that exposes every second of arc of the pre-curved plate equally. The conditioned 
plate from the coater, with negative in exact register under vacuum, is rotated 
in front of arc beam to avoid light fall-off at far edges of the curve. Arc beam is 
adjustable for critical exposure of the finest line work, or for fast exposure 


of run-of-production plates. 


Only Regan Has It! A Vertical Spray Etcher 

that engraves the finest line, halftone, combination, and process color plates 

you have ever seen. The plate is etched over the entire curvature at one time. Spray 
pressure and plate motion can be varied to give you complete control of depth 

and required characteristics of etch; can be pre-set to duplicate desired 


results, plate after plate. 





Exclusive Profit Possibilities! 

Pre-curved original engravings from Regan equipment permit exact control 

of step and repeat process, permit placing of multiple negatives on a plate with 
excellent color register (because no stretch or distortion occurs on 

the original metal). They eliminate electrotypes! 


Printers save on downtime, save on makeready, and get the finest rotary letter- 
press printing ever seen! For full information, write to Regan executive offices. 


REGAN INDUSTRIES 


GRAPHIC ARTS EQUIPMENT * SAN BRUNO 
RS ELECTRONICS * PALO ALTO 

DON-LAN ELECTRONICS * SANTA MONICA 
REGAN MANUFACTURING * SAN BRUNO 


REGAN EXECUTIVE OFFICES. 1720 MARCO POLO WAY * BURLINGAME * CALIFORNIA * PHONE- OXFORD 7-115! 





Jinest expression of the art 
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In Spain, the reaction 
to Nekoosa Fantasy would 
have been an overwhelming, 


resounding “‘ole”’ or ‘“‘bravo!”’ 


In America, the cheers 
of approval have been just 
as resounding and 


just as loud. 


Nekoosa Fantasy is an 
unusual paper... a paper 
that was long awaited by 


the graphic arts industry. 


It ranks appreciably higher 


in opacity. It has a 
considerably higher degree 
of whiteness and brightness 
. a whiteness and 
brightness that are truly 


permanent. 


And as for Nekoosa fi 
Fantasy’s press performance 
and reproductive ability 


.. you, too, will cry: 


“ole!” 


NEKOOSA-EDWARDS 
PAPER COMPANY 
PORT EDWARDS, WISCONSIN 


Mills at Port Edwards and Nekoosa, 
Wisconsin, and Potsdam, New York 





APPLIES ALL LABELS 


Feeds, cuts, glues and attaches rol! strip labels, continuous pack form 
labels and tape strip labels . . . preaddressed from punched cards, 
7 magnetic tapes, plates and stencils. 

















TO PRINTED PIECES 


Labels magazines, newspapers, tabloids, catalogs, flyers and other 
printed pieces up to full 34” thick! Applies labels to standard size 
9” x 12” magazines and smaller at speeds up to 30,000 per hour 


. . . can be adjusted to label larger sizes up to 14” x 17”. Easily 

adjustable for changes in label position and piece thickness. 
OTHER BENEFITS, TOO! 
§ © 


® single high-speed feeder reduces manning require- © photoelectric disconnect — no label is released 
ments .. . is conveniently located for easier feeding unless printed piece is in labeling position. 


. requires less set-up time and maintenance. © completely equipped, ready to bo-tnehedes 
® hardened spiral drive gears sealed-in-oil for quiet, variable-speed conveyor, all electrical requirements. 


low-friction operation on heavy duty labeling at pro- P , : 
longed high speeds. © central wiring box speeds electrical maintenance. 
@ electric counter. 


® counter-balanced feeder eliminates machine vi- 
bration. ® separate vacuum pumps for labeling head, feeder 


® variable-speed magnetic brake drive. © needs only minimum floor space. 
® time purchase plan, if desired. 
CHESHIRE 


iE fete] ite]. 7 wa 32) 


% write for descriptive brochure on the Cheshire Model SL 


DEPT. 1A-8 © 1644 .N. HONORE STREET © CHICAGO 22, ILLINOIS 
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NEWEST FROM 38M RESEARCH 
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OR THE PRESS! 


¥ 


WIPE AWAY NON-PRINTING AREAS... 


“s AND TYPE "S” IS 





JUST POUR ON ONE-STEP DEVELOPER... 











FROM 3M RESEARCH comes a totally different kind of photo offset plate . . . to comple- 
ment your craftsmanship with the ultimate in printing quality! For years 3M’s scientists and 
technicians have been working toward a superior negative photo offset plate that would be 
simpler to develop, that would have a more uniform image, that would faithfully mirror the 
most difficult original copy, that would eliminate most handling problems, and—with all 
this produce higher quality in longer runs. 

Today such a plate is a reality the 3M Brand Type ‘'S’' Photo Offset Plate—with a 
totally different kind of pre-sensitized surface coating. It’s a unique coating—so precisely 
applied there is no room for variables—so hard and durable it gives press mileage that will 
meet all surface plate requirements. 


...the only subtractive 
pre-sensitized 
surface plate in the 
history of lithography! 


SUBTRACT TO GET PLUS PRINTING QUALITY. This new Type ‘‘S”’ Plate is amaz- 
ingly simple to develop-and so care free to handle. You get a working image that is perfectly 
uniform across the plate. It's absolutely plug-free—actually, you un-plug this plate to de- 
velop. Because the running surface is factory-applied solids are completely streak-free, 
healthy, and uniform. . . halftone dots are crisp, distortion-free ... screens are sharp, clean, 
clear... tints and ben days are perfect, precise, open... difficult layouts with screens butted 
to solids, halftones, ben days, and fine tints are flawless—easily plated. And, the new Type 
'S'' is impervious to finger prints, water spotting, heat and humidity. 
lf your plant handles extended run process work—web fed rotary business job forms 
multi-color work metal decorating any jobs that demand the very highest printing quality 
3M's new Type ‘'S" Plate is for you. 


RABRREBERRM 


YES! | want a demonstration of the new 3M Brand Type ‘'S” 
Photo Offset Plate in my shop right away. Will you have a 3M 
SO SIMPLE, YOU HAVE TO SEE IT Representative call me to arrange the date and time. 


~ TO BELIEVE IT! Reserve a demonstra- 
tion in your own shop now! 
Name 


' ” Title 
Company 


Address 


My presses are 


City Zone State 





NOW ... THERE'S A 3M FAMILY OF 
42 FINE NEGATIVE PLATES THAT SATISFY 
/— EVERY PRINTING NEED...TO COMPLE- 
cut MENT YOUR CRAFTSMANSHIP 


S 3M BRAND TYPE “S$”... the ultimate for long 
run quality. Amazingly simple to develop, un- 
believably easy to handle, select the new Type ‘'S”’ 
for extra press mileage. 


@ 3M BRAND TYPE “R”... the standard of the in- 
dustry. This precision-made, medium-run plate 
exceeds the performance demands of three out of 
four printing jobs. 


La 3M BRAND TYPE “L”.. . gives high quality at low 
cost. Designed for runs to 5000 in line, halftone 
and color, Type ‘‘L’’ is an aluminum surfaced plate 
at a cost comparable to paper or plastic. 


PRINTING 


PRODUCTS Complement to Craftsmanship. . 
DIVISION 3M's Family of Fine Products for Printers 


nad 


Miiamesora [fining ano (ffamuracruring company ED 


AUL 6. MINN WHERE RESEARCH IS THE KEY TO TOMORROW S 


LD LT LL a aw 


VIA AIR MAIL | FIRST CLASS 


Permit No. 25 
St. Paul, Minn 


BUSINESS REPLY CARD 


0 Postage Necessary if Mailed in the 
POSTAGE WILL BE PAID BY 

PRINTING PRODUCTS DIVISION 

MINNESOTA MINING 

AND MANUFACTURING COMPANY 

900 BUSH AVENUE 

ST. PAUL 6, MINNESOTA 
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cotton fiber 
index bristols 


When it comes to cotton fiber index bristols, 
WESTON is always there first with the widest 


choice of sizes, weights and colors. First, too, with 


prompt, dependable service through your favorite 


paper mere hant. 


WESTON 


BYRON WESTON COMPANY, DALTON, MASS. 


Makers of Papers for Business Records Since 1863 





no carbon/required 


Pes 
ee 
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TRANS WORLD AIRLINES, INC.* U.S.A.* EUROPE * AFRICA * ASIA 








“NCR PAPER 


saves us its entire cost every year.” 
TRANS WORLD AIRLINES, Inc., Kansas City, Mo. 


“We use NCR Paper (No Carbon 
Required) for many different types 
of forms, including forms which are 
bound into books. 

“The cleanliness of NCR Paper 
is a very worthwhile and economic 
factor. Users of NCR Paper seem to 
develop a better mental attitude to- 
ward their work because they do not 
have to bother with carbon sheets. 

“Moreover, on NCR Paper sets 
there is no need to waste space to 
provide a gripping area for removing 
interleaved carbons. Instead, infor- 


Another Money-Saving Product of 


mation can be printed to the edge 
of the sheets when space is critical. 

“Though the price of NCR Paper 
is often more than forms with car- 
bons, we estimate the time saving 
and other advantages of NCR Paper 
offset the extra cost many times 
over, thus saving us its entire cost 
every year.” 


“> i. wa Ss wee, 


Vice President-Purchasing 
TRANS WORLD AIRLINES, INC. 


THE WATIOWAL CASH REGISTER COMPANY, payton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES + 76 YEARS OF HELPING BUSINESS SAVE MONEY 
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Trans World Airlines 
saves time and money with 
these NCR Paper forms: 
Jet Aircraft and Engine Log 

Flight Operations Enroliment 
Flight Operations Release 

Refund Settlement Advice 

Aircraft Load Record 

Interline Baggage Tag 

Record Ticket and Baggage Check 
Charter Ticket and Baggage Check 
Company Ticket and Baggage Check 
File Requisition 


Ticket Look-Up 





NCR PAPER 
ELIMINATES 
CARBON PAPER 
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BOND 
PAPER 
PROBLEM 
Y 


BEST 
AN 
OUT 


Choose an EAGLE-A TROJAN BOND PAPER 


TROJAN BOND COCKLE FINISH + TROJAN BOND OPAQUE + TROJAN LAID + TROJAN BOND SMOOTH VELLUM 


To get the right bond paper for every job, specify an Eagle-A Trojan Bond paper every time! The Eagle-A 
Trojan group of 25'% cotton fiber bond papers offers you a choice of finishes — ideal for letterpress, lithography 
and raised printing. Every Trojan Bond paper has a fine appearance and good printing, typing and erasing 
qualities. They're all available in standard weights and sizes in sparkling whites — and Trojan Bond Cockle 
Finish comes in attractive colors, too. Here’s your best ag , ; , ) . 
choice of bond papers for business stationery and direct mail FAGI | -A ‘A PI RS 


with envelopes to match. For a sample portfolio, write Dept. I. 





YOURS on request: 

Write on your business letterhead 
for this Guide to Record-Keeping 
Papers No. 871 Parsons Paper 
Division, National Vulcanized 
Fibre Company, Holyoke, 
Massachusetts. 


For new printing business in record-keeping forms 
and systems, Ledger Papers are more important than 
ever. You may never see the girl who operates 

the bookkeeping machine or posts the Ledger, but 
she often decides the form pattern and the paper. 


PARSONS KING COTTON SINCE 1683 


She’s your customer ...she knows 


A PERNT, 


--- PARSONS KING COTTON LEDGERS Prove! 


Your printing orders for business forms and 
records are often bought by the ‘‘girl behind the 
scene’, and your repeat order often depends 
entirely on her! Those who know will <ell 

you that a Parsons King Cotton Ledger proves 
. and proves its worth regularly for hand- 
written and machine-posted record-keeping. 
For your next business form order, stock and 


suggest one of these Parsons King Cotton Ledgers: 


SCOTCH LINEN LEDGER 100% Extra No. 1 
PARSONS LINEN LEDGER 100% 
DEFENDUM LEDGER 75% 

MECHANO FORM LEDGER & INDEX 50% 
CREST LEDGER 25% 


Parsons MECHANO FORM Ledger 

is the outstanding favorite and the 
most complete line available: 

7 colors plus white for all modern 
record-keeping systems (Index to 
match, of course). Try it. 


PARSONS PAPER DIVISION | WATIONAL VULCANIZED FIBRE CO. 


HOLYOKE, MASSACHUSETTS 
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kleen-stik pressure-sensitive adhesive 


ELECTIONEERING STOCKS 


ACROSS THE NATION, there’s big business waiting for 
you in campaign signs for both national and local elections. 


And Kleen-Stik the printer's favorite pressure-sensitive e 
stock —- helps you get the business and produce it! Contact kleen-stik 
your local campaign managers and committees ... and get TICKET 





The 











the to VOTE THE KLEEN-STIK TICKET! 
_ . OF SELF-STICKING 


EASY TO SELL — for every use, indoors or out. CAMPAIGN WINNERS! 


EASY TO USE — sticks tight to any smooth surface dd BUMPER STRIPS 


— quick peel-and-press (no glue, no tacks, no tape!) ij TWO-WAY DOOR 
EMBLEMS 
EASY TO PRODUCE — wide variety of top-quality Sd WINDOW SIGNS 


stocks for letterpress, offset, or silk screen. 52 POLE WRAPPERS 


fx] WINDSHIELD STICKERS 
| LAPEL BADGES 
_ fq OUTDOOR SIGNS 
for samples § IDENTIFICATION CARDS 
and prices fx) SAMPLE BALLOTS 
7300 West Wilson Avenue Chicago 31, Illinois today 


Plants in Chicago, Newark, los Angeles, and Toronto, Canada 


OVER 25 YEARS OF PRESSURE-SENSITIVE LEADERSHIP 
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Quariry PRINTING. ..CLEAN, FAS... 
At Its Very Best With, 
HANTSCHO Web-Fed Offset Presses 


Whatever you print on a Hantscho press will look 
RIGHT and be RIGHT. 

The largest publishing firms and commercial printers 
from coast-to-coast rely on Hantscho web-fed offset 
presses to handle their most important work because 
these fine presses have proven themselves, on the job, 
to be: 

@ RIGHT IN DESIGN @ RIGHT IN QUALITY 
@ RIGHT IN PERFORMANCE &§ RIGHT IN PRICE 


We invite inquiries regarding these outstanding 
lithographic presses. 


GEORGE CoO., INC. 


602 SOUTH 3re AVENUE MOUNT VERNON, MN. Y. 
MIDWEST REPRESENTATIVES: 153 WEST HURON ST. CHICAGO 10, ILL. 


= 42>. 


Hantscho high-speed, 2-color web-fed offset press with folder. Photo shows delivery end of 44% x 54” model. 
Custom-built for Conkey Division of Rand McNally & Co., in operation at their Hammond, Indiana plant. 
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Got a potjul of profits? If not, here’s a recipe that will get you some extra 


coin. Switch to Consolidated Enamels. As the world’s largest enamel paper specialist, 


Consolidated offers finest quality for /ess. You quote lower... make more sales, more profit. 


Outstanding press performance, from over three million tons! Ask your Consolidated 


Paper Merchant for free test sheets. Compare performance, results and cost. Fair enough? 


fvailable only through your Cons 


FINEST QUALITY LETTERPRESS 
Production Gioss, Modern Gloss 


and Fiash Gloss 


lidated Paper Merchant 
* 

DOUBLE COATED OFFSET 

Productolith, Consolith Gioss 


and Consolith Opaque WORLD'S LARGEST SPECIALIST 
IN ENAMEL PRINTING PAPERS 





LETTERPRESS AN OFFSET 


Consolidated Water Power & Paper Co. - Nati. Sales Offices, 135 S. La Salle St, Chicago 





MEREDITH PUBLISHING COMPANY solves offset 
problem with ‘no-lint, no-scratch’ LITHOWIPES 


DISPOSABLE PLATE PROCESSING TOWELS 


FREE! TRIAL PACKAGE OF LITHOWIPES! 





Kimberly Clark 
=a 
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Now there are 


6 Kodak graphic arts films 
on Kodak Estar Base 


Here are three new additions to the Estar Base sefies: 
Kodak Estar Base: Kodak’s 
own polyester support 
flat-lying, flexible, optically 
clear, kink-resistant—with 
KODALITH PAN FiLM. Now on size-hold- built-in anti-Newton-ring 

< : . ; properties. Built to resist 
ing 4-mil Estar Base. For making per- moisture penetration, Estar 
fectly registered, direct-halftone color- Base — rapidly. se , 
separation negatives from color copy. dt etching will not affext it 4 
The improved emulsion yields higher 
speed and better dot quality than any 
comparable product. 


KODAK PAN MASKING FILM. Now on 7- ti 
mil Estar Base for accurate register and 
handling ease. Ideal for preparing color- 
correcting masks in the camera-back 
“ee 
masking technique for reflection color Cer 
s iim | (errs PAN MASKING Kaas 


copy. 


KODAK AUTOPOSITIVE FiLm. Where 
size holding is critical, use Kodak Auto- 
ositive on Estar Base to make nega- aie | comme 

dee from negatives, or positives from aie AUTOPOSITIVE x 
positives. Its re-reversal characteristics 
facilitate complex insert work, as de- 
scribed in the booklet, ‘“‘How to Use 
Kodak Autopositive Materials,”” Q-23. 


arate | comms onrwo mate 3 EEE 





Your favorite Kodak dealer now has all 

the films pictured. Use them when you Hide 

want performance to live up to your oe 

expectations. os eaeve 
10112 in. 


a ae 





Our new movie, “How Kodalith Film Is Made,” is the one you wanted us to make. You can get it by writing us. 


Graphic Reproduction Sales Division ) EASTMAN KODAK COMPANY, Rochester 4, N.Y. 
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Try a roll of 


film savings 





With Chemeo Roll Film you save up to 30% 


Simply by adopting Chemco Roll Film and roll film methods you can reduce present 
sheet film costs up to 30%. What’s more, you will also increase your negative produc- 
tion and reduce film waste and spoilage. ‘ If these promises of improved efficiency in 
your camera department intrigue you, then write or phone us for the complete story. 


Py Chemco Photoproducts Company, Ine. 
Glen Cove, New York 


he €mco Branch Offices: Atlanta Boston Chicago Cleveland 
Dallas New Orleans New York 


Exclusive Agents in Canada: W. E. Booth Company, Ltd 
Exclusive West Coast Agents: California Ink Company. Inc 





wesigns 
that flo 


RCHKIN © 


<x Custom-made or ready-made pattern 
designs — whichever you want. They float in 
a sheer translucency that gives a three 
dimensional iiiusion to advertising inserts, 
high grade presentations and direct mail 
pleces. Parchkin Motif Art Parchment costs 
a little more than paper—but a lot less than 
complex "step and repeat” plate designs — 
and it's more interesting! 


Besides design, Parchkin Motif possesses 
the superb fee! and surface of parchment for 
printing elegance. It comes in white or 
pastels, ii; varying weights. 


Let it speak for itself. Send for Paterson's 
free sample and information package. 


“Something Special in Papers” 


PATERSON PARCHMENT PAPER COMPANY 


Bristol, Pennsylvania a 


Sales Offices: New York, Chicago 
West Coast Plant: Sunnyvale, California 


*eeeeeveeeeene 
eeeeeeeeeeee 
een ee eee eeee 
eweeeeeaevneveen ee 





DIRECT MAIL LETTERHEADS AND ENVELOPES MAGAZINE INSERTS PACKAGE INSERTS GREETING CARDS 





AUTOMATIC builds 


to achieve 


SADDLE nigh nour 


production... 


BINDING? oe 
a a price! 


2 2 ae 


2 -sa"™ a —C}-- 
: . be bb) ehh 


i — 


All Sheridan inserters, stitchers and 
trimmers are heavy duty units . . . not 
limited “pony” machines . . . not inter- 
mediate machines . . . but machines de- 
signed and built to deliver consistently 
high hourly production. 


This extra value may mean a slightly 
higher initial investment . . . BUT Sheri- 
dan equipment consistently returns higher 
profits through a substantially lower cost 
per thousand books. 


Heavy duty construction of all units, 
with the weight in the right places, plus 4 
dynamic balancing of rotating parts, ~ —— 
eliminates vibration and deflection, the 

: : , Only Sheridan offers the positive 
major causes of equipment malfunction. sities ieee aieiabiies iinet 
These extra construction values also mean caliper for unfailing detection of 
minimum maintenance and longer ma- over or under sized books .. . 
chine life. another extra value feature. 


SINCE 
1isess T.W.&C.B. SHERIDAN COMPANY 
220 Church St., New York 13, N. Y. 
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THE 
NEX| 
TIME 
YOUR 
PLOVER 
BOND 
SATESMAN 


Have your letterheads reproduced on PLoveR Bonp ready. He’ll enter them 
for you in the 1960 Plover Bonp Letterhead Competition. Each month, 
Whiting-Plover awards cash prizes and handsome, framed certificates for 
the best three letterheads...plus seven Merit Award certificates. To each 
of those submitting the 12 judged best-of-the year, further recognition — 
the coveted Golden Plover Trophy, individually engraved with winners’ 
names. Enter now — enter often — rules are simple — cost is nothing. Just 


give your entries to your PLover Bonp salesman. He'll get them to us. 


" PAPER COMPANY, STEVENS POINT, WISCONSIN 


E 0 N D Vy 
hetter papers are made with cotton fiber 





30-DAY SHIPMENT ON MOST MODELS OF 


freed flex MODULAR DESIGN PRINTING PRESSES 


« CUSTOM-TAILORED TO YOUR SPECIFICATIONS 
e IDEAL FOR ADVERTISING PRINTING OR BUSI- 


NESS FORMS-—There’s no need to wait—Speedflex 

Modular Design Presses have the built-in flexibility 

to meet your needs immediately. From the exclusive 

“building block” Speedfiex units, a press is custom- 

tailored to your specifications, permitting you to meet WESTERN GEAR CORPORATION 


; , LYNWOOD, CALIF 
today’s needs and build toward the future. pecrebierstagiadat 
117 WEST NINTH STREET, LOS ANGELES 15, CALIFORNIA * MADISON 7-6556 
, ATLANTA, GA., 3240 PEACHTREE RD., CEDAR 7-7307 
WHY WAITP Phone, write or wire today. Ask, too, about CHICAGO, ILL., 7 SOUTH DEARBORN ST., RANDOLPH 6-7977 


our leasing and financing plans. NEW YORK, N.Y., 1140 BROADWAY, MURRAY HILL 3-1253 


PUGLISI-DUTRO, INC. 


S A t's Ss A N O Ss € 
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NEBITYPE 
NEBITYPE 
NEBITYPE 
A NEBITYPE: 
NEBITYPE 
NEBITYPE 
| esti ly. 
 BITYPE 


INTRODUCING TYPE 








NEBITYPE | ies 


TO AMERICAN 
COMPOSING ROOMS 


A hand composition machine that produces 

display type lines on slugs in 42 pica lengths in 9 seconds 

Simplicity of operation . . . built-in safety features . . . push-button controls . . . permits 

composition on Nebitype by operators with little or no mechanical ability 

Quality ... uniform temperature control at melting pot and mouthpiece coupled with a self-contained 
cooling system insures quality of type face and solidity of slug 

Versatility .. . permits casting 42 pica slugs from Nebimats or competitive line casting 

equipment matrices... Nebimat offset stick ... wide variety of type faces 


NEBITYPE speed, simplicity, quality, versatility ... COST LESS THAN YOU ARE NOW PAYING. 
Send for illustrated folder today. 


This advertisement was composed on the 


LANSTON MONOTYPE COMPANY . a alicia sinnes 
Division of Lanston Industries, Inc. 
Monotype House “ay 
G Street below Erie Avenue, P.O. Box 4768, Philadelphia 34, Pa. Cz, 








=h’{-) a'fe) al-ma-t- lef 





between the lines 





An architect has a professional eye for detail. When 
he reads a company’s printed material, he sees more than just the bare words 
and pictures. In effect, he read ee eli unconsciously appraises th 
good taste ol the company that sent him the book le t. He is influc need by evi- 


i¢ 
j 


dences of the sincerity of the message, the characte ‘ t 
print and the paper. Comp; ft show respect for readers 
s kind of attention to detail will win respect in return. Respectful printi 
ith a good printer. See him early. There’s more than a good chance 
specify a Warren paper, because he'll get better results 


printing papers make a good impression 


FINE PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE PUBLISHING OF BOOKS 
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Harris 120 inker design 2 Harris 120 moisture con- 
gives superlative print > : os trol is the most precise 
quality . .. full coverage y : ever offered in the 14220” 
of a 14%"x 20” form. Moa mt sheet size. 


NO MATTER\WHAT THE-JOB../4 MAN 
DOES HIS BEST, WORK ON-A HARRIS 


Designed for fast makeready, fast runing and fast changeovers...the Harris 14x20” 
is the press for those extra-profitable short ran jobs. And it’s a sweet press for 
multicolor too. Its print quality is comparable to larger Harrises...its overall 
design makes it the heaviest and most stable of all presses in the 14x20” size. 
But, above all, the Model 120 is a professional press... get the facts soon. 


Harris 120 vacuum 
wheel feeder assures 
& steady feeding of all 
types of stock. Make- 
% ready and change- 
over on the feeder 
set a new high in 
operating ease. 


P HARRIS HARRIS- SEYBOLD COMPANY 
|INTERTYPE A Division of Harris-Intertype Corporation 
4510 EAST 7lst STREET « CLEVELAND 5, OHIO 


CORPORATION 





I dull 


FOR PRINTING MULTI-COLOR car 
tons exclusively, this new 
Harris five-color, sixty-inch 
double-delivery lithograph 
press, incorporating Control 
Zone Design, is being installed 
in the new Container Corpo 
ration folding carton plant at 
Solon, Ohio. The press is 
raised above the floor to extend 


feed and delivery piles 


2g on at 








( 


SAFETY OF SHIPS, subs and aircraft depends upon infor 
mation set on these two Intertype Fotosetters at the 
U.S. Navy Hydrographic Office, Suitland, Md. Highly 
specialized type composition for charts and related 
navigational aids is set on film for maximum clarity 
and legibility. (Official U.S. Navy Photo) 





PRINTING RESEARCH is carried on 
not only by Harris-Intertype, 
but by many of its customers 
such as the Aluminum Com- 
pany of America. Here at the 
Alcoa Research Laboratories 
in New Kensington, Pa., a 
technician tests and eval- 
uates commercial inks for 
lithography on foil. The press 


isa 14” x 20” Harris 


4 


HARRIS - INTERTYPE 


HARRIS-INTERTYPE CORPORATION HARRIS 
General Office: 55 Public Square, Cleveland 13, Ohio 


Harris Presses + intertype Typesetting Machines «+ Cottrell Presses + Seybold Cutters + Macey Collators 
Lithoplate Chemicals and Sensitized Pistes + Gates Broadcasting Equipment + PRD Microwave instruments 


INTERTYPE 


CORPORATION 


( 


THE GATES NITE WATCH automat 
programming system using the 
tape transport unit shown at right, 
and an automatic transcription 
changer keeps WKY Oklahoma 
City radio announcer Don Wallace 
happy. His popular show is taped 
at his convenience giving him more 


time for personal appearances 


p 


LARGEST SENSITIZED PLATE ever made, a PRECISION UNLIMITED... Bolometers 
58” x 77" x .020 Harris Alum-O-Lith offset shown on this test stand at PRD 
plate rolls off the coating machine at the Electronics, Inc., are used for 
new Lithoplate plant in Covina, California precise microwave power meas- 
This king-size plate helps illustrate the urements. PRD, a leading manu- 
range of new facilities now permitting facturer of microwave and other 
production of plates to fit every offset electronic instruments, serves 
press in use today government agencies and the com- 


‘ munications industry 





aman does 
his best work 
on a I la rris e Put a man on an ainertor press and he 


loses much of his pride, most of his “try”. Put him on a 
Harris 25” x 38” two-color, and he meets the challenge of 
making his own skill match the capabilities of the press. It’s 
that simple. It’s that important. Want the best? Want a press 
for profitable printing of a wider range of jobs? Call your 


Harris man for complete information and a demonstration. 





WS HARRIS-SEYBOLD COMPANY 


INTERTYPE A division of Harris-Inte rtype Corporation 


4510 East 7ist Street, Cleveland 5, Ohio 









CORPORATION 





} 
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~ NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Summer Doldrums Over 
Soon; Things Looking Up 


Keep Eye on Congress 


During Its Dying Days 


Look Out for Big Jump 
In Social Security Tax 


New RCA Paper Inspection 


System Spots Small Flaws 


Depreciation Allowances 
Get Increased Attention 


Fine Paper Sales Jump 
4.59% First 6 Months 


How does the state of your business compare with that of the 
national economy? Summer doldrums for many printers and 
lithographers over soon. . . things traditionally pick up 
after Labor Day. Some slack in national economy though, 

just a little uncertainty about business for this year and 
1961 . . . should clear up after elections . . . you'll just 
have to get used to NOT living under boom conditions all 

the time, year in and year out. 














Watch for more action on minimum wage increase in Congress 
right now. Further attempts will be made to get additional 
increases in postal rates .. . probably won't succeed in 
election year. 














Look out for new Social Security tax bill being readied for 
Congress . . . rumored to be large increase in such taxes on 
business . . . check your Congressman on it now. 








New electronic inspection system for paper industry just 
introduced by Radio Corp. of America .. . monitors light 
reflected from paper stock moving 1,000 feet a minute and 
spots holes and flaws smaller than match head . . . unit can 
be used for both roll and sheet production. 








Bigger squeeze on profits causing printers and lithographers 
to take more interest in depreciation allowances ... look 
for increased pressure on Congress soon. Takes 15-20 yrs. 

to write off machine in U.S. .. . in European countries 
much faster writeoffs permitted . .. W. Germany 10 yrs.; in 
Denmark half of costs deducted first 5 yrs.; Canada's rates 
roughly twice those of U.S.; in Sweden, Britain, Holland 
much faster writeoffs than in U.S. 














Fine paper sales January-June reach all-time high of 4.59% 
above 1959 first half, National Paper Trade Assn. reports. 
First half paper and board production 3.5% gain over same 
1959 period, American Paper and Pulp Assn. figures show. 
Paper output rose 7% to 7.9-million tons, board up 2% to 
8.l-million, construction paper and board down 3%. 











(Over) 
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Donnelley Reports Top 
Sales and Earnings 


New Lanston President 


Sept. 30 Deadline in PIA 
Self-Advertising Contest 


New Plastic Film May 


Compete With Paper 


LPNA Director Reports 
Imports at Peril Point 


Luis A. Ireland Dead 


(Continued) 


Said to be world's largest printer, R. R. Donnelley & Sons 
Co., Chicago, reported sales and earnings for 6 months ended 
June 30 as highest for period in company's 95-year history. 
Six month's net sales: $71,412,000 . . . met income reached 
$4,566,000 . . . on June 20 a 2-for-1 stock split became 
effective. Firm will spend $16-million this year for 
improvements or additions to plant and equipment. New office 
building going up in Chicago, ready next spring. 

















New president of Lanston Industries, Inc. (includes Lanston 
Monotype Co.) is Carl C. Sorensen . . . advanced July 28 to 
succeed Kurt M. Hanson, resigned. Robert M. Campbell is new 
Lanston executive vice-president. 








Sept. 30 deadline for filing entries in Ninth Annual PIA 
Printers and Lithographers Self-Advertising Exhibition and 
Awards . . . no entry fee. Rules booklet and entry forms 
from Printing Industry of America, Inc., 5728 Connecticut 
Ave., N.W., Washington 15, D.C., or from Miller Printing 
Machinery Co., 1117 Reedsdale St., Pittsburgh 33, or Miller 
Canadian agents, Sears Ltd., 253 Spadina Rd., Toronto 4. 














New flexible plastic film made of styrene foam and priced 
to be competitive with paper just announced by Monsanto 
Chemical. Calied Santofome, it has appearance of kidskin, 
said to be waterproof, sanitary, lightweight, nonabrasive, 
grease resistant ... can be printed by most conventional 
methods. Further details in Sept. IAPL New Equipment Dept. 











Lowly cigar band produced in Cuba suffers attack by Oscar 
Whitehouse, executive director, Lithographers and Printers 
National Assn., before tariff commission in Washington. 
Lithographed cigar bands, labels, box wraps enjoy 20% duty 
preference on shipments from Cuba to U.S. Whitehouse 

told commission “peril point” had been reached in imports 
of all printed and lithographed products ... 1959 total 
well over $23-million. 




















Luis A. Ireland, colorful graphic arts figure in California, 
died of heart attack July 24 in San Francisco at age of 80. 
He had been active in SF printing and lithographic trades 
as association executive for half a century. 
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The editors say that nobody will guess this story’s ending 
by Mary St 


the 


Mrs. James Barret had what her lover, Phillip, called a 
baby-blue expression. Gentle, biddable, very pretty, it was 
the only expression she had. It lay over her features like a 
veil of thin silk and kept everyone, including Mrs. Barret. 
from knowing what she actually felt. For some months, 
Mrs. Barret had been meeting Phillip in out-of-the-way 
places, dressed—as he insisted—in a sort of meek disguise. 
He had made her wear a hat and forbidden her to wear 
her lovely mink coat. If he'd had his way, she'd have worn 
glasses, too. He asked too much. “You'll make me so 
strange and dull,” she had told him. “you'll end by forget- 
ting you love me at all.” “Impossible, my sweet.” he had 


Sestracnin bs Cob, 4 hemore ~~ 


Cheltenham Outline heoding is in blue with 24-point Times New Roman in black, set 49 picas 


wide. Background of art on right page in o strong blue; one word, “the,” is set in Baskerville 


McCall’s Typographic Explosion 


You may or may not agree that flouting all known rules of typography 


makes for a more readable magazine, but you'll have to agree it is different 


McCall's magazine is one of the hottest properties in the called “wild typography Typographically speaking, most 


publishing business today, but typography-wise it is of the old rules have been tossed out of the window. Such 
things as small type in interminably long lines, large type 
with little or no leading, ragged left and ragged right lines, 


zig-zag lines, crazy rhythm. Man, it's ‘way out!! 


scandal to the jaybirds in the eyes of many an old-timer 
in the design and layout business. For some months now, 
its art director and photographers, as well as its editor, 


have been going hog-wild in layouts so “new and different It will be interesting to see how long the new format 


that they have jolted many an old subscriber into canceling 
his subscription. On the other hand newsstand sales have 
jumped phenomenally; advertising sales have gone up 40‘ 
If you haven't seen the "new" McCall's (within the past 
year), then youve got a treat (or is it a shock?) coming 
here's abundant use of large single illustrations occupying 
a spread or a greater part of it and more use of color pic 
tures of all kinds. Most startling of all is the advent of so- 


can continue to interest readers. Will they soon tire of the 
fast change of pace from spread to spread? Can McCall's 
keep up the pace? 

Descriptive lines for illustrations on this page and on 
page 47, as well as text matter on page 46, were prepared 
by Sol Malkoff of the Typography Shop, Atlanta, who chaired 
a panel on the subject at this month’s Craftsmen’s Conven- 


tion in Atlanta 


The Inland and American 


PRINTER and LITHOGRAPHER 


For August. 1960 





\dvertisers, buvers of printing, and others in the graphic arts and advertising fields sometimes 
tend to talk down to the market they want to sell. Many readers who see advertisers’ direct 
mail, newspaper, or magazine ads have a hig er taste level than the advertiser is aware olf 
The “taste level” referred to is in the designing of advertising material 

Phe American public has been exposed to a lot of poor design in the past, but as our 
standard of living has gone up, so has our taste in style, fashion, the products we buy, archi 
tecture, etc. National magazines, wade and professional journals, commercial photography, art, 
abstract photography on television and in motion pictures, Contemporary stage settings and di 
rection, music, and dance have contributed in one way or another in raising our taste level 

Herbert R. Maves, editor of McCall's magazine, aware of the tendency to talk down to 
the reader-consumer, decided to give the magazine a boost graphically He told the art direc 
tor, Otto Storch, that the graphic presentation of articles and stories is as important as the 
written content. Design problems were to be approached with the attitude that McCall's au 
dience, the American woman, Is a person with varying interest, ranging from potting plants in 


her home to Ed Sullivan's trip to Russia 


McCall’s format... 


Storch and his associate, William Codge, felt that to get the desired visual freshness, 
an entirely new format would be needed. The old format of each department looking the 
same tvypographically in layout, each article more or less dropping into a similar layout pat 
tern, photography and art confined to a given area, all added up to a “bookish” feeling. The 
present format enables the photographer and illustrator to cut loose and break out over the 
entire page or spread. Typography is used to hold the elements of the layout together. Typ 
becomes a part of art and photography and not a separate element. In fact, type is used as 
a design element, making a play upon letter form to enhance the author's MCssage 

McCall's illustrators are the same, art ts contemporary, and the artist shows a rough 
sketch of his illustration so typography can be integrated into the layout in a bold, dynam 
ic manner. There has been a change in photogeaphers. The new photographers, working close 
iv with the art directors, are encouraged to use their creativity so as to get the most from the 
individual and to give him an opportunity to add to the thinking-out process of the layout 

McCall's uses Baskerville in display and body copy, with News Gothic for contrast. Dis 
play lines are stacked in “piggy-back”™ fashion. Entire spreads are type only in long lines of body 
copy running clear across the page from gutter to outer margin. Paragraphs of body copy run 
into each other, separated by a ballot square, or a large bold bullet. Short measures of body 
copy stretch vertically from top to bottom of a page set in I4-point Baskerville and sometimes 
in 18-point. Gals dance over a spread, kicking up their heels and bouncing lines of Ivpe over 
the page. Type sweeps in and out around illustration. Large cap initial letters are surrounded 
by short lines of display set ragged left and right. About every rule in traditional editorial lay 
out and typography has been violated. 

\s one well-known printing trade journal editor has said, these fellows have 
broken every rule I have ever heard of 

But look at the results of the new format: tmmediate acceptance by McCall's audi 
ence, the American woman, newsstand sellouts, and an increase in advertising and readership 


Basically, Storch has taken the art, photography, typography, and design being used in con 


temporary posters, packaging, direct mail, ads, and applied the same principles to editorial de 


sign. The ads in McCall's use the same treatment. Yes, rules are broken, but within the limits 


of good taste and with purpose The results are visually stimulating from spread to spread 








Type on this McCall's spread has been blended with the action of the photography. Expressions on faces of gals and subject 


matter of copy make this contemporary treatment of type appropriate. It’s doubtful many women would refuse to read the copy 


Varying measures of body copy square up with display lines. Five lines of Franklin Gothic are in green, followed by two lines 
in red; “WEDDING” purple; by-line magenta 


of Baskerville in blue; “THE GREAT” in black has letters with lopped serifs; “BIG 
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Customer Needs Help 
To Avoid Alterations 


One of the big reasons why 
author's alterations are so high is 
that there is much confusion be- 
tween customer and printer on 
each one’s responsibilities in pre- 
paring copy and setting it in type. 
To clear some of the confusion and 
cut down on composition costs, 
one printer issued a set of ground 
rules to each of his customers. 
Here they are: 

1. We will follow typewritten 
copy insofar as caps or lower case 
is concerned unless otherwise spe- 
cified on the copy. 

2. Use a red pencil to indicate 
type and other specifications when- 
ever possible. If you use a red 
pencil for editing, we would ap- 
preciate your changing to another 
color. 

3. Write specifications legibly. 

4. We will set all copy tight; it 
is not necessary to indicate this on 
the copy. 

5. Write all type specifications 
in a horizontal line as near the top 
of the sheet as possible. Please 
avoid writing them vertically. 

6. We will set type on the same 
size slug as the type face unless 
some special handling is indicated 
on the copy. 

7. Mark only the first line of a 
series of items to be set in a simi- 
lar style. If the series extends to 
additional pages of copy, mark 
the first item only on each of the 
succeeding pages. 

8. We will set lined-up num- 
bers with periods after the num- 
bers, inserting a thin space be- 
tween the period and the first 
word. 

9. Mark “copy to fill last line” 
if you wish this to be done. If last- 
line length is immaterial, we will 
use our discretion as to length. 

10. We will indent all paro- 
graphs one em, unless otherwise 
indicated on copy. 

11. We will cast a blank slug 
between each flush paragraph un- 
less copy is marked otherwise. 

12. We will set all initial letters 
flush left and sunk. 


How Small Shop Estimator 
Determines Process to Use 


Estimator must depend upon salesman to give him complete 


information. Here’s check list-estimate sheet he can fill out 


By Fred H. Barnes, Manager 
Prudential Press, Fort Lauderdale, Fla. 
As Told to M. D. Binford 


An estimator must condition himself 
to the fact that, with very few exceptions, 
he is a loner. His own salesmen will join 
hands with the customer to cry ‘the price 
is too high!” In reality they mean that it 
is higher than some other price submitted 

It would probably surprise them to 
know that the estimator could have told 
them this beforehand if they had informed 
him of the competition. “Too much time, 
is another chorus that often bounces off 
the estimator’s ear. This last admonish 
ment is the result of a little research con- 
ducted by the customer and/or the sales 
man. They have forgotten the estimator'’s 
original remark that “this job is a little 
too big for our equipment.” 

The estimator will have to realize also 
that occasionally the top brass will bow 
before the altar of “volume,” that famous 
last word, and chop a little from the price 

All of this means simply, the estimator 
must try to get all the costs accounted for 
in his figures, for rarely is it going to be 


; , ; 
old for more than he estimated 


& Clairvoyancy is one of the capabilities 
expected of the estimator. If he happens to 
be one of those who is somewhat short in 
this department, it will be necessary for 
him to depend entirely on the informa 
tion submitted by either a salesman or 
from the customer direct 

I consider a check list a necessary part 
of any printing salesman’s working tools, 
and an estimator should have one by his 
desk also. This list should be composed of 
one- or two-word reminders that will re 
fresh the memory of the person that is 
gathering the specifications 

Accompanying this article is an esti- 
mating form that I am using now. You 
will note the list of checks at the top of 
the form above the main heading. It is 
perforated just above the heading so it can 
be easily removed. This will enable the 
salesman to fill out the description of the 
job right on the estimating form and then 


discard the checks. The estimator is spared 
the necessity of rewriting the specs and 
can concentrate on the information 

I cannot stress too strongly the impor 
tance of complete information. I might 
add at this point that the salesman should 
be cautioned that in 99 out of 100 cases 
this is just an estimate 

Every job sold should be checked 
against the estimate for variations before 
being put into production. Any of these 
differences that affect the cose should be 
noted and the customer should be so in 


forme d sri ne diate i 


& Offset or letterpress? This is the ques 
tion. Many times this question is automat 
ically answered for you because the cus 
tomer is an artist or ad agency and has the 
copy already prepared for the camera. This 
is fine and is one of the few instances when 
an estimator may be able to give a firm 
price. However, this is not the case in most 
instances, and it behooves the estimator t 
check the specs very care fully to decide 
which process is the most economical 

First, to digress for just a moment, | 
me say that I think that quite a bit of 
printing is produced letterpress when it 
would have been more economical by off 
set. The same is true of a lot of offset 
work; it would have been less expensive 

lette rpress 

In many of the latter cases I think it is 
because the persons responsible for pre 
paring the copy consider only the com 
parative cost of the printer's estimates and 
tail to take into consideration the cost of 
the time and effort and control necessar 
on their part to get the job camera read) 

Camera ready” is, incidentally, one of 
the most abused, misinterpreted phrases in 
the graphic arts vocabulary) 

There also prevails among buyers of 
printing the idea that offset is “cheaper 
than letterpress.” This is about as true as 
saying that a truck is cheaper than an auto 
mobile. The vehicle must suit the job. If 
you want to haul rocks, you select a truck 
If you want to take the family for a ride 
in the country, you want a sedan. 

Now back to our subject. What were we 
talking about? Oh yes, the question. For 
the estimator in a combination shop, it is 





only a matter of reasoning, but for the fel- 
low who is concerned with only letterpress 
or offset it becomes a soul-searching prob- 
lem. I leave these men with the admoni 
tion that if you try to make an offset job 
out of a letterpress job or vice-versa you 
will either not get the proper quality or 
the cost will be our of line. In either case 
you may be discouraging a good prospec- 
tive customer, or an old customer may get 
to thinking that you have been too high on 
all your jobs 

One technical aspect of any job that im- 
mediately makes it an offset production is 
the presence of a screen or halftone to be 
printed on antique or wove stock. To be 
sure, 65- or 85-line screens can be printed 
letterpress on these stocks, but if a quality 
job is desired the best bet is Offset How- 
ever, if the job is to be printed on coated 
stock, letterpress could be the answer 

Remember that small offset press oper- 
ators still have some difficulty printing on 
coated stocks 

Screen halftones of 120 lines on zinc 
can be printed nicely by letterpress and 
are not sO expensive as compared to the 
cost of making an offset negative. When 
the quantity is around 7,500 press sheets 
or less and the job contains a liberal 
amount of composition and several square 
finish halftones, the estimator will find 
that it falls into the letterpress category 
When you consider the cost of composi 
tion and repros, pasting up camera-ready 


art, shooting and stripping in halftone 


negatives, making the plate and the con 
} 


trol necessary to offset a job of this nature, 
it becomes rather obvious that the letter 


press route will be more economical 


& On runs over 10,000, offset usually 
will work out better because on the small 
er offset presses the rate of delivered sheets 
is faster than the letterpress of same size 
Makeready time is faster on offset presses 

W hen presensitized plates are used, 
process color is more economically run by 
offset, regardless of quantity, due to the 
lower cost of obtaining separations and 
making plates for offset as compared to 
the expense of a four-color set of photo 
engravings. However, when considerable 
color correction is necessary, letterpress 
plates may still be the answer due to the 
fact that photoengravings may be proofed 
separately and corrected before going on 
the press 

Multiple units of the same form, such 


is labels and receipt forms, etc., when run 


on one sheet, can be stepped on an offset 
plate more economically than purchasing 
duplicate sets of photoengravings or elec 
tros. If the form is all type matter and set 
by machine, then by multiple casting it 
could become a letterpress job 

Fine halftone tints and vignettes seem 
to reproduce better by offset. Also, becaus« 
of plate costs, jobs with a great deal of art 
work, tints, outline and combination half- 


tones lend themselves to the offset process. 
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Jobs that number, score, or perforate in 
almost all cases are produced most eco 
nomically by letterpress. Imprinting also 
is a letterpress job 

The duplication of jobs that have been 
printed is usually a job for the offset cam- 
eraman. However, if the job happens to be 
a complicated ruled or tabular form that 
numbers or perforates, it will be more 
economical to make a zinc line plate and 
number or perforate with the form 

Corrections are made more easily and 
more quickly in letterpress jobs. Also jobs 





can be made up with a few holes to be 
filled at the last minute. Aware of the pos- 
sibility of these things occurring in a job, 
the estimator should make a letterpress 
quote. It will be well for the estimator to 
remember that in shops in which the tem- 
perature and humidity cannot be con- 
trolled too well, simple color work can 
sometimes be handled with less strain by 
letterpress because component parts of the 
form may be moved individually to regis- 
ter when a sheet may stretch or shrink over 
night 
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New Idea in Makeup Work-Stand 


Transition of compositor from typesetter to makeup man has brought changes 


in working conditions. You can build or assemble this modernized work-stand 


By Walter F. Schultz 


nent of mecnanical 


The develop type 
setting has made great changes in routine 
composing room floor work. Setting type 
hand has become almost a lost art. It 
esumated that makeup now comprises 
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passed on to the firm's employees 
After the addition of the second color, 
istomers commented favorably. One 
How 


you find your job tickets 


more than leave 


tion that many plants do not recognize 
The sloping work surface has outlived its 
usefulness. It is not bese suited for s 
form makeup. A large flat surface provides 
more usable space for copy, cuts, layouts 
and galleys of material being made uy 
Any part of a slug form and display lines 
will stand upright wherever moved on a 
level surface. Duplicate forms and color 
division may be made up side by side 
Makeup is a job of assembling and spac 
ing. As a large part of average com 
mercial form is white space, the availa! 
ty of spacing material should 
important factor when nning 
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San Diego Typesetter Uses Color 
To Find His Job Tickets Quickly 
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rown. Each of these 


me-halt of the 
are marked with colored 
rest are marked in black 
The coding is accomplished by stam 
ing out the firm's name in the choser 
the t 
black, but the col 
eve-catcher 
Using the combination of color ident 
fication—charts are posted in the shop as 
keys—and job numbers indicated on the 


tickets has also provided greater efficien 
cy in final filing of the jobs upon compl 


tion. The two reference items make 
simple filing system obvious for a medi 
um-sized trade or printing plant—The 
Workup (San Francisco Club of Printing 


House Craftsmen 


use in suitable ) and quantity and 

} ] 
stored where it can be easily reached 
the workman, not over a step away fro 


his normal position. He should also have 
labor-saving cases (probably quarter size 
ll frequently-used materials, such as 


3-point leads, hairline, parallel anc 


and spec ial charac 


avoid extra trips to the 


work-stands in use 
nly a single lead and slug case 
spacing material, which 
quate tor the needs 
osed case of quads and S| 
2 point is sometimes 
near the makeup station 
Monotype. 
momical an 
Spacing material. But how t 
veniently near the workman 
shapes and 
that has not been 
the present, the equipment manu 
have oftered little along this line, and 


printers have taken much interest ir 


nvenicnce 


lugs has becom 


and framework can 


penter with power tools 


a good 


of galic storage 


as full or two-thirds Cases 


oards, shelves, and galley racks 

While it is hoped that this idea will 
a long step in the right direction, we 
not vain enough to claim that it will meet 
very need. But its design is fl 
enough to provide for several variations 
to meet the requirements of the work 
being handled 

Usually the height of a flat working sur 
face is arbitrarily set at 38! or 40 inches 


an imposing stone is 38% inches high 
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End view (left) and front view of the work-stand for hand compositors proposed by the author. Note that horizontal storage 


has been provided for a wide range of lengths within easy sight and arm’s reach. Jack screws permit height to be adjusted 


mt 


ination 
h as half-pica and other odd 

for in the upper 
nec 
A s| 


material cas nbdinatior f 


natcrial 
acing 
small 
cases May 


By the 


shelve $n 


use 
at 
1 


ful lengths can 


As the | 


ut as needed 
CS ADOVC 


ar. If the 


wi hel five inct 


plate which table, its entire surtace is cle 


inch jack scre' bl bl lug-composing machine, 


it a minimum of high, or ns, f ntire jobs can be 


holes in onveniently delivered across the table top 
The red on 


storage 


Metal turniture 


extend t to | nch 


scrTcws 4} 


the legs { listance of seven inches vallevs below the furniture 


justment of these screws pr 


} vides 


ine is Stor 


The 


x28 inches 


1 height 
surface waist-high just below the 


The to 


WOrkKINgE 


covered are 11 sections tor lengths of 


with Masonite Pressdwood, or a steel 18, 20, 25, 30, 40, 45, 50, and 60 


— > 
» cover cach section having holes tor widths of 2, 


plate, 35x24 inches, may be used t 


the central portion. Resting on end suj 3, 4, 5, and 6 picas. The first four sizes are 
} 


ports at the back edge of the table top are red on their sides: the 6-pica size is 


two sloping shelves which form the base stored flat. The capacity of these holes may 


be increased by making them deeper 


The 


deep to hold 25 


for combinations of lead and slug cases 
The up} shelf, 18 


planned to hold a conventional lead and 


cr inches wide, is drawing shows holes 8! >-inches 


) 
pieces Of 2-pica, 17 pieces 
pieces of 4 


ll 4 


of 3-pica, 12 10 pieces of 


Holes 


standard 


The 


containing the usual 


60 


slug Case pica, 


lengths of four to picas lower S-pica, and ieces Of 6-pica 


1014-inches deep would hold 30, 2 


r 
and | 


ot 


> pieces, respectively A 


right the furniture storage are 


shelves for the storage of quarter cases 


The space below the furniture storage 


is flexible in its possible uses. The drawin; 


shows shelves spaced two inches apart 


Two rows of standard 
| 
| 


7 — 
alicy storage type 


cases or le boards may be installed 


of IxIxlg-inch aluminum L 


angles running the full depth of the table 


the use 


and attached to the inside of the legs and 


' , 
to the center board. A quad and space case 


here would be useful 


While this stand has been planned 
handling slug composition disp 


lines, Monotype or hand-set matter coul 
of 


sloping galley holder. This could be about 


be handled by the use an auxiliary 


12x18 inches, built of Masonite Pressd- 
wood with a supporting framework that 
would have projecting left and front edges 
By 


into 


to support the galley at an angle the 


the 


be 


use of dowel pins going down 


galley holder could 


table top, this 


} 
anchored in one position, preferably at the 


right end of the table, and could be re 
moved wher not needed 

As a personal service, the writer will be 
glad to correspond with anyone interested 
in installing this table in his plant and an- 
swer questions about its features 
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The plant has six Linotypes plus most 
complete offset preparation facilities 


a Religious Publisher 


Builds Model Plant 


Church of the Brethren’s new printing facilities adjoining its 


offices in Elgin, Ill., permit an extensive publishing program 


The Church of the Brethren, a Protes 
tant denomination with its general othces 
in Elgin, lil., has moved its Elgin facili 
ties into a strikingly modern building at 
the outskirts of the city. More than one 
third of the 97,000 square feet occupied 
by the building is taken up by the church's 
complete printing facilities, used mostly 
for its extensive publishing activities 

Approximately 85° of our printing 
is for ourselves and related to the various 
phases of our denominational work and 
publications,” said Robert Greiner, church 
treasurer. “Approximately 13 of the 
printing is for related religious and char 
itable organizations in the Chicago area, 
and about 2% is commercial work 

The church publishes the Gospel Me 
senger, a 32-page weekly denominational 
magazine that is mailed to about 45,000 
homes, and the Christian Century Pulpit 
a monthly interdenominational magazine 
for ministers that has a circulation of 
about 17,000. The plant also prints the 
Illinots Highway Engineer quarterly for 
the State of Illinois 

Mr. Greiner pointed out that “Last year 
we printed for ourselves 545,000 copies 
of 91 new books and major pamphlets 
We published four weeklies with a circu 
lation of approximately 110,000. We also 
printed quarterly magazines with a circu 
lation of 122,000 and did over 600 smal] 
publications in the leaflet classification 

The entire Church of the Brethren 
building was designed by the architectural 
firm of Frazier, Raftery, Orr and Fairbanks 
of Geneva, Ill. Ralph D. Holmsten & As 
sociates, Minneapolis-based management 
and industrial engineers, working closel 
with the architects, handled the major 
planning for the interior of the 
plant. Lamp Construction Ci 
Ill., did the actual building 

The printing plant is built of concrete 
block covered with a brick veneer up t 
a row ot windows that runs completel 
around the plant area. From there to the 
root, the walls are aluminum sheeting 

Fifty-foot-candle fluorescent lighting is 
provided throughout, except in the com 
posing room, where 80-foot-candle light 
ing is Maintained. The windows are main 
ly for purposes of employee morale. The 


new building is equipped with an air-con 
ditioning and humidity-control system, as 
well as a sprinkler system to prevent fire 
Floors throughout the plant are formed 
of reinforced concrete 
The plant is laid out so that raw stock 
is stored in an area adjacent to the major 
press equipment. The composing room 
aad offset platemaking departments are 
located on the opposite side of the press 
batteries, at a point in the plant nearest t 
the adjoining editorial offices. The press 
batteries run along two sides of the bind 
providing a logical and easy flow of 
work. Finished stock areas and loading 
and receiving docks join the bindery along 
a third side. The mailing department has 
also been laid out near both the finished 
stock and the loading and receiving areas 
The Church of the Brethren composing 
room has an Elrod, a Ludlow, and six 
Linotypes for setting texte material for its 
} ublications. Its com lete offset Camera 
and platemaking departments are tur 
nished almost entirely with equipment 
from W. A. Brown Manufacturing Co. of 
Chicago. Facilities include a 31-inch cam 
era, 28x38 and 40x40 vacuum printing 


frames, a wash sink, two layout tables, an 


a 40x60 temperature-controlled sink. The 


platemaking department also has a 39x5 
Craftsman lineup and register table 

i! 
all phases f compos 


yn for church publications are handled 


In short, nearly 


in these two departments, and plates 
chases are sent to the adjoining 
rooms. Only photoengravings at 
from trade shops. Actually 
listance in the organization « 
is from the composing room to the may 
letterpress equipment and trom the offset 
rlatemaking area to the offset presses 
Plant management, however, v 
is a relatively minor consideration 
ared with the benefit of having the may 
presses easily accessible to stock storage 
A battery of five flat-bed letrerpresse 

comprises the main printing strength in 
the plant. It consists of two Michle 7 /0's 
capable of printing a 4914x734 inch 
sheet, one Miehle 2/0 that can print a 
i1x5515-inch sheet, and two Miehle 46's, 
1 single color and d two-color, that can 


} 


handle 32x451-inch sheets. The job 


PRINTER and LITHOGRAPHER for August, 1960 





Seen teams 
it lie EEE 
aig 


*G@eas 


Church of the Brethren general offices and editorial and art departments are housed in new building shown in fore- 
ground. Printing facilities (shown on floor plan) are in th> rear building, connected to the offices by a passageway 
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Although the major press equipment is 
re t includes a Heidelberg, battery of Miehle flat-bed letterpresses, 
womatic, a Michie ppennee — church, when it moved, installed offset 
CE IRI Sg EP equipment for added volume, flexibili- 
ty. Offset department has two Miehle 
36 single-color units, an A. B. Dick 360. 
hle 36 single-color presses in Job printing department has Kluge, Hei- 


\ressroom are the fastest iy : 
dai aia ppabina algae delberg, Miehle V-50, Miller two-color 
plant. The an print sheets 


> to 6.500 
Ip t : 


~artment range from izxi 


Kluge to 21x28 inches on 


gs 


LCTIC 


tterpresses when 
sy 


its new Quarters The , 
’ ~ 
i¢ increase } xu ; ¢ 
; ae Robert Greiner, executive secretary and 7 


treasurer of church's finance commis- 


sion, has charge of printing program 


perates an A. B Dick 36( 


r hordere rh 


Mailing, a major area of church’s publishing work, is handled with Addressograph 
units, Pitney-Bowes mailing machine, Graphotype unit, A. B. Dick folder-stitcher 


remen 
rune. 





} 


was built in less than 

if approximately $1,- 

a resuit of this expansion 

yect the Church of the Brethren has a 
smooth-working, efficient, pleasant head- 
yuarters and plant for its publishing pro 
gram. There is little doubt in the minds 
of production managers that the expense 


lili pay Off in increased productivity 
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The Printing Sale I'll Never Forget—No. 18 of a Series 


| Took 
he Art 
And Bolted; 
No Details 


or Me 


This article is the 18th of a series of case histories on selling printing and related 


services by John M. Trytten, to whom outstanding members of the printing sales 


fraternity have told their stories. Sales ideas and fundamentals brought out are 


directly applicable to day-to-day selling. These case histories will provide excellent 


ammunition for your salesmen. Mr. Trytten has had many years of experience in 


selling printing in Milwaukee and other cities. 


By Hal. T. Benham as told to John M. Trytten 


One importi iom of selling is “Get 
the Order and Get Out 
this one can be carried to extremes 
sometumes with unanticipated results 

In this instance, 
foing carned myself 


thousands of dollars worth of catalog busi- 


extremes—and 1n $0 
ness | might otherwise not have had 
When the Navy let me goin 1945, I re 


print 


turned to Indianapolis to enter the } 


ing business. Early the next year, I discov 
ered on my prospect list a company where 
I knew a friend and Navy buddy was 
working 

He himself was not associated with ad 
vertising or the buying of printing. It was 


| 


my hope, neverthel that he could steer 


me to the right person and, for that mat 
cr, pu in a ROOd V ra r me and my\ 
SCTVICCS 


When I arrive 


I was ushered int 


any's plant 
My friend 
was sitting at a cit é one end of the 
room. After we had refought the war, he 
asked me what | was doing there 
As simply le, | told him abou 
mur business, what Kinds of work we wcrc 
foing, and asked him if he could put me 
in couch with the right man in his oftice 


He called to an older man who was sit 


behind a 


ting Dig dcskK and sMokKiINg ¢ 


igar. “Homer,” he said, “aren't you 
ting ready to ge big catalog 
The older man looked u} obvious!l 
having been listening to our conversation 
He threw a piece of artwork across the 
fesk and said “Make me an electrotype of 


this and went right back to work 


He had very clearly terminated the in 
terview right there' Here I was with the 
artwork, the and questions, 


plenty of them. Size? Screen? Should I ask 


or should I go? Something about Homer's 
attitude indicated the advisability of going 
and finding the answers some other way 
So I thanked him, picked up the copy, and 
went back to the plant, where I asked the 
old-timers how to handle this situation 
To my amazement, they said the smartest 
thing I could have done was to get right 
out of that ofhce the moment I had the 
order 

We applied our best judgment to what 
we knew about the order and the custom 
er's catalogs. We made a zinc which would 


ht any 8!5x11-inch page 


As with any rule, 


1 did carry the rule to 


When I submitted the proof, the older 
man and I started on what turned out to 
be not one catalog order but at least 20 
which we delivered over the next several 
years 

As I said earlier, this applies the axiom 
in extreme form. When you need infor 
mation on an order that only the customer 
can give, better take time to ask him for it 

But here was a case where Homer was 
asking for something else, actually. He 
wanted a printer that could take part of 
his load off his shoulders. A printer that, 
using judgment and good advertising 
sense, could perform as an assistant, in a 
sense, with as little palavering as possible 
My taking the ball and running with it on 

first electro order is what sold him 

If | have learned nothing else in busi 
ness, it has been to get the order and get 


out of the office as soon as possible 


HAL T. BENHAM is a partner in the Benham 
Press, which operates a letterpress plant in In 
dianapolis and an offset plant in Marion, Ind. 
He wos born in Indianapolis and was graduated 
from University of Michigan. His duties are main- 
ly in management and sales. He is active in 


Printing Industries of Indiana, now as a director 
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Plan Your Business Development Program . . . 


Printer’s Promotions Pull Prospects 


What do we mean by “promotions”? 
Promotions are organized sales programs, 
conducted for a definite time period, fea- 
turing a specific product or service, all cal- 
culated to increase business. A promotion 
may be an isolated occurrence or part of a 
series. It may be seasonal, topical, soft-sell- 
ing or dramatic, according to the imagi- 
nation or skill of the promoting company, 
but, always, its objective is to increase 
sales 

Promotions are a basic part of a well- 
rounded policy of business development 
They embrace a world of sales ideas. Let's 


consider a few 


& Exhibits: 
company organizes exhibits of outstand- 


A large Chicago printing 


ing work by specialized artists, and the fact 
that they are repeated indicates that they 
et with a high degree of success. In 
on, the same company uses beau- 
tifully-reproduced prints of famous mas- 
terpieces as a direct-mail, sampling, pro- 
motion. Just as museums in our large 
by offering post- 


cuiture 


cities can sell 


reproductions of modern or classical 


eT 

“tf 
c 
I 


art to promote attendance, printers can use 


Cara 


commercial printing exhibits with their 
practical values to advertising and print- 


ing buyers to promote business 


Fourth of a series for printers and lithographers 


By Ovid Riso 


& Open Houses: An open house may be 
held to inaugurate a new building or serv- 
ice, to celebrate an anniversary, or simply 
to honor some personality. One Philadel- 
phia engraver held open house “to burn 
up the mortgage.” By inviting customers, 
prospects, and their friends, you acquaint 
them with your facilities and service. Oth 
er industries hold open houses or press 
conferences to introduce new products 
We are in a creative business. When we 
create something unique and distinctive, 
we can tell everybody about it through the 


very personal approach of an open house 


& Seminars: Many industries hold semi 
nars and conferences; they are by no 
means limited to the educational or trade 
, outside of 
1 by 


association fields. Bur if any 
the advertising schools, are conductex 
the printing industry for buyers in my 
city, I do not know about them, and I am 
an active member of several advertising 
and public relations groups. There are 
many seminars for printers; what I am 
talking about is the need for graphic arts 
seminars for printing customer 

Printing Week, for instance, is actively) 


observed in most big cities, but its activi 


Rules for Mixing Type Faces 


1. The nature and the purpose of a job should determine which and how 


many type faces you can mix. 


2. In mixing type think in terms of form and character rather than of 


historical parentage. 


. The use of only one series of a face (with its italic, small caps, etc.) 
always guarantees a harmonious design. 
When one series becomes insufficient, it is safe to use the bolder and 
other related versions of the same face for display. 
Ic is safer to mix types that contrast violently than to use faces which 
are so Closely alike that one “looks like a wrong font.” 
If you mix—for interest rather than emphasis—types that are closely 
related in weight, use faces which are dissimilar in character. 
Do not try to render a design “more interesting” by juxtaposing too 
many different type faces and sizes. 
. Try to avoid mixing more than three different type faces in one job. 
If possible, do not use more than three type sizes in the average design. 
. Don’t be afraid of contrast where it is needed. Using only one type face 
in a design may be “ideal,” yet it can easily result in monotony. 
Do not insert too many heavy, contrasting elements into a design. “All 


display is no display.” 


All faces by the same designer go well together. 


ties are inbred. My opinion is that we talk 
to ourselves rather than to customers or 
to the public. 


®& Howse Organs: A house organ is a 
good promotional device if it be made as 
useful to the reader as it can be for the 
printer. 

Recently, I received a very interesting 
and well-printed booklet from the Curtis 
Paper Co., Newark, Del., entitled “Arctic 
Sun and Tropic Moon.” The seventh of a 
series, it is a brief but fascinating history 
of the voyages of Vitus Bering and James 
Cook, during which they discovered Alas 
ka and Hawaii. The back page contains an 
epilogue describing the paper, type, and 
artwork used 

The idea is wonderful. If you are going 
to send out a sample of paper and type 
why not tell a story at the same time t 


Six-Inch Foil Strip 
Features Newspaper Ad 


Milwaukee newspaper readers found a 
new kind of advertisement in their June 
21 Milwaukee Sentinel—a full page ad 
printed partly on regular newsprint and 
partly on aluminum foil 

The advertisement, produced by the 
Sentinel in cooperation with Reynolds 
Metals Co., 


printed aluminum foil covering the outer 


featured a strip of brightly 


six inches of a page. The remainder was 
standard newsprint. Editorial material was 
printed on the reverse side of the page 
The advertisement promoted use of 
Reynolds Wrap for outdoor cooking with 
charcoal grills; boxes of aluminum foil 
were depicted in six colors on the foil 
The Sentinel 
use of printed foil for advertising tw« 


strij pioneered newspaper 
years ago, also in cooperation with Re 
nolds Metals Co 

The foil was printed at Reynold’s grav 
ire plant in St. Louis and shipped in rolls 
to Milwaukee, where the Sentinel tack 
glued it to newsprint during the paper's 
regular press run 

Publisher Wallace M. Hughes said th 
process was worked out from the Senti 
nel's previous experience with foil. On 
March 18, 1958, the paper published the 
first printed foil ad in newspaper histor 
a full-page insert jointly sponsored b 
Reynolds and the Robert A. Johnston Co 

Reynolds ran a printed foil ad in the 
April, 1955 issue of Better Homes é& 
Gardens, the first ever placed in a mass 
circulation consumer magazine, and fol 
lowed on June 18, 1956, with a foil ad 
vertisement in Newsweek, the first to ay 
pear in a weekly 
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interest the reader? The booklet has gone 
into my library; I will keep it, advertising 
message and all. 

On the other hand, Franklin Printing 
Co. in Philadelphia, issues quarterly, “The 
Hell Box,” a pocket-size booklet with no 
other apparent objective than to entertain 
the reader and, almost inadvertently, to 
remind him of Franklin Printing. It is not 
a good example because it makes little or 
no direct appeal to buyers of printing. In 
fact, | would say that it is a syndicated 
piece and, therefore, too general 

The purpose of a house organ is to 
create business. It must strive to create 
inquiries or leads; its message must be 
commercial because it is commercial. It's 
very well to be entertaining, but the read- 
ers, if the mailing list is worth postage, 
are businessmen alert to quality printing 
with good service at reasonable cost. Give 
prospects what they need to provoke an 


inquiry 


 Contev Here is another form of 
promotion which, widely successful else 
where, is not used by printers. Here are 
two practical ideas to begin with: one is 
a contest for artists to design a new trade 
mark for your company. Artists are good 
leads for printing; often, they buy print 
ing. The second is a contest for advertising 
agency people, advertising managers, or 
sales promotion managers, and others in 
the graphic arts, to develop a slogan. Man 
ifacturers, agencies, and trade associations 
have all used the slogan contest plan 
What better way is there to build up a 
good prospect list at low cost? 

& Civic Affairs: This topic has been spe 
cifically discussed in a previous article 
see PRINTER AND LITHOGRAPHER for 
January, 1960, page 54), and a book 
ould be written on the subject. Just re 


view the 10 questions I asked in that arti 


Type Faces Employed 
Bodoni Book (T ) 
Bodoni (M) 

Ultra Bodoni (M ) 


Century Schoolbook (T ) 
Century Schoolbook Bold (T) 


Century Expanded (T) 
Caledonia (T) 
Caledonia Bold (T 
News Gothic (M) 


News Gothic Light (M) 


Venus (M) 

Venus Light (M) 
Vogue (M) 

Vogue Light { M 
Baskerville (7 
Baskerville Bold (T 
Times Roman (T 
Garamond (1 
Garamond Bold 
Mademoiselle (M 
Cheltenham Bold 
Caslon Old Style 
New Caslon (1 
Franklin Gothic (M 
Fairheld (1 
Bookman 

Weiss (1 

Futura Demibold (M 
Gothic No. 344 (M 
Italian Old Style (T 


Twentieth Century Med 


Typewriter (M 
Eve (M 
Torino 


Ads set in traditional types 


Ads set in modern types 


By J. L. FRAZIER 


Subject: “Vogue” 


Issues of April 15, May, and June 


Weight of Type 
Ads set in lightface type 
Ads set in boldface 
Ads set in medium face 
Forty advertisements are not included in the 

above tabulations because 13 are in handlet- 
tering or photolettering—11 of modern and 
two of traditional style, by the way—and 27 
are set in a mixture of type styles without any 
one of them dominating enough to warrant 
credit. The 40, however, are included in the 
tabulations of Layout, Illustration, and General 
Effect which follow and play a significant part 
in the complete analysis. It is worthy of note 
that the display of 21 advertisements credited 
to traditional types in the tabulation “Type 
Faces Employed” is in type or lettering of 
modern character, while not one advertisement 
for which modern type is credited has display 
of traditional style. More advertisements in the 
three issues checked are, therefore, modern 
than the tabulation discloses. To see to what 
extent type itself is depended upon for a mod- 
ern effect, compare the figures under “Layout,” 

Illustration,” and “General Effect” following 


Layout 

Conventional 116 
Moderately modern 73 
Pronouncedly modern 

Illustration 

Conventional 

Moderately modern 

Pronouncedly modern 

General Effect (all-inclusive) 

Conventional 

Moderately modern 

Pronouncedly modern 


‘ nl ‘ ; ; : 
le. If you read the arti and still have Scorekeeper would not argue with anyone having different ideas on the best ads in the issues checked. There 


not done anything about those questions, were a number so uniform in design and display qualities that personal taste influenced decision on which to 
then you are not ¢ xploring every possible show. Product display helped tip the scales. In the moderately modern full-color illustration of first below, the 
avenue which might lead to new business gloves—with halftone dots tooled—show stark white. The brush script lettering, however, contributes most 
That statement goes whether the reader is to the modern effect. The package of “Red Roses” toiletry of the second picture in the conventional ad (right 
president, sales manager or salesman! 


Besides, 


tivities is rewarding in many unselfish 


a is similarly prominent, the name being made both more impressive and easy to remember by the red rose of first 





participation in community ac 


ways 


The sales plans presented do not, 
any means, exhaust the list of promotional 
programs which could serve to stimulate 
sales and increase business. They could 
only be briefly described, but they are ex 
cellent examples of what may be done, and 
are being done, by some of the more ag 
gressive Organizations 

After all, how many prospects can a 
salesman reach with personal solicita.- 
tion? How many leads can he develop? 
How wide is his “following”? What can 
a company do which he can not do to 





create business? In one word, the answer 


is promotions 
Try ton 


for 


romance 


Red Roses Spray Mist by Yardley 
GLOVES a aianlow e+ ee ee 
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Grained aluminum plates for deep-etch require only a counter-etch to prepare them for coating. Simple operation requires care 


®& One ot today’s popular plates tor me 
ium and long runs is the aluminum deep 
etch plate. It is more expensive to make 
than presensitized or wipe-on plates be- 
cause of the extra steps involved. It re 
quires positives, transparent flats, stop 
ng-out, and deep-etching. If copperizing 
is desired, that means another step. But 
when runs are longer than can be ex 
pected with presensitized, wipe-on, or 
ther plates, it is a good choice. Deep-etch 
plates will stand the abuse of difhcult 
pes of work and press conditions. The; 
particularly suited to web press print 
ing where plates are required to stand up 
under adverse conditions 
Because the plate is grained, press set 
ngs do not have to be as precise as they 
with grainless plates. There is a little 
more allowable latitude in roller settings 
water control. But to obtain the high 
quality and long life these plates can give, 
the same careful press conditions should 
be maintained as when running smooth 
sates 
There are 10 important steps in making 
perized deep-etched aluminum plate, 


’)t 


act 

and each step depends upon the other for 

success. It does not matter how carefully 

of the steps are performed. If one is 

the plate will be ruined. And 

even the first operation is per 

med, the department and the equip- 
ment must be in order 

Uniformity in platemaking can not be 

accomplished in a cluttered room or with 

juipment that requires frequent adjust- 

An operator can not keep his mind 

mn the important items if little things like 


ITLIS} iacea cotton or wipes Of a missing 
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How to Make Deep-Etch 


More expensive to make than presensitized or wipe-on plates because 


of extra steps involved but good choice when long runs are necessary 


By Charles W. Latham, Offset Editor 
PRINTER and LITHOGRAPHER 

funnel distract him. Every station in the 

room must be fully-equipped for the of 

eration performed there. It is a mistake to 

try to make one set of tools do tor two or 

more stations. It is also a mistake 

to perform too Many operations 


station 


®& The first step in making a deep-etch 
plate is to prepare the plate for coating 
Freshly grained plates, with a dull matt 
appearance are best. The grain should be 
fine and free of bright scratches or im 
bedded abrasive. The finer the grain, the 
better the dot formation and printing 
quality. Deep-etch aluminum plates can 
have a very fine grain because they requ 
little moisture on the press 

Grained aluminum plates for deep-etch 
ordinarily require only a counter-etch to 
prepare them for coating. And because 
this is a simple operation, it is often done 
carelessly. But counter-etching is one of 
the important 10 steps. The safest solu 
tion to use 1S Six OUNCES Of YY] aceti 


acid in a gallon of water. Counter-etching 


with an acid that penetrates or removes 
the protective aluminum oxide hlm is not 
lesirable because the aluminum becomes 
very sensitive and tends to corrode. Spots 


will show-u 


p during the press run 


properly tor 


To condition the plat 
coating, place it on a slanting rack im the 
sink. Flush it with water, and clean : 
thoroughly under running water with cot 
ton or molleton Don fusca bristle brush 

Next, flow a generous quantity of coun 
ter-etch onto the plate, and rock it back 
and forth for a minute to assure complet 
ind uniform coverage. Do not scrub the 
plate while the counter-etch 1s on it 
Scrubbing at this time with a brush 
will not clean out the grain and might 
peaks 


The final step is to flush the plate again 


4 
4 ie by destroving ett 
Hatten it Dy destroying the 


with water and then rub it lightly with 
cotton or molleton under running water 


Any lint adhering to the grain can be 


\ 


cleaned away by a light rubbing with a fine 
bristle brush 

If you have trouble with recurring ink 
lot scum, the Brumak treatment as de 
scribed in the Lithographic Technical 
Foundation’s publication No. 806 may 


hel; 
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For small or medium-sized plates, you may start pouring at center; for larger plates, you may start at edge and move to center 


luminum Offset Plates 


After the final flushing in the sink, do 
not let the plate dry, but remove it im 
mediately to the whirler and turn the 
whirler tap water on it. If the operator ts 
interrupted at this point, or if the whirler 
needs attention before the plate can be put 
into it, the plate should remain in the sink 


with the spray running 


& Step two consists of coating the plat 
The coating thickness is of extreme im 
portance to the quality of the finished 
plate. To obtain uniformity of plate per 
formance, we must have uniformity of 
plate coating thickness. The thickness will 
vary with the coarseness of the grain, the 
Baume and viscosity of the solution, the 
temperature, whirler speed, relative hu 
midity and the amount of coating used 
Furthermore, the amount of moisture left 
on the plate after flushing can have a 
marked affect on coating thickness 

If the coating is too thick it will re 
quire a longer exposure time and longer 
than norma! development. If it is coo thin, 
xposure time must be reduced 
The development, deep-etching, and 
ther operations might bare the grain 
peaks. These peaks will then be sensitized 
and print a scum type of tint on the blan 
ket. This is called a penetration scum. If 
the coating thickness is allowed to vary 
trom plate to plate, the exposure time and 
developing time will be off, and plates 


will tend to break down in the press 


} 


So a procedure must be set up that will 


’ 
produce a coating of proper thickness 
Then the procedure must be maintained 
precisely 

The grain of the plate will be more or 
less uniform as long as one deals with a 
reliable supplier. If a change is made in 
suppliers, it would be well to do some 
testing before making too many plates 
with the new grain. If plates are grained 
in the plant, every effort must be made to 
keep the grain uniform 

The Baume and viscosity of commer 
cial coating solutions made under labora 
tory control should be fairly constant. But 
a Baume reading should be made of each 
new batch purchased just to be sure. Since 
viscosity of the coating solution changes 
with the temperature, the temperature of 
both plate and solution should be kept 
constant. This means keeping the room 
temperature as steady as possible and 
keeping the solution at room temperature 
Also install a constant-temperature mix- 
ing valve at the whirler. Keep the flushing 
water at 85 to 90°F. Controlling the tem 
perature of the water used to flush the 
plate just before coating is an important 
factor in controlling coating thickness 

The whirler speed is easily controlled if 
the whirler is kept in good condition and 
the speed indicator checked periodically 
With everything else kept constant, the 
whirler speed may be kept constant unless 


a change in coating thickness is desired 


Relative humidity affects the coating 
thickness because of its effect upon the 
drying speed of the solution. If the RH is 
low, the solution will thicken rapidly, and 
the coating will be thick. When the RH 
is high, the solution thickens slowly and 
spreads farther, becoming thin. For this 
and several other reasons, all platerooms 
should be air conditioned. 

The water left on the plate dilutes the 
coating, so it too becomes one of the vari- 
ables. By controlling the amount of this 
water, more uniform coatings may be at- 
tained. One way to do this is to run the 
whirler at coating speed for exactly 30 
seconds after turning off the water. Then 
pour on the coating solution. Another is 
to whirl off the excess water until the plate 
assumes a velvety appearance by reflected 
light, then pour on the coating. 

Using too little will result in too thin a 
coating at the outside edges. Too much 
coating is wasteful. Use enough to flush 
off all residual water and attain a uniform 
color from center to corners 


®& There is no one best way to coat a 
plate. You can pour all of the solution on 
the center of the plate or start at the center 
and move toward the edges. Hold the con- 
tainer as close to the plate as possible to 
prevent splashing and bubbles, and pour 
in a steady stream. Use a container with a 
spout that comes from the bottom so that 
bubbles on the surface of the solution will 
not get on the plate 

A speed of 60 to 75 rpm is usual for 
whirlers. If a thinner coating is desired, 
the solution may be diluted slightly with 
water or the whirler speed increased. To 
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obtain a thicker coating the whirler speed 
is reduced. But once the proper standard is 
found, adhere to it strictly for uniform 
coatings 

When the coating has spread over the 
entire plate, let the whirler run for one 
fections. If you see bubbles, you can break 
them with a toothpick. But if there are 
streaks, the plate must be washed and re- 
counter-etched and recoated. Streaks are 
caused by specks of dirt or small solid par- 
ticles in the coating solution. Always keep 
the whirler cover and upper sides scrupu- 
lously clean. Strain the solution carefully 
Most of our troubles come from little 
things that are overlooked or ignored 

Atter the inspection, the whirler is 


arted again, and heat is applied to speed 





ng. The plate should never be heated 
above 110°F because the coating may 
harden to a point where it cannot be de- 
The plate should not be 
n the warm whirler after it has dried 


veloped properly 





too, will cause the coating to harden 
Most whirlers have radiant heaters in 


them, and it 1s difficult to determine how 





e is. Tests should be made 


with a contact thermometer 


® Betore we can obtain uniform exp 
sure results we have to have uniform sen 
sitivity ot coatings. The sensitivity of the 
coating will vary, primarily with (1) the 
thickness of the coating, (2) the moisture 
in the coating, (3) the formulation of the 
coating solution, (4) the amount of dark 
reaction that has set in, (5) the amount of 
ammonia remaining in the coating, and 
6) the temperature 

Good air conditioning is the ideal con 
trol. With it we can control the tempera- 
ture and the moisture in the coating. All 
that is needed 1s a conditioning rack where 
the 


air tor halt an hour, while shielded from 


slate will be exposed to circulating 


white light. During this conditioning pe 
riod the ammonia will evaporate, and the 


take on the humidity of the 


ating W 
air and will reach room temperature 
The formulation of the coating solution 
snouid De fairly constant if obtained trom 
reliable supplier. When changing to a 
lifterent brand, test it under controll 
con t is t& 1etern its SENSitivitl 
Dark reaction sets in slowly in cool, dry 
litions. With temperatures between 
S$ and 80°F and Sf RH, one hour be 
tween drying and exposure will mak« 
tt fference in sensitivity. Even so, it 
$ good practice to expose plates within a 
specified time 


Where there is no air conditioning, 





tight control is impossible. When the rela 
tive humidity in the plateroom gets to 
70% or higher, the rules for controlling 
light sensitivity have to be abandoned 
Dark reaction becomes the important fac- 
tor, so expose your plates while they are 
still warm from the whirler. Then develo; 
and deep-etch them without delay. If dark 
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reaction gets a good start it will harden 
the coating to an extent at which devel- 
opment is impossible. Nor will you be 
able to scrub off the stencil properls 

In warm humid weather air condition 
ing is a must for photocomposed plates. In 
the three to six hours that are often re 
quired to shoot a plate, many of them will 
be spoiled. Of course, if the images are all 
type or line work, then the latitude is con 
siderably greater 


The usual procedure is to ignore most 
of the controls and just to overexpose the 
plates. It is in halftones that irregularities 
show up. Control is particularly impor 
tant in four-color process plates 

Usually the type of work that requires 
deep-etch plates also requires the kind of 
quality that only tight control can give 
Other steps and controls in making cop 
perized deep-etch aluminum plates will 


be discussed in a forthcoming issue 





QUESTIONS AND ANSWERS 


Charles W. Latham will answer questions on offset lithography. Enclose self-oddressed envelope and 
direct your inquiry to The Inland and American PRINTER and LITHOGRAPHER, 79 W. Monroe, Chicago 


Infrared Lamps May Solve 
Offset Feeder Problems 


Q.—We understand that some plants 
use infrared lamps in the feeders of their 
offset presses. Are they beneti ial? 

A.—To derive any real benefits fron 
infrared lamps used at the feeders, it is 
first necessary to know what result is 
sired. Usually, they are used to prevent or 
reduce a tendency toward back corner 


fanning.” This is a common condition 


encountered when more than one color is 
run on a single-color press. The first color 
prints outside the other colors. The condi 
t110n is not so pronounced in tw an 
four-color presses 

It is a mistaken assumptior 


per fans out at the rear corners when the 


first image prints wide across the back ¢ 
the sheet. In fact, the paper actually draws 
in across the back, then the image is 





printed, then the sheet returns to its orig 
inal size sce diagram When the paper 
returns to normal, it carries the image wit! 
it. So the image is tanned across the back 
not the 

The ndition that makes a sheet of pa 
per draw in across the Dack 1s Excess MOIS 
ture around the edges of the sheet. This 


happens when a pile of dry paper is e 
posed to humidity higher than that of the 
paper. This moisture creeps into the edges 
of the pile from one to three inches, de 
pending upon exposure and humidity con 
ditions. With 
sides of the sheet are not greatly affected 


grain-long paper, the long 


but the short sides expand. The dam; 
short sides then are longer than the dry 
center of the sheet. Waves develop that 
can be seen in the pile 

When such an unbalanced sheet is 
rolled between two smooth-surfaced cylin 


fers, the long ends force the sheet to draw 
in as shown in the drawing. If the cond: 
tion is severe, a wrinkle will occur tron 
about the center of the sheet to the rear 
When it is not severe, a fan will be notice 


1 the first color 


Ot course, the same tan will resent 
even if this is a one-color jot tit Wi 
seldom be noticed and rarely does an 
harm to the job. It can be detected on! 


careful measurements. But when there are 
two or more COlofs, if 1S Quite apparent, as 
the first color is printed longer across the 
back 

The reason that the second c 
} 


print iong 1s Decause the d cen 


ter of the shect picks up moisture when 


the first color is printed 


When multicolor jobs are to be printe 


on a single- or even a two-color press, the 
first sheet off should be careful measure 
across the back. This measurement shi i 
¢ compared t that of the plate. The Lith 
ographic Technical Foundation recom 


mends the Register Rule for these meas 


irements. If the -wo measurements di 
oincide, the paper should be brought int 
stur ‘ 





pposite condi 
rs. The center of the sheets have 

ture than the edges. These sheets are 
called “tight-edged” sheets. And here the 


t color prints inside or short. The paper 


actually tans slightly at the nip, the image 


aper SNrinks Dack 


IS printe 1, and then the | 


? 
to normal, carrying the image with it. This 
condition is not as prevalent as “wav 
edged paper and image tan 

To try to correct these conditions with 
infrared lamps is an emergency measure 
It should have been prevented by having 
the sheets in perfect moisture condition 
before press time. The heat lamps are used 


Turn to page 110 
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Cecil, Baby... 
How about Yunning 
this job on SUPER- 
DUPER. VELVET 

FINISH OFFSET? 


_ Good thought, Jerome, 
but this job calls for 


THE BEST SHEET AT 
. AMODERATE cost | 


and that means 
ALLIED SOLAR OFFSET 


of course...its the utility 
sheet...prints right, 


priced night . 





ALLIED PAPER CORPORATION 


NO DOUBT ABOUT IT... 
Solar’s the utility sheet. It’s ideal for 


all types of job and commercial work. 


And remember, Solar has built-in 
production runability . .. means less 
feeding and handling problems. 

So try Solar Offset . . . find out for 
yourself—like Jerome did—why it’s 


the best sheet at a moderate price. 


LEADING MERCHANTS ACROSS THE COUNTRY NOW STOCK SOLAR OFFSET IN 
POPULAR SIZES AND WEIGHTS. CONTACT THE ONE NEAREST YOU. 


EORGIA DETROIT, MICHIGAN LOUISVILLE, KENTUCKY 


Union Paper and Twine Company Rowland Paper Company 


rat “eek tll MILWAUKEE, WISCONSIN 
uli ape! ompany Nar kie Paper Comp ny 


: 
GRAND RAPIDS, MICHIGAN Standard Paper Company 


MINNEAPOLIS, MINNESOTA 


OUSTO)D ‘"EXAS , ' 
“sane deny lke Butler Paper Company 


Houston Paper Company 
INDIANAPOLIS, INDIANA NEW ORLEANS, LOUISIANA 
Indiana Paper Company Butler Paper Company 


KALAMAZOO. MI¢ HIGAN PITTSBURGH Py NNSYLYV ANIA 


LEVELAND, OHIO 
Bermingham & Prosser Paper 


Paper Company 
Central Ohio Paper Company 
LUMBUS, OHIO Company t — 

Ohio Paper Company KANSAS CITY, MISSOURI rULSA, OKLAHOMA 
TEXAS [obey Fine Papers, In Tulsa Paper Company 
. ae Wertgame Paper ( ompany 

ST. LOUIS, MISSOURI 

LANSING, MICHIGAN Butler Paper Company 
Weissinger Paper Company Tobey Fine Papers, In¢ 


lf a merchant in your area is 
j 





ALLIED...A COMPLETE LINE OF PREFERRED 
PRINTING PAPERS 


COATED PAPERS UNCOATED LETTERPRESS 

Cellugloss Offset Enamel PAPERS 

Celluprint Enamel tg Eggshell 

Cellufold Offset Enamel Climax EF & Eggshell 
ALLIED PAPER CORPORATION Comet Colored Enamel Solar EF & Eg shell 

Excelprint Enamel Forester EF & Eggshell 

KALAMAZOO, MICHIGAN eS Enamel Britehue Tints 

mperial Ename in ee vida 

Imperial Offset Enamel BUSINESS PAPERS 

Velour Enamel Northbrook Bond 

Velour Offset Enamel Northbrook Duplicator 
‘ Cellufold Litho C1S Northbrook Mimeo 

Cellugloss Litho C1S Northbrook Ledger 


excelith C18 
: mperial Lithe-C1S LIGHTWEIGHT PAPERS 


Monarch Litho C1S Imperial Bible 





British Opaque 
UNCOATED OFFSET PAPERS : 
- Custom Offset . COLORCRAFT PAPERS 
Rew Lithobulk Offset Impulse Bond 
Solar Offset Influence Bond 
Granada Antique Impulse Offset 
Forester Offset Pitiltiaite Mm Olifcai 


Britehue Tints Impulse Card & Cover 
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THE PROOFROOM 


By Burton Lasky 


Does Collective Noun 
Take Singular Verb? 


Q.—In grammar school I learned that 
a collective noun is singular and should 
take a singular verb. I find it a difficulr 
rule to apply consistently. “A group of 
parents have established a school for re 
tarded children” does not seem incorrect 
to me. Should the verb be changed to “has 
established If my schoolboy rule is not 
lad, is there some way of determining 


llective noun ular and 


authorities agree 


ainst % 


committee was 
witness a second hearing be 


cause he had declined to answer all 


their questions at the first session 


In the first sentence # should be sub 
stituted for they, and sts should replace 


their in the second 


Q.—I work for a company that pub 
lishes several trade magazines. In addi 
tion to my normal duties of reading proof 
on the magazines, I am also responsible 
for correcting a fair amount of Varitype 
material, most of which is used for pro 
motional purposes. We have used several 
different Varitype shops, but I invariably 
find that a substantial percentage of my 
corrections are either ignored or misun 


} 


Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


derstood by the operators. I practically 
never have difhiculry with our magazine 
printers, and I wonder whether a different 
marking procedure is required for Vari- 
type. Or is my experience inevitable with 


this type of composition? 


A.—lIt is true that Varitype operators 
are often not too familiar with all the 
standard proofreader's symbols. However, 
they do know the most common ones, such 


as the caret and the dele. In any case, the 


nature of the process requires a slightly 
different marking procedure than that 
used for hot-metal composition 
Overlays placed over Varityped materi 
tend to sli ) a single caret or « 
lrawn through a letter may have change 
ime the sheet is re 
yrrections. For 


an en 


ion when this 


crator sho 











each correction marked on the overlay as 
she makes it. When the corrected sheet is 
returned to you for another reading, you 
should indicate any new corrections in a 
different color, since the first set of correc- 
tions still appears on the overlay. This 
procedure usually eliminates most of the 
difficulties described in your letter 


Standardized Proofreaders’ Marks 
Goal Set by New York City Club 

The Proofreaders Club of New York 
City has its sights set on standardizing 
proofreaders’ marks 

There is a need for a single new set of 

arks made by proofreaders for proof- 
readers and including symbols for instruc 
tions which we now have to write,” said 
Fred Nesson, chairman of the standardiza 


What we hope 


tion commiuttec 
basic set of clear, easily-under 


vide 1s a tf 
stood rules and marks meeting the reader's 
fundamental needs and increasing print 
shop emMciency 

Proofreaders interested in this project 
and desiring more information shoul 


ress Mr. Nesson at Howard O. Bul 
nc., 150 Varick St., New York 13 


1 ad 
! 
ie 


ard, 
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__ “All right Benson—Let’s Get It Shot's Already B 





LESSON OF MONTH 
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@ Few printers now know anything about 
Theodore Low DeVinne and his great service 
in craft betterment. He headed a New York 
City printing plant, big for his time. around 
the turn of the century. Unlike most boss 
men, interested largely in production, he was 
a craft authority, especially in typography. 

ick” of the highly ornate types which 
dominated display in the 1880's and 1890's, 
he spearheaded a return to the much earlier 
sane, pleasing, clear, and easy-reading forms 
of Jenson and Caslon. 

The first truly fine American display type, 
comparable with late sound was 
named “DeVinne.” and he dictated the de- 
Century still among the 


design, 


sign of the stvle, 





MONTHLY MEETING 


THURSDAY 


© 
so 
On 


PIONEER SPORTS CLUB 
CNR. OXFORD TERRACE 
& GLOUCESTER STREET 
AT8 P.M 
a 


CHRISTCHURCH CLUB OF 


4 FEBRUARY 


PRINTING HOUSE CRAFTSMEN 





most legible and widely used for advertising 
text. It was developed for Century maga- 
e, printed at the time by DeVinne 
DeVinne probably contributed more on 
format of the book to the literature of 
printing in America than any other individ- 
ual. In one book he indicated that answers to 
when 
point out what in copy should be displayed, 
In his day, ad 


bare bones” presentation 


where,” and aS questions, 


what order as to size 

was mostly a 
name. product, address, and maybe price, 
essence of his idea remains logical 
The product or event—or copy creating de- 

> for it—demands top emphasis. How can 
interest in a date, so emphatic above, 


ii 


but tk 


is 


without knowing what is offered or is to hap- 


pen 


white space in the worst position 


As space fades, we note other faults, like 
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By J.L. FRAZIER 


Acetate Leaves Can “Make” the Job 

PETER F. MALLON, INc., Long Island City, 
N.Y.—Without a doubt, the 11x8'2-inch, 
plastic-bound brochure, “Petrochemical Ho- 
rizons,” you did for the Mobil Oil Co. is the 
most outstanding of numerous exceptionally 
well-executed pieces of printing sent us in 
months. It is also the one involving the most 
varied methods and devices, demonstrating 
the great scope of your facilities as well as 
talents. The front cover page is covered by 
a detailed map, bleeding off all sides, of the 
area in Texas including Beaumont, Port 
Arthur, and Orange. It is printed in middle 
gray, soft red, pale blue, and normal blue 
each designating something definite, as red 
for instance, marks “Mobil Oil Co. Opera- 
tions.” Background is a soft, light-yellow 
tint. The effect is “glossed up” by a weighty 


@ Despite much disregard and some persecuting prose 


cution, the case for printer's ornaments is not lost 


They may still be introduced into typographic forms 
with benefit and purpose, as the three cards by students 
at Salesian High Schoo!, Los Angeles, at right and be 
low, shou'd show. The effect, of type only, wou'd be dul! 
without them. Just plain decorators without potent re 
ationship to anything may be ideal for adding appeo 
ng color. If significan’, so much the better. They moy 
direct the eye to important copy, os on third, and 


aid by division in organizing design os in card below 


Gerald Lynn f Specializing 


naive in Distis 


Printing 


is bound tn at 


sheet of acetate, and another 
the back of the book. This device of having 
leaves of acetate “fore and aft” of a booklet 
or brochure has much to recommend it 
First, there is the protection given a fine de 
sign, especially when, as in this case, owners 
will be frequently referring to it. They will 
also want to keep it clean and the corners 
flat because it is so attractive. Few things, if 
any. quite so effectively contribute to a sug 
gestion of cost, value, and distinction as be 
ing “wrapped in Cellophane.” The front clear 
leaf carries the the title of 
the book “Petrochemical Horizons—Oppor 
tunities at Beaumont,” combined with the 
company trade mark. Printing is in black 
and red, accommodating the trade mark, over 
a seven- by nearly three-inch opaque white 
band near the top and bleeding off the right 
side. Of course, the printing is by silk screen, 


“cover design,” 


and beautifully done. The map ts left intact 
by the device, but the panel giving the sig- 
nificance of its colors, spotted in the gulf 
area near the lower-right corner of the map, 
counterbalances the design on acetate above 
There are maps on inside pages, all bleeding 
off to permit maximum size. Two of the maps 
were obtained from government sources and 
trimmed to size, being too costly otherwise 
for the short run of 600 copies. There are 
numerous halftone illustrations made up in 
text and on some right-hand pages. On title 
pages of sections of book devoted to specific 
like “Utilities,” a single illustra- 
tion bleeds off all sides. These title pages are 
uniform and striking 


activities, 


Fhe word of designa- 
tion is in the left of a 
7xl-inch band of blue near the page's top 


reverse color, near 


and bleeding off the right edge. Because it 


MANUEL C. GARCIA 4 


Elen 
"" JOBENNY GONZALES 


s in the sky the designation never 


with 


portion 
essentials of the 


the blue is applied all 


interferes pictures 
Screened to a tint 
over some pages to lend variety to text and 
also used in panels where emphasis is de- 
sired or distinction made from other adjacent 
parts. Finally 
work on soft paper is evident 


This Calendar Does Three Jobs 
North Abing- 
calendar of 


a bang up iOb of offset press 


SANDERSON BROTHERS, IN¢ 
ton, Mass Ihe 12x93 
heavy antique-finished white cover paper for 
Arthur D. Little, Inc what 
is More important to this department, offers 
ideas decidedly worth passing along. The ex- 
demonstrated by the front. It 
features a full-color illustration of “Urani- 
borg, the First Research Institute,” this oc- 
cupying more than half the page and beauti- 


inch 


is excellent and 


cellence is 
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Items submitted for review must 
be sent flat, not rolled or folded 


Replies cannot be made by mail 


fully printed by offset, as is the whole piece. 
Type matter to the right is well arranged, and 
makes an effective display. Our sole criticism 
of the piece is on the three styles of type 
used for the five lines, together striking a 
discordant The extra-wide, 
serifed style used tor address, the big line, 
“1960,” printed in light gray to restrain its 


note square- 


tone, and the sans serif of the final two lines 
of small type harmonize well enough. How- 
ever, these are so unrelated in both shape 
and design characteristics to the rather con- 
densed handlettered Old I nglish of the com- 
pany name that disharmony results. Backing 
up this front page—all leaves, by the way, 
are printed both sides—we find small calen- 
dar blocks for all months of the year, these 
flanked on the left by a illustration 
your customer's name, address, etc., 


narrow 
above 
followed with something about the Little 
The format for 
To the left of the 
large calendar panel for the month, there is 
a column, three inches wide and of full-page 
depth, relating interesting information, as, 
tor example, “The Embryo of the Big Ma- 
chine,” in each instance topped by a signifi- 
cant halftone illustration. This column, both 
type and picture, is printed in black, the 
calendar for the particular month, in mod- 
erately light brown filling out the page. In 
with the days and 
dates are quite small in relation to the en 
leaving much space, com- 
appointments. 
Though headings over the type in the column 
on the left are in the second color, the con- 


organization in two columns 
all other pages 1s identical 


contrast usual calendar, 


closing panels 


paratively, for memos and 


trast of the black and brown printing of the 
two sections makes an interesting effect and 


sets each apart. A looped cord is strung 


through two round holes near the top for 
hanging the piece, which brings up the point 
that the leaves are turned over at each 
month’s end until July, when the whole is 
turned. It seems to us the format allows for 
effective company promotion without any 
objectionable conflict with service. In color 
and apart, the calendar block seems un- 
hampered, and, besides, one isn’t obliged to 
read the promotion in the narrow column 
at left. Low-pressure salesmen, giving most 
service, are favored by careful buyers. 


Useful Community Promotion Idea 

PRINTING Co., Richmond, 
the folder for the Contra 
Costa County Development Association 1s 
something new in cooperative promotion 
The idea of publicizing the advantages of a 
county in a like manner could be applied in 
many communities. It would be a nice order 


INDEPENDENT 
Calif.—To us, 


for printers suggesting the effort. One side of 
the 30x22-inch sheet, the inside when closed 
for distribution, is devoted to a detailed map 
of the county. It is no simple one printed 
from a line plate in black, but is printed in 
several colors, each having significance. The 
map would be creditable in a geography 
book. The sheet folds to 7'2x11 inches and 
is opened first like a double gate. The first 
spread of two pages features shallow panels 
at the bottom of each in which an outline 
map of the county appears in yellow and 
the surrounding territory in gray. Names of 
towns are in small type, roads and highways 
in either black or Water areas to the 
west and north are, of course, in blue. Open- 
ing further, both ways, it discloses a four- 
page spread. The inner two, all-type pages 
with considerable data on the advantages of 
the area, are headed “Focal Point of the 
West” and “All Factors Favorable,” respec- 
tively. Outer pages of spread are highly im- 
pressive, in a number The first, 
headed “Population Growth” demonstrates 
with a single illustration of a man over a 
scale, and by colors, how much greater the 
county's growth has been than that of the 
United States, California, and nine Bay 
cities, the figure for the county towering 
above those in the other three columns. On 
the spread’s right-hand page, under the head 
of “Climate,” graphs in the different colors 


red 


of colors 





SELLING RED 


BULLS! 


ed paper and « 
tergorter 


hues ore bette 





IOWA STATE UNIVERSITY 
of Scjence and Technology 
AMES, 1OWA 


Screened black plate creates effect of a third color 
on original of interesting cover from Publications Of- 
the black 


as well as the color plate shows letters of circular 


fice, lowa State University, Ames. There, 
line reversed to show white. Unimportance of “The’’ sug- 
gests omitting it from first big line, moving the rest 
to left, flush at start with other four. Deep “‘brickish”’ 


red of original is far more suitable than our bright one 


show at a glance the range in temperature, 
sunshine, and precipitation over the months 
of the year. Our adverse criticism is that the 
heads of the six pages might well be in larger 
type, especially to brighten the two without 
color or illustration. The front is interesting- 
ly effective with a solid outline (silhouette) 


MANUFACTURING CO. 


The 8'x5'%-inch mailing cord reproduced above is by Creative Printers of Quincy, III Reverse color treatment and row of four circles make good-sized label o 


ing and illustration make attention irresistible; the light, bright yellow of card adds a splash decided eye-arrester. With line winding around circles, rotary printing is 
which white or any other color of paper would not provide. A question. Would the display suggested. On original, the third circle is screened gray in the black plate. 


ensemble be weakened if text were set in type one size larger? We doubt that it would We'd like to see the circles in the process colors, yellow, red, blue and black 


65 





Coming from the Museum of Modern Art, New York, the eyebrows of the superficial “modernists 


will rise on see- 


ing the invitation above, set wholly in traditional roman type. Informal—yes, fresh—layout, however, disproves 


its inconsistency with the term. The 874x3%4-inch original in black and white over decidedly yellowish brown has 


charm that is impossible to simulate here, that given by the texture provided by the antique cover-weight poper 


map of the county in solid yellow, the word 
“Opportunity” in wide bold roman caps 
overprinting in red, and “Contra Costa 
County, California” in two lines below, the 
first in black and the second in a pale green- 
yellow. The latter, however, is too weak 
tone-wise in relation to the others. It “fades.” 
Your sampling folder with the fold-up along 
bottom of the inside for holding specimens 
has much merit. More should use this type 
promotion. The over-runs of jobs for cus- 
tomers to be included cost practically noth- 
ing. Customers should be pleased. The inter- 
est-arousing front design could be improved 
without loss of appeal. indeed with gain. It 


» 'S Pre 


Decidedly impressive cover design from monthly publication of the Corn Products 
Co., Chicago, is printed in block from combination line and halftone plote over 
ca very delicate tint of cool taupe or ton. An article in the issue suggests thot 
the bockground illustration is of a section of the United Nations building, New York 
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is featured by a large line illustration of an 
unkempt fellow leaning against a tree beside 
a picket fence—with a water bucket covering 
his head. This, spotted near the right side of 
the page and at a point (vertically) repre 
senting good proportion, is in red. Parts of 
two lines of type in black, “How well can 
you,” and “be identified?” overprint the illus- 
tration near its center. Now! Such overprint- 
ing is dangerous. It practically always weak- 
ens the type or confuses the illustration. In 
this case, the type suffers. If the type were 
bolder or the picture in a weaker color, but 
strong enough for complete identification 
the idea might work out. When continuous 


copy must be broken into two lines, the 
break should be by sense, combining the 
most related words in a line. Your division 
into lines is not bad. We often see it done this 
way, but there is another and possibly better 
break-up. It would be to have the first line 
“How well” and the second “can you be 
identified?” The short first line could be 
placed at the left and near the bottom of the 
picture with the long line flush left with 
first and beneath the picture. We believe the 
design in toto would be even more interest- 
ing, and we know type would stand out 
much better, without overprinting. 


Modern Layout of Folder 


SERVICE TYPOGRAPHERS of Chicago—lIf 
your new type specimen book is as well done 
as the folder announcing it and as big as the 
outlined halftone illustration showing the 
complete loose-leaf bound volume in per 
spective on the front page suggests, it would 
seem you are right in offering it free only to 
those who purchase at least $5,000 worth of 
composition per year. Other illustrations on 
following pages indicate a most useful book, 
which we note you designate “a guide to 
better type composition.” We are impressed, 
too, with another appealing line, this on the 
cover of the book itself, as illustrated, read- 
ing “Where typesetting is still an art.” When 
that’s a pass 
along for the inspiration it may have to oth 
ers. Layout of the folder the modern 
variety, block style, the different elements so 
positioned on the center spread that white 


too much isn't, good line to 


is of 


Tranecontinental Gae Pipe Line 


/ 


Tay Kerde tf 





Above, ao most informal title page for an annual report, distinction resulting from 


size of elements, character of type, and massed white space at top and bottom. On 
the original by the Sorg Printing Co., Houston, the emblem and figures “19” are 
middle gray, with two type lines and figures 59” in black. The second color is blue 


PRINTER and LITHOGRAPHER for August, 1960 





areas frame a most interesting and eye-ap- 
pealing pattern. With a large duotone illus- 
tration bleeding off the left side and top, 
white is massed on the left and bottom of 
the second page and at top of the third, 
obviating the dull static effect of centering. 
A second “block” is made up of the line “To 
every Service customer,” in inch-high con- 
densed sans serif caps, in which the word 
“Service” is in the orange second color. A 
second line is in Fortune caps much smaller 
in size. The two squared-up lines are in- 
dented about four inches from the left side 
of the halftone and sheet and end an inch, 
regular margin, from right-hand edge of the 
paper. The word “Free” in brush script caps, 
aslant, preceding the block of two lines being 
in the light orange, does not materially effect 
the mentioned manner of whiting out. We 
should mention that the words of the big 
line printed in the black are screened to 
gray. It's a good idea. Display value is not 
impaired—heightened if anything by the 
change—and the all-over “color” of the 
spread is more agreeable with the toning 
down of the big sans serif line. We like the 
handling of the back page where a narrow 
halftone in black, showing reproductions of 
several pages of the book, is flanked by a 
narrow band of the orange on the left and a 
5x7'2-inch panel in the color at right. This 
is Overprinted with type-matter in three 
groups under heads reversed in the color 
plate. The color, it might be said, bleeds off 
the top and sides, again to emphasize how 
that device gives the effect of bigness while 
providing an interesting and effective way to 
introduce color in a design 


Impact of Massed White Space 
QuALiTy PRINTERS of Nappanee, Ind 
Typography and layout of the 11x8'%2-inch 
brochure, “Now and for the Future,” are 
charming. Comparatively “vast white space 
around type in connection with the antique 
gray paper suggest value and class and pro- 
vide much esthetic appeal. This is heightened 
by the use of the occasional type, Libra, 
which, reminiscent of early religious work 
before type, creates a suitable religious at- 
mosphere along with the distinction resulting 
from the character of this rarely-seen type 
All down the years, since the humanistic 
calligraphers in monasteries and Gutenberg 
types representative of each have been fa- 
vored for religious work and, so, the signifi- 
cance is at once apparent to readers. In our 
opinion, which we were not born with so 
much as absorbed through study and discus- 
sion with leaders in scientific color applica- 
tion, you made a poor choice of a second 
color for display throughout and illustration 
on front. The light yellow-olive—more yel- 
low than green—is not a pleasing hue and 
seems insipid. Especially for the gray stock, 
it seems to lack tone in the sense of light 
ness and darkness, doesn’t harmonize or con- 
trast well with the bluish gray paper. Red is 
a great “religious” color, but too much is 
made up for color to use it. A middle or 
stronger brown appeals to us as a better 
choice. Brown is quite a safe second color 
with black. It will hold up in a small spot, 
will not be too warm like red in large areas 
or blocks of display. Lines of type for inside 
text are quite long to be followed with com- 
fort, but much wider than usual spacing of 
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famble Wood Farms 


VERMONT HILL ROAD/RARD 1, HOLLAND, NEW YORK, LF 7-.456@/ BARN LPF 17-0461 





Donald J. Meassinger, Owner / Milford H. Limburg, Manager / Kenneth Ellis, Herdsman 
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Department of Prirfiing ent 


WEST VIRGINIA INSTITUTE OF TECHNOLOGY 
Montgomery, West Virginia 





ATCHISON GRAIN TERMINAL ccc. ure 


P. 0. BOX 268 - PHONE 4170 - ATCHISON, KANSAS 


A most unusual color combination, as suggestive of area as big ““M” is of a mountain peak, characterizes original 
of first letterhead, by Frederic M. Pannebaker, Denver. He used a middle olive for what is brown here with a 
deep, dull blue on white paper. Mr. Nenno printed his notehead in light brown and green on toned paper, green 
for the tree. Credit Wm. J. Keller Co., Buffalo, for the outstanding letterhead of Ramble Wood Farms, original in 
black and brown on harmonizing cream-tinted paper. Silhouette map of fourth design is blue on original, by 
Creative Printers, Quincy, Ill. Original of next, with big letters “PM” in bright yellow, demonstrates value of 
that hue when intelligently used. It makes the display exceptionally colorful. Of light tone, it doesn’t overpower 


or make type in black confusing. Yellow was fine selection for wheat of final heading by Arrow Printing, Salina, Kan 
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lines moderates this. while conforming with 
the wide margins. in view of which at all 
tight line spacing is taboo. Furthermore, the 
‘feeling’ of the layout would be sacrificed 
if the text were in two columns. Your folder, 
“Waiting Patiently,” announcing the coming 
of a new offset press is very well arranged, 
eve-arresting on the whole. If that display on 
the front leaf is worth while—and we con- 
sider it very what with the heads of 
half a dozen people sticking out the half- 
open door of your shop—it was worth being 
measurably bigger, even at cost of making 
the illustration smaller. Against, and in part 
over. the red background of illustration, the 
line doesn’t catch the eye at once. And big- 
means importance. The line 
crowds the name too closely in the signature 
at the bottom of the inner spread 


good, 


ness address 


Is This Best Home Shop Magazine? 
MILTON R. Grapy of Des Moines, Ia. 
Among so-called “pastime printers,” your 
5x7-inch, 16-page, self-covered publication, 
the “Spectator.” seems more of a profession- 
al job than most. This is rather to be ex- 


| Types 


bite on impression. You just keep adding 
squeeze. There is no fountain; you hit the ink 
plate with a brayer every fifteen impressions 
in an attempt to keep the inking even. The 
type is 10-year-old Monotype Granjon, just 
about worn enough to call it Granjon demi- 
bold. There is no facility for working to a 
trim size.” Adding to the effect 
maybe more than anything else is the medi- 
um blue antique paper, deckled along front 
of two inner leaves, and giving effect at first 
of the front leaf having the deckle. The pleas- 
ing apperance is heightend by printing in a 
deep blue ink rather than the usual black, 
that is to be avoided wherever possible. Here, 
with the type of text big enough, there is no 
handicap to reading, which is the question to 
decide before ruling out black. The delicate 
Granjon holds up well in contrast with the 
paper because the rough, soft paper used re 
quires more ink and impression than slick 
stock. A type too light in tone for the scant 
ink flow required on coated paper will do 
well on rough paper. When American Type 
Founders, Inc. brought out the first Cloister 
it was made to match the impression of Jen- 


agreeable 


as a printer almost exclusively on display and 
designed printing, your reviewer likes sizable 
display, is allergic, as it were, to anything 
suggesting flatness. So, our only point about 
the interesting typography of the “Spectator” 
is that the article headings could be larger 


Striking Power of Contrast 
HEER PRINTING Co., Ohio 

With the rectangular form dominating most 
printing, we greet the opportunity to review 
your six-page, letter-size folder, “Publish in 
Columbus,” to point out the impact 
tages of other shapes in contrast with the 
usual rectangle. The circle is probably the 
most effective and useful of such odd shapes 
Through association, it has a bull's-eye effect 
In a group of rectangular halftones, for in 
a round one will get first attention 
as, Of course, would a square one amidst a 
number of round but the “square” 
ones are and should be most commonly used 


Columbus, 


advan- 


stance, 
ones, 


because they cost less and the shape is best 
suited to most pictures. We have 
believe, seen the round shape more effective 
ly employed than on the front of this folder, 


never, we 


PUBLISH 


| r Craw Modern Boadd 


Ci (—_ --— zy mz 
x4 > 





in block and red, as here, the orig:nal 
specimens 


couse many to cry ovt, 


pennonts represents ao real cute idea, bound to grip the attention of all viewers. On 


the origina 


hours op- 
erate line-casting machine and ply your 
hobby for “endless hours,” as you say, in 
your home shop. We get quite a bang from 
reading a paragraph in your letter, so before 
commenting on your booklet magazine, we'll 
share it with our readers. Quoting, “the 7x10- 
inch Pearl (press) works by treadle and 1 
50 years old. Being a ‘clamshell, there is no 


pected. because in working you 
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cover of 9x12-inch booklet of one-line type 
in composing room of Philmac Typographers, New York, will, we believe 
Why couldn’t | think of that’? The sampling of types in 


pennonts here grayed by benday ore printed in a third color, bright yellow 


MELIOR 
Albertus 
Wallau 
Salut 


Venus 


son's type, printed on soft hand-made pa- 
per, wetted in advance of printing. It was 
fine on coated paper, but too “bold” for the 
softer stocks used for books. Later, the Clois- 
ter Light was brought out and none other 
than the late John Henry Nash, perhaps the 
greatest book typographer of our era, used 
that extensively. It is superbly readable, hav- 
ing, we think, just the right “color.” Working 


Another powerful design, the front of o six page letter-size folder 


location of Columbus and nearness to publication centers 


IN COLUMBUS 


of the Heer 


Printing Co., Columbus, Ohio, reviewed at length above and below on this page. As 
a contrast to the rectangular page and most common design form, the circle has a 


tremendous impact. Here it hos special significance. It dramatically shows the central 


Heer prints magazines 


or with so much significance. Here, the circle 
is defined by a background plate printed 

red, bleeding off all sides of the page, in 
which it is in reverse color, as is the display 
above it, ¢.g., the title quoted in two lines of 
%4-inch bold sans serif caps. Within this cir- 
cle, a simple line-plate map showing differ- 
ent East-Central states, in whole and in part, 
is printed in black. The name of your city 
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is prominently spotted in the center, the 
radius of the circle representing 550 miles. 
The special significance of the circle men- 
tioned above is disclosed by lines of type 
overprinting the map in red, “Within 550 
miles of over half the nation’s population,” 
above the Columbus spot, and “8 of 10 ma- 
jor U. S. cities” below it. The idea of the 
importance of location may be variously ap- 
plied with respect to objectives and conven- 
ience, making the round map desirable, and 
we consider that your folder points out, also, 
a most effective way of presenting a map, 
while effecting impressive design in connec- 
tion with other essentially squared elements 
More than a thousand more words, one look 
at our reproduction of the design on the pre- 
ceding page will demonstrate the points 
sketched here regarding the impact of the 
circle and the round map’s significance 


Much Made of Souvenir Program 
ILLiNots PRINTING Co., Danville-—From 
our observation, souvenir programs for inter- 
collegiate sports events seem standardized in 
size and content, largely halftone illustrations 
and display ads. The 7'4x10'2-inch page of 
the Illinois-Army football program booklet 
which you submit, closely matching another 
have, seems well thought out. Its objec- 
tive is to accommodate in neat makeup some 
required number of portrait halftones of a 
decent size, neither too small nor too large 
Considerations with respect to the latter are 
to keep cost within reason and the booklet- 
size from being unwieldy. Objective should 
always determine format. It could be that the 
Chesterfield-Coca Cola four-page insert, sup- 
plied printed for many such publications, de 
termined the dimensions, but, if so, other 
common features were contemplated. An 
how, the page seems about ideal. Too man’ 
such items are sloppily made up, and we get 
the idea that the customary extravagant use 
of color is for the purpose of “covering” the 
disorder, or done with the idea that other 
features can be inferior as long as color 
abounds. The fact of the matter ts that too 
much color or too many parts in colors are 
as distracting as too many different associ- 
ated shapes and measures, and too many 
shapes of type. In contrast, your [lini book- 
let is orderly from cover to end. Text pages 
may be followed with comfort, and we pat 
ticularly admire the forceful, simple cover 
design. It is featured by an impressive 6x9 
inch process-color illustration bleeding off 
the top and right. To its left there’s a 9-pica 
band of black, in which “Illinois-Army” in 
half-inch bold sans serif caps appears in re- 
verse color, showing the white of paper. A 
similar black band appears below the illus 
tration. Of the same width, as the picture 
this showing the date and time in reverse 
color. These design elements are separated 
by pica-wide, crossed strips of dull orange, 
one vertical and the other horizontal. The 
same color fills the near-square space in the 
page's lower-left corner. Here, “Official Pro- 
gram” in two lines and a big “SO¢” are in 
light yellow. Flag blue, or near it, is used 
where black would ordinarily be on inner 
pages (aside from furnished insert). The sec- 
ond color is bright orange. It could be that 
the colors are official for the school. The 
pages are brighter because of the blue, yet it 
is deep enough to “carry” the small type used. 
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Decidedly informal position of lines is feature making for distinction of top letterhead by Victorian Press, Cleve- 
land, original of which is in medium gray and deep red on light gray paper. For the second, James Weygand, 
no longer a “kid,” used o bright red. On the church design, by Raymond F. DaBoll, outstanding and widely-known 
calligrapher of Chicago and Newark, Ark., a softer hue (near orange) provided a degree of restraint, while com- 
bining nicely with the cream-toned paper. Basically formal, but not severe, the letterhead of Crowson-Stone sug- 
gests going slow in use of red for small type. Although it is strong as a contrast with black, red is comparatively 
weak in contrast against white paper and legibility is reduced. In viewing the striking air line design, it should 
be remembered that what is black in our reproduction is in moderately light blue on the original. Credit Fred- 


eric M. Pannebaker, Denver, for this “one in a thousand” design. Original color on the final design is yellow 
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PROMOTION 


FILE 


By HARRY B. COFFIN 


You may reproduce the Idea Sketches 
below, one, two, three, or all four at a 
time, as you choose. They may be mailed, 
and/or hand-distributed by your sales- 
men at regular intervals 

For letterpress, make a line cut of the 
their captions 
dressed to your trade)—or offset them— 
smaller, or 
larger, as you choose, to fit whatever style 
of mailing piece you adopt. 


sketches, with (now ad- 


in same size, or about 10% 


4 Idea Sketches 


“Blueprints” of promotional pieces, adaptable 
to most businesses, may be reproduced, 
with captions, in your advertising. 


Study the layouts on the right-hand 
page to see which lend themselves best to 
your own advertising message. You may 
want to keep the same style for each unit 
in your promotional series, OF yOu may 
prefer to vary your style each time to thus 
pass on by example a greater variety of 
ideas to your trade 

If your prospective printing buyer now 
uses small pictures of a great many prod- 
ucts with a brief description of each on a 


broadside or catalog, he may welcome your 
grouping these pictures, as product stick- 
ers, on gummed paper. They can then be 
detached and mounted on the reply area of 
a business reply card you print to be sent 
out with the stickers. Queries to be an 
swered about selected items can be hand- 
written or ty ped (keyed to each sticker) on 
each card used on the space provided. Ar 
rows can be drawn out from parts of a 


victure to link up with questions asked 
} 1 


The four captions below are addressed to the printing buyer 
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Product Stickers (tig wp 
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Query or order form 
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And Reply Card In One 


Display 











ati) 


\ Business Reply Indicia (Over) 
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if you sell many products, we can reproduce drawings or photographs of 
them on colored gummed stickers (16 to a sheet, each about 149x2 inches, or 
any size larger). Attach as needed to letters answering queries, and key your 
comments to indicated parts of each picture. You can also send the stickers 


mounted on reply cards so your prospects can pin-point their queries to you 


Four functions can be combined in one piece when we moke this special letter 
portfolio-display-reply cord for you. It folds once each way, as sketched 
above, to be mailed in a catalog envelope and to hold punched data or price 
sheets (S) to be added to a catalog. P is o printed perforation that re'eases 


a rep'y card. The easel on the right folds back so piece will stand on counter 
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We can condense your sales story for each of your products and services and 
put it on one or both sides of one or more sheets 3%4x8'2-inch, three run 
together on 8'2x11-inch sheet, then cut apart. We can also provide the four 
section business cord with an added flap to which your salesman can staple 


the insert sheet for each call. Thus each card aims at your prospect's needs 


The drawing above shows the dimensions of sheets needed to produce 2'2x4 


inch business cord with two triangular ‘surprise flaps” that fold over it 
However, we can enlarge the piece for you to serve as a folder of any size 
When the flaps are raised a picture is revealed under each. The pictures tie 


in with the teaser headline that is printed on the other side of the flaps 
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forms you may use to promote your printing business 
among prospects .. . Add pictures and text about 
your plant and staff to Idea Sketches opposite 


about each part's construction or function 
Or, his sales 
points for each product (adapted individ- 
ually to each of his prospects) in the form 


your customer can stress 


of a caption which he writes under the 
product label he mounts on his letter. This 
is a handy way to pin-point product data 

Another sketch shows a portfolio to 
contain a covering letter, plus punched 
data, or price sheets, and a business reply 


card. This piece also has a flap that folds 


back, forming an easel and allowing the 
mailer to become a counter display 

A third sketch shows a folded business 
card, of several sections, with a turn-over 
flap to which one or more small printed 
sheets, each dealing with a separate prod- 
uct or service, can be stapled quickly in 
your customer's office as needed. The sales- 
man gathers the desired sheets for a parti- 
cular call, and staples them in this folded 
card, personalized for his use 


A fourth sketch shows an unusual busi- 
ness card (or larger folder) with two angu- 
lar “surprise flaps,” each of which opens 
out to reveal a drawing or photo when 
turned back. It's ideal for a “before” and 
‘after” effect. 

You may wish to include some of the 
sketches from the right-hand page, also, 
in mailings to your trade. If so, be sure to 
revise the captions (now addressed to you, 
as printer, not to them)! ; 


The four captions below are addressed to the printer 
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Business Reply 


Envelope On Back 8'2x11"° Work And Tumble 








Here's a simple over-and.over or “tumble” folder, 4x14 inches, cut from light 
cardboard or cover stock, with room for three of the Idea Sketches on the 
left-hand page ond their captions. It also has a reply cord with printed per 
forations along the fold to request dummies of specified ideo Sketches with 


prices in various quantities. The mailer is kept closed by your address label 





This 5'2x8 ‘inch “gate folder’ two-folds one way with a third fold the other 


way, can be run work and tumble on an 8'2x11-inch sheet. Your sales story 
or form letter (narrow columns) starts after opening, as shown in the left 
drawing above. When fully-opened, as shown at the upper right, piece re 


veals rest of letter and Idea Sketches. Bock up (lower right) has reply indicia 
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ideo | 

















































































































Front Back 








Seal Holds Down 
Overlap Card To 
Form Address Area 


Inner Spread 


Fold 


, 








Letter 












































Faas 














Signed 
[ea fe a ofa >| 9 





























Your regular 8'2x11 letterhead, folded into three panels 3%-inches deep 


for a No. 10 envelope, can ho!d your brief sales story on the top and bottom 
pane! of each side. On center panel on each side, tip on two Idea Sketches 
7'4x3% 


nches. You can run them together on a sheet 6%4-inches deep 


using two colors of gummed stock for the run to get a three-color effect 


A post card stock of suitable color or lightweight cover stock cut 6'2x11 inches 
grain 62-inch way) folds twice as sketched, with four Idea Sketches on the 
back. Top half of the fold-over section, held down with a gummed seal and 
to address the piece, is for your offer to supply a dummy and prices for any 


ske'ch requested on reply card, which detaches along printed perforations 


7I 





Questions will be answered by mail if accompanied by a stamped envelope. 
Answers will be kept confidential upon request. 


By Alexander Lawson 


Gothic Type Faces in Ascendancy for Display Use 


Swift-changing trends in type-face vogue make predictions risky Printers—typesetters in particular 
to add the phot 


are finding it necessary 


graphic devices to produce process letter 
ng so that they can compet 


' 


with art an 


Swing is to gothics in spite of present popularity of roman faces 


Foundries offering new and revived gothic faces and variations ; 
phorolettering specialists 
If the Clarendons and the 


ers. All of these types have their roots in mans, then, are but a lull 


i time to the modern romans of the 19th century 


is a good t 
Other hints of the continuing success 


ith S§ issue 1S 
more attention to the 


f The continuing phen 


There sa 


is going at the mo- ( menon 
printing types is the gothic 


this small parade of letters featuring the 


of the Didot ference, though. It's not just gothic ¢t 


a few conjectures on its 
strong vertical contrasts { 

Bodoni tradition is evidence 

It use of Linotype’s DeVinne r 
before Walbaum, a “modern” first 
1800 and available in sing! 


went the fami 


the types fror Cheltenham during the first deca 
liers wert 


sh Mon ntury, a factor on which sup} 


nviction that su Berthold type foundry and Engli 
being pr quick to capitalize. It was not sufhcier 


160 or had run its type. A Linotype version is now being } 


pared in Germany 


have a light and a bold. It was also ni 


le now to look back at How long such sary for types to be offered in 
hich can be readily classified depends, of course, idths, plus various weights, plus 
nt. The jazz age of typog- advertising desi nd outline and inline, and shaded 
, for example, Charlestoned through running les ire ri The sans serifs of the 
middle Twenties, until the sans serif The commercial printer, continued this pattern, some 
fter that the proaches trends with a “le 


el 


, 
ix different weights | 


reign. The use of ttitude 
ies certainly be Without question, the standar 1 
ple o liers—the type found nd comy Collects Type Catalogs, Folders 
lfactur ar ing a trial An extensive colle | t i 
f é logs and specimet lders trom Ameri 


by fire. The great popular 


tor . 
} pe 


machine mant 


he question i the wide lettering proced 

surge still answer cost of producti 
meant an unrestricted fi 
ter design. Natu 


suppliers are c 


to produce if} 


competition 


The extensive collection of foreign type catalogs of Maurice H. Annenberg of Baltimore was disployed 
at the Enoch Prott Free Library. Mr. Annenberg, ao portner ot Maran Printing Co., has invited 


- any interested art directors to consult his catalogs and folders from around the wor'd any time 


cre Was a px ei l i Ss | 
epresented the new, fresh | 
‘ 1 ‘ ‘ se a a 
appeared that they would take Over, 
PI : baal # } 


resent this possibility 


58 the classic shape was ten 
in the ascendancy. The foundry 
f Baskerville made its appearance 
nal advertising. Although it is still 
quite make a 
ull trend 
The Craw Modern type offere: 
inues the span of interest in basic 
oman letters, as do such faces as Torino, 


Mademoiselle, Modern No. 20, and oth- 
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widely used, they are losing ground to the 
gothics. In Europe these types are called 
grotesques, which the English comfort 
ably shorten to “grots 

The gothics vary from the contempo- 
rary sans serif types by following standard 
roman shapes and varying stroke width so 
that they are not strictly monotone, a fac 
tor which undoubtedly makes them more 
legible under many reading conditions 

Bauer type foundry’s revival of the 
Venus group in 1952 stimulated similar 
revivals from other manufacturers. ATI 
countered first with its Franklin Gothic 
Wide, and then added a boldface to the 
well known News Gothic. Lightface was 
affixed by utilizing another existing type, 
Lightline Gothic—not a completely sat 
isfactory grouping. Linotype produced its 
version of News Gothic under the name 
Trade Gothic, Ludlow offered Record 
Gothic, and Intertype retained the original 
name of News Gothic. Monotype had long 
produced the same type, so that this type, 
first cut in 1906 by Morris Benton, again 
has come into its own 

The German foundry Berthold revived 
a gothic family and marketed it in the 
United States under the name of Standard 
This typ has become so popular during 
the last two or three years that recently it 
ilso became necessary to cast it at the 


Amsterdam foundry 


& With requests increasing for this let 
terform, founders have begun to take a 
closer look at it. As most of the types in 
group are revivals of earlier gothic 
faces, it has been found necessary to bring 
them up to date to conform with current 
typographic standards 
into the lists with up-to-date 
new” gothics are the Bauer type foundry 
with a type named Folio, and the increas 
ingly-active Italian foundry, Nebiolo, 
which is offering—in some 21 series—a 
type called Recta, designed by Aldo No 
varese, well-known Italian typographer 
In the United States, ATF is readying a 
new gothic family, to be released this fall 
Probably the most important influence 
n founders and suppliers to produce 
ze families of related gothics has been 
the development of a design idea center 
ing upon what is termed corporate identi 
ty. This concept, nurtured by the accept 
ance of a number of large corporations, 
demands that every aspect of a corpora- 
tion's appearance in print be the product 
of integrated thinking in design. Whether 
the printing be on the door of the janitor's 
closet or on the cover of the annual report, 
it must be as instantly recognizable as the 
firm's logotype 
There will be a continuing need, there 
fore, for a type family with sufficient vari 
ants available to express these new corpo- 
rate desires. The gothics and the sans serif 
types scem to lend themselves most thor- 
oughly to this idea by virtue of various 
weights and forms 


Your Slugcasting 


MACHINE PROBLEMS 


‘By Leroy 


Mr. Brewington will answer machine problem questions addressed to him in care of this magazine 


Purpose of Mat Teeth 


Q.—At what time or place in the op 
eration of a machine do the teeth (matrix 
combination) become necessary? Will you 
please explain fully the necessity of these 
teeth? 


A.—The teeth are first needed when 
the line of mats is transferred from the 
first elevator jaws onto the second elevator 
bar. The next time they are needed is dur- 
ing the transfer from the second elevator 
bar onto the distributor box bar. Whether 
the mats have a single set of teeth or a full 
combination does not matter when being 
supported by the second elevator bar or 
distributor box bar. The third and most 
important use of mat teeth is on the main 
distributor bar. Here a certain tooth com- 
bination is necessary for each mat so that 


bar 


it may fall from the distributor 
through the channel entrance gate into its 
correct magazine channel 

From the time the mats leave the dis 
tributor bar and get back to the transfer 
position from the first elevator jaws, the 
teeth in the mats are of no value and serve 
no useful purpose 

A good illustration is provided by the 
mats used from the pi board on the right 
side of the machine. These pi mats have 
no teeth (or combination). They are hand 
selected from the pi stacker or board as 
needed and placed by hand in the as 
sembled line in the assembling elevator 
When these pi mats are transferred from 
first elevator jaw, because they have no 
teeth, they fall directly to the quad box 
D-1085) immediately under the second 
elevator bar when it is in the lower posi 
tion where it can receive a line from the 
first elevator 

They are then retrieved by hand from 
this quad box and placed back into the pi 
stacker or sorts box (J-2468) to the upper 
right position from the keyboard 


New Mats Show Signs of Wear 


Q.—Why do new mats show signs of 


slight friction wear on the reference side 
below the upper front ear? 


A.—If the mats are being worn or 
scratched on the reference side, it may be 
done while they pass through the delivery 
channel 
gether or there may be a burr on the front 


the rails may be too close to- 


rail. Wear may also occur when they pass 
into the first elevator head—they may be 
striking a sharp edge on the adjusting 
plate. Sometimes mats become damaged 
in the distributor box, as well. 


How Vise Should Be Opened 


Q.—Please give me some advice on 
what not to do in opening the vise. I got 
into trouble one night when I was all 
alone on the machine. I opened the vise 
at the wrong time and place evidently, be- 
cause I could not get it closed again. I had 
to go home, leaving some of my work un- 
finished. In the morning, the mechanic 
pointed out to me the danger of opening 
the vise and trying to turn the clutch by 
hand, which I did. What should I have 


done? 


A.—Before opening the vise, always 
push back the starting-and-stopping lever 
Do not try to open the vise if the delivery- 
slide long finger is between the jaws of the 
first elevator. Look at the mold disk to see 
if it is forward on the stud blocks of the 
vise. Do not open the vise if the disk is 
forward on the stud blocks. This practice 
will induce wear on these important parts 

Make it a strict practice not to open the 
vise after the disk has advanced, just be- 
fore the slug is cast. Do not open the vise 
until the disk has retreated, after the slug 
has been ejected from the mold. 

It is an easy matter to determine the 
position of the mold disk. Observe the face 
of the mold-disk pinion. It will be flush 
with the corresponding part of the mold 
disk when the vise may be safely opened, 
if the first elevator is not in a position 
above the underside of the spaceband in 
termediate channel 


Important Linotype Adjustments 
Transfer slide—The cut in the slide 
should be flush with the right end of first 
elevator back jaw. 

Delivery slide—The slide should go far 
enough bacl: to just catch the second notch 
on the delivery pawl. 

Delivery slide—The machine should start 
when the slide stops against the stop screw 
on the face plate. 


Metals Used in Foundry Type 

The usual composition of foundry type 
metal is: lead 55%, tin 12%, antimony 
30%, and copper 3%. 
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THE SPECIALTY PRINTER 


Missouri Job Printer Also Specializes in Books 


From 15% to 20% of Grimes-Joyce Printing Co.’s business is book work 


Combination letterpress-offset plant finds books fit equipment perfectly 


Printed Freedom and Equality, latest volume by former President Truman 


By Mildred Weiler 


With the dust of political conventions 
just beginning to settle but politics still 
very much in the air, this seems to be a 

discuss a firm that has just 


new book by ex-President 


Mr. Truman, a prolific author, pro- 
uced two books in the White House and 
post-presidential years. His 

rk, Freedom and Equality, being 

the University of Missouri 

is a collection of Truman speeches 
juring his political career. The book 
printed by Grimes-Joyce 

, Kansas City, Mo., 


| printers with a book-printing 


general 


dered whether or not a 
profitably do book 
blishers year after year, 
answer 

lar commercial printer, 
ng book work success- 
25 years,” Dick Ong, 
t sales, said 

f our volume is in 


erbacks, and the DOoOK 


press-oftset plant, 
is a self-con 
casing-in 
If the book 
per COVEr, 
bindery 
Z i cover, the 
i at the Grimes-Joyce 
nt to Interstate Bind 


ompletion of the 


Mr. Ong pointed 


inder we feel we 


have an advantage. Work in your own 
bindery can often delay a job, but if you 
use a trade bindery and find it can't meet 
your delivery date, you can always move 
to another bindery 

Before a bid is submitted on any book 
work, Grimes-Joyce begins with the ship 
ping date and gets this worked out with 
the bindery. Then it works back through 
the various steps in setting up the work 
in its own plant 

Book pro juction 
Joseph ¢ 


of production, explained. “It 


pr 
Fagan, vice-president 


equipment perfectly 

Since most of the books the firm prints 
are either 6x9 or 814x111 is , all the 
book work goes on the plant's two Miller 


Majors (25x38). If it is a 6x9-inch book 


Grimes-Joyce’s c: mposing room has hand-set facilities 


Grimes-Joyce runs 32-page signatures; if 
8loxll, 16-page signatures. These two 
Miller Majors are single-color presses and 
run as a pair, with one color form on each 
press 

On a single-color book run we can 
drop down to as low as 1,000 and up to 
150,000 on books and get the work done 
on our existing equipment,’ Mr. Fagan 
pointed out 

When the Majors are not being used 
for book work, the company runs cata 
About 30 of 


our volume is in label work, printed let 


logs and labels on them 


terpress,’ Mr. Fagan said, “but we can also 


use our equipment for books and have the 
time to do it 

An advantage the company sells is its 
reputation for quality letterpress work, an 
asset in book work particularly 
tent pressmen Can Operate any 
in the plant, either letterpress or 


and do it. All are members of the 


union and are interchangeabl 


equipment 


and a Ludlow, permitting some book composi 


PRINTER and LITHOGRAPHER for August, 1960 





Equally interchangeable are the letter- 
press and offset press sizes which parallel 
each other so that conversion of a letter- 
press job to offset, when desired, can be 
done easily. Bindery equipment, too, is 
keyed to the sheet size of the presses. 

In addition to the two Miller Majors, 
the letterpress room has two Michle Ver- 
ticals (13x20), a new Kluge, two Miller 
Simplexes (20x26), and a 25x38 Kelley. 

The offset pressroom has two 22x35 
Michles, a 10x15 ATF Chief, and a new 
25-inch Michle on order to be delivered 
within the next few months. 

Year-round temperature in the press- 
rooms is maintained at 75°F, and humid- 
ity control from 35% to 45% RH. 


Because the plant's composing room 
has hand-set facilities and a Ludlow, but 
no Linotype, it is also adaptable for some 


book work. The composing room also 
has time and space to make up books 

A storage area in the company’s three- 
story building in downtown Kansas City 
makes it possible to keep metal standing 
for a year, another advantage in book 
work. On the short runs from 1,000 up, 
the books are printed from type to save 
cost of making the electrotypes, and the 
metal is held for future runs 

A full-time proofreader in the plant 
also adds to the efficiency in getting book 


proots to the publisher 


& Sticking close to its own backyard 
Grimes-Joyce draws its book work from 
regular publishers, corporations, univer 
sities, medical book publishers, and art 
in the Kansas City area. This, 
they believe, is another important point 
in building a regular book business in the 
average commercial plant 
All the case-bound books have dust 
jackets designed and printed in the 
Grimes-Joyce plant. The publisher usual 


plies the idea and a rough sketch, 


Grimes-Joyce recently purchased ao Seybold Il 


auto spocer for use on both book and job work 





and, by using free-lance artists, Grimes- 
Joyce produces the finished art work. 

On the day we visited Grimes-Joyce, 
the cover art work for President Truman's 
newest book had just been ok'd and sec- 
tions of the book were rolling off the 
Majors. 

The plant's bindery is equipped with 
a new Saber II Seybold auto spacer, a sev- 
en-station Christensen saddle-stitcher, 
plastic binders, three folders, and a round- 
cornering machine. 

The general efficiency of the plant is 
reflected in the file for the many cuts held 
for customers. The cuts are placed in cut- 
high black boxes, complete with lids, that 
slide into a pigeon-hole file like record 
albums. From five to 10 cuts fit into each 
box, and, when the lid is fastened, it is 
impossible to lose or damage a cut. The 
narrow edge of the box is visible in the 
file and is labeled according to a code so 
that the makeup man can easily locate any 
cut. 

Many of the cuts are held for the firm's 
direct-mail printing, which is another fac- 
et of the company’s work. “Diversification 
is the key to success and survival,” Mr. 
Fagan said. “Direct-mail printing also fits 
our equipment well, and the fact we have 
so many different type faces required in 
direct mail is a hel; 


®& With the present emphasis on letter- 
press work, about 60° of the volume, 
Grimes-Joyce is planning to expand in 
the offset division principally because of 
the growth in its direct-mail work. Al- 
ready equipped with camera and offset 
platemaking facilities, the expansion will 
be in the pressroom 

The diversification is divided between 
direct mail, brochures, business forms, la- 
bels, publications, catalogs, and book 
work. Grimes-Joyce, manages to keep all 
of its classifications moving along smooth- 
ly. When a jam occurs, it is worked out 
satisfactorily because the plant operates 
two shifts 

A staff of five salesmen and one woman 
keeps the work flowing into the 45 plant 
employees. Although the book work is 
concentrated in the Kansas City area, oth- 
er jobs, such as labels, come from accounts 
in Chicago; Minneapolis; Toledo, Ohio; 
Muskogee, Okla., and Dallas. 

The company's own advertising pro- 
gram also produces business. A monthly 
mailing piece grew from a 1,200 mailing 
to 5,000 within a short time and even 
produced business for similar mailers to 
be used by Grimes-Joyce customers. A 
monthly desk calendar-memo pad, the 
piece is copyrighted by Grimes-Joyce. 
When the mailing list grew, the company 
decided to mail three months at a time 
every quarter. : 

Aside from this piece, the company also 
gets out a special mailing at Thanksgiving 
instead of Christmas. It also takes ads in 
any of the publications it prints. 





R Offset Lithography « Letterpress e Flexography 
Gravure ¢ Screen Process ¢ Collotype « Embossing 


Questions will be answered by mail if accompanied by 


Sees Bright Future for Shallow-Etch Wrap-Arounds 


Predicts commercial use of wrap-around plates in near future 

to slide with consequent slurring. It was 
Manufacturers must develop high degree of precision in presses stated that this phenomena was limited t 
Believes 0.005-inch etch may be satisfactory and practical aa cca a hein f 2 UW 
Thomas of Speaker, Hines & Thomas, Inx 
By John W. Rockefeller, Jr. press was bearerless. At the meeting it was set forth in 1957 in which the failure to 
J. W. Rockefeller, Jr. and Associates announced it was expected that the wrap produce satisfactory halftones by dry offset 


buted to the differential pressures 


Short Hills, N.J. around magnesium plates would soon be was attri 
obtainable at a price not greatly in excess along the print line rather than across the 

cond of two articles adapt of that of offset plates print line. Ie was found in this instance 

m a talk Mr. Rockefeller cave at a It was interesting to note in the descriy that when the depth of etch was 0.0015 

t meeting of the Navigators Club of tion of the Siviter Smith press that the inch, the difficulties in the production in 

‘ork City. ]. W. Rockefeller and A company had encountered difficulty due t halftones encountered with a deeper 

arts research firm. the depression of rubber on impression etched plate (0.010-inch) were overcome 

This was described as creating a trough From these experiences, as well as 

At the time the color division of the under the roller which in turn produced others, it would appear that perhaps the 
Trenton (N.J.) Times was conducting ex- ridges both in front of and behind the trouble encountered in printing from 


periments on the use of dry offset, it pro- printing line, the ridges causing the paper wrap-around plates, both by dry offset and 


juced magnesium plates of the customary 





030-inch thickness etched to a relief of 
0.015-inch. In the nature of an experi- 
ment, these plates were used to print as 
direct relief plates, and encouraging re- 


suits were oDtained 


& Bur at this etch depth, some of the ad- 
vantages of wet offset, while not comy lete 
sacrificed, were certainly diminished, 
a matter of considerable in- 
est to us to what degree the advantages 
wet offset might be regained through 
use of a shallower relief in the plate in 
combination with a press built to a degree 
ufficient to utilize it. 
photoengraving firm of 
P. Siviter Smith of Birmingham, England, 
nterested in the possibilities of a 
around plate in combi- 
| recision-built sheet-fed 
ompany converted a 
press, keeping the 
¥f the form roller to plate cylinder 
It also procee led to make other 
| it was satisfied it had devel- 
press which would satisfactorily 
p-around plates with 
greater than 0.008-inch. A 
on was held for the press 
espects, the press, particularly 
orm roller to plate cylinder 
eter (unity), resembled the recently 
ped Harris wrap-around plate press “This is going to spoil me for other women.” 
was an outstanding difference, how- 


fact that the Siviter Smith 
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direct relief, may vary with the height 
of the relief, assuming other conditions, 
such as form roller concentricity, etc., to 
be perfect 

This possibility presented such an in- 
teresting field of speculation to us that 
about one year ago we had made up six 
copper test plates consisting of linework, 
halftones, and large nonprinting areas, for 
the purpose of testing various presses, 
both offset and rotary relief 

We believe a depth of etch 0.005-inch, 
or even less, may be satisfactory for the 
plate, provided that we have the right 
press to go with it. If this is indeed the 
case, there appears to be a good chance 
that an economically manufactured wrap 
around relief plate may not be far off 

There are certain advantages in the 
shallow etch, even when made by powder 
less etching. As for plates made by light 
sensitive emulsions, the applicability of a 
shallow-etch plate is most interesting since 
it may well be the only kind that some of 


these methods can produce 


®& As for the tests on the plates them 

selves, we must of course not read into the 

results unwarranted conclusions 
Several tests have been made on differ 


d 
wrap-around, (so 


ent makes of presses 
lesignated), dry offset web, wet offset 
sheet-fed (as a relief on dry offset plate), 
and flexographic. In our judgment, the 
tests have been most encouraging and that 
is about all we are prepared to say now 

It must be remembered that the largest 
test plates we have supplied are 30x30 
inches. An inking roller 30 inches long 
may behave quite differently from one 60 
nches long. It is well known that the de 
flection of the longer one, due to the force 
if gravity upon its own mass, will be nor 
be twice that of the shorter, but 16 times 
greater 

We know too that this deflection is not 
instantaneous, burt that it is a function of 
time in a relationship which may closely 
proach what is known as simple har 
monic motuon 


A} 


At the meeting at Siviter Smith's in 
Birmingham, the opinion was stated that 


any press capable of using satisfactorily 
the wrap-around plate would have to be 


lesigned and built for that particular pur 


ose. We are not sure of this 
It is our feeling, based upon observa 


tions over a number of years, that printing 


presses have for some time been built to 


closer tolerances than their use justifies 


& We have, of course, not come this far 
without formulating a few tentative jude- 
ments based on the facts we have uncov 

1 to date. Here is a list 

1. A shallow-etched, wrap-around 
plate possesses inherent advantages over 
one with greater relief, both in applica- 
tion and, by some methods of manufacture 
at least, in the feasibility and economics of 
manufacture 


2. There are in use today several pres- 
ses which appear to possess the potential 
of being adapted to use with shallow- 
etched, wrap-around plates with slight 
modifications or none at all. 

3. The secret of designing and manu- 
facturing a wrap-around plate press which 
will satisfactorily use a shallow-etched 
plate appears to reside largely in the stiff- 
ness and surface hardness of form rollers. 

i. Commercial use of the wrap-around 
plate of shallow etch is not far away, and 
when it does come, its effect will be felt 
both in offset and flat-bed letterpress. In 
the latter field, it is most likely to be fele 
in the few areas where flat-bed letterpress 
is still widely used; namely, in the produc- 
tion of books and periodicals in limited 
quantities 

5. There will be a substantial market 
for the end product of the wrap-around 
plate and press of the quality obtainable 


and at the cost at which this quality will 
be produced. 

6. There are developments in other 
areas, notably sheet-fed gravure, which 
may affect the market which now appears 
to be open for high-grade color printing 
by wrap-around plates and presses. 

It is extremely important that press 
manufacturers interest themselves in at- 
taining a high degree of precision in their 
products, aiming at a press which will 
print a plate which approximates that 
which we have made up for test purposes. 
It goes without saying, of course, that a 
press that can print a 0.005-inch relief 
plate can print one with greater relief. 

On the other hand, if the thinner shal- 
lower-etched plate possesses the advan- 
tages which we believe it to possess, then 
any money spent on the design and manu- 
facture of a press to utilize such a plate 
will constitute a rewarding investment. 


ae 
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Tip on Blanket Wash-Up 


When washing the blanket on an offset 
press that is running a newsprint job, first 
vipe the blanket with a sponge and water 


be cleaned with your regular 


Then it may 
wash-up solution, The application of plain 
water with a sponge loosens the paper par 
ticles and makes them easier to remove 
when cleaning the blanket with the regular 
solution.—Martin E. Opett, Gospel Trum 
pet Co., Anderson, Ind 
Type Spacing Procedure 

To be sure that you have proper and 
uniform spacing in your composition, use 
quads for checking rather than a type 
rauge. This method is both faster and more 
Joun W 

Tampa, Fla 


curate Nestier, Mercury 


Printing Co 


Make Perforating Easier 
For qu cker perfor iting, use 
Attach it to the 


top of the tympan with a piece of cello 


a strip ot 


presswood to catch the rule 


phane tape big enough to cover both sides 
ind ends of the wooden strip. The strip will 
not come loose, fray, get under the tympan 


or disturb makeready operations 


See Your Dentist About Makeready 


You can reduce makeready on a platen 
press by spotting a piece of dental rubber 
dam (ask your dentist for it) under the 
tympan on the draw sheet in the place 
where the imprint hits, The first impres 
sion will level it, and you will be ready to 
print. This works for Multiliths and David 
sons, too. Spot the rubber on the back of 


the blanket where the image strikes it 


Try This If Form Buckles 


If a form buckles when you tighten the 
quoins, try turning all the furniture in the 
form over, putting the sides that were on 
the bottom on the top. If warped furniture 
is the cause, the plate will then lie flat 


Preparing Cylinder Press Form 

You can't be too careful in preparing type 
forms for a cylinder press. Be sure the chase 
is not twisted or sprung out of shape. It 
should lie perfectly flat on the stone. Use 
cardboard strips along the gripper edge of 
the form if necessary to line it up. The 
chase will right itself when.properly locked 
on the press. The strips, however, should be 
removed when the pressman locks the form 
on the press bed.—Atvin E. Mowrey, Frank- 
lin, Pa 


LET’S SWAP IDEAS 


The Inland and American PRINT- 
ER and LITHOGRAPHER pays $5 
for each item published in this 
department. Address your letter 
to Pointers for Printers Editor, The 
Inland and American PRINTER 
and LITHOGRAPHER, 79 West 
Monroe St., Chicago 3. Payment 
will be made on publication. 














WHAT'S 


New A-8 Flexographic Press 


The Hudson-Sharp Machine Co. has in- 
troduced its new A-8 single-impression 
cylinder flexographic press. According to 
the company, the new, small press is pat- 
terned in design after larger four-, five-, 
and six-color presses 

The standard A-8 press is equipped 
with a four-color frame, but a fifth color 
with its own separate impression cylinder 


The new A-8 single-impression cylinder flexo 
graphic press design is patterned after Hudson 
Shorp’s four-, five-, and six-color printing presses 


the 


J-inch 


overhead 

ort with guide rolls: centershaft 

and rewind with in-and-out wet 

nsion controls, and positive locking de- 
h lor and plate | 


ciiminate vi 


lipment on the new press 


utfeed web edge con- 


Two Fluorescent Color Lines 
Advance Process Supply Co. has an- 
unced two new registered fluorescent 
color lines to speed screen process printing 
f paper, cardboard, plastic-coated materi- 
als, banners, etc. Lumi-Glo fluorescent 
opaque jet dry poster colors and Strike 
fluorescent opaque textile inks are avail- 
able in nine colors. According to the man- 
ufacturer, the new development in fluores- 
cent opaque inks features a combination of 
qualities, such as longer mileage, smoother 
finish, greater brilliance, and eliminates 
the need for a white undercoating on 

products and fabrics 

For information: The Advance Process 
Supply Co., 2315 W. Huron St., Chicago. 
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trols; turnover arm type flying splice un 
wind and rewind for up to 18 inches o.d 
rolls; hot air dryer with high-velocity jets, 
both between colors and in after-tunnel, 
including chill roll following after-tun- 
nel; web conditioning and viewing equip 
ment, and separate motor-driven tension 
control for rewinder 

For information: The Hudson-Sharp 
Machine Co., a Subsidiary of Food Ma 
chinery and Chemical Corp., Green Bay, 
Wis 


Smaller, MR-2 Exposure 
Unit Developed by 3M 


A new exposure unit for its 3M brand 
makeready system has been introduced | 
the Minnesota Mining and Manufacturing 
Co The unit, called the MR is | 


ss than 
previous model y« | 


half the size of the 
do the same jot 
The makeready 
a gas-expan lal 
ana the expo 
make overlays tor some letterpress« 
For information: Mir ta Min 
Manufacturing Co., 900 Bush Ave 


Paul 6, Minn 


ines« 


New, smaller, MR-2 exposure unit available for 
Minnesota Mining’s 3M brand makeready system 


automatically makes overlays for letterpresses 


Magnacraft End Sheet Stripper 

A new, heavy-duty, end sheet stripping 
machine has been designed and developed 
by the Magnacraft Manufacturing Co. The 
Model ES-7 end sheet stripper applies the 
stripping material to the end sheets with 


IN EQUIPMENT AND SUPPLIES 


precision register, the company reported 
The stripping material is also cut and ap- 
plied with no projection from the end 
sheet 

For information: The T. W. & C. B 
Sheridan Co., 220 Church St., New York 


ES-7 end sheet stripper designed by Mognacroaft 


Dutro Color King Press 


The Waste Kine Cor ind 
Dutro have 


1 not in 
the 
electronicaiiy-controi 


permits 


motor which 

of power from a Creep to a top speed ¢ 

20,000 an hour in different variations, the 
manufacturer claims 

The new press will print a standard-size 


age from 14 inches to 1745x224, inch 


es, and a tabloid-size page from 114,x14 
inches to 1714 inches. Stock from 30 
newsprint to 80* book, with the number 
of webs limited, can be used on the press 


Maxi 


mum roll diameter, 40 inches; maximum 


The press dimensions include 
roll width, 36 inches, and cylinder circum 
ference, 2254 inches with only a 5«-inch 
loss of printing area for the slot. The cy] 
inder is undercut for wipe-on or presen 
sitized web offset plates, the company said 
Plate size is 36x25 inches 

For information: Waste King Cort 
3424 Wilshire Blvd., Los Angeles 5 
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Labels register a lasting impression 
on Trojan Foil 


Labels printed on TROJAN FOIL—like this 
one—assure you of better results every time 
That's because TROJAN'’s exclusive supe- 
rior surface smoothness lets you repro- 
duce as many colors as you want, run as 
many press passes as you need, and print 


fewer registration problems than any foil 
you've ever used. Try it on your next job— 


it pays! 


A point of interest: When Panelyte 
switched from paper to foil for its gold foil 


seal, use of this label by dealers increased wa 


with less ink. TROJAN FOIL will die cut, 
300% in one year! ‘ 


emboss, score and fold perfectly, and offer 


THE GUMMED PRODUCTS COMPANY 
Division of ST. REGIS PAPER COMPANY * TROY, OHIO 


SALES OFFICES: Atlanta: Chicago - Cincinnati: Cleveland - Denver: Los Angeles - New York: Philadelphia: San Francisco: St. Louis 
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The operator is preparing a document on a Flexowriter automatic writing machine, and simultaneously 


punching a by-product eight-channel tape. The tape may then be placed in the Punched Tape Code 


Converter where it will be converted to a five-, six-, or seven-channel code system. Machine can be 


obtained with a special punch and reader which will enable tapes to be converted for Teletypesetter use 


Punched-Tape Code Converter 


Friden, Inc., has developed the Punched 

pe Code Converter to integrate all sys- 
tems of code variations. Specifically, with 
Code Converter, any five-, six-, seven-, or 
eight-channel code system may be convert- 
ed, one to another. According to Friden, 
this means that any data in an eight-chan- 
nel tape being produced by a Friden Flex- 


be 


owriter automatic writing machine can 
wire-transmitted by automatically re- 
punched codes in five-channel tare on the 
code converter. At the receiving end of 
the line, the codes may be converted back 
to eight-channel again, or even six- of 
seven-channel, depending upon the re- 
quirements of the application 

Some of the uses for the converter in- 
clude tapes of Graphotype address plate 
embossing, computer input, machine tool 
control, and operation of Friden Systems 
machines. The unit can also be obtained 
with a special punch and reader, which 
will enable tapes to be converted for Tele- 
eration, Friden reported 


By means of a plug-type control panel, 


typesetter OF 
consisting of 832 double-ourlet hubs or 
patch points, the code converter is preset 
at the factory according to the input-out- 


Color-Coded Label System 


Mead Papers, Inc. has announced a new 

; f color-coded labels. The Mead 
zrades have been combined into six major 
groups; each has been assigned its own 
label color to make identification easy in 
tor Tur ¢ } | ] 
storage. Type matter has been enlarged so 
that grade, weight, and other information 


the labels can be read at a 
1istance 
For information: Mead Papers, Inc., 


118 W. First St., Dayton 2, Ohio 
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put requirements. Tapes are read at 1] 


S() 
codes per minute, and widths of }) 
or one inch are acceptable iyustments 
for changing one width to another have 
been incorporated in the machine. Parit 
check is a standard feature, as well as a 
built-in code check to insure that an out 
put code is punched for every code read 
For information: Friden, Inc 


Rochester 17, N.Y 


versity Ave 


Series 60 Screen Presses 


The General Research and Supply 


has introduced two new models in its 60 


Co 


Series line of automatic screen process 
presses. The units, Models 58 and 64, 
handle sheet sizes up to 42x58 inches and 
44x64 inches, respectively, at speeds up to 
2,000 per hour 

According to the manufacturer, fea 
tured on the presses are stepless speed 
drive with all current converted to de for 
unlimited control of speed from standstill 
through full operation; complete push 
button control with a single, simplified 
control panel for all functions, and vacu 
um tape delivery system which provides a 
positive hold on every sheet to prevent 


slippage and pile-up. Presses are equipped 


One of two new models added to General Re 


search line of automatic screen process presses 


to feed and print all types of stock in 
weights from 16* bond to 10-point board. 
The company also pointed out that with 
special modifications, the presses will ac- 
commodate up to 100-point board and 
corrugated board 

Ink, coating, adhesive, or other formu 
lations created for screen process use, in 
cluding metallics, fluorescents, vinyls, etc., 
can be used on the two presses. General 
Research reported that the presses can 
Maintain register on line work and half 
tones through the vacuum cylinder print 
ing with line contact impression 

For information: General Research & 
Supply Co., 572 S. Division Ave., Grand 
Rapids, Mich 


New Meteorite Vertical 
Camera by Robertson 


Robertson Photo-Mechanix, Inc. has 
announced a new version of its Meteorite 
vertical camera. Known as the MK-1A, 
the camera maintains the same hlm and 
copyboard capacity, and the same enlarge 
ment—reduction ratio as its predecessor 

The changes include a restyled top tor 
greater eye appeal, elimination of sharp 
corners, and restyling of the legs and lamy 
housings. The camera top is now made en 
tirely of steel in place of the older wood 


insert. Over-all height has been lowered 


Robertson's new version of the Meteorite verti 
cal comera, the MK.-1A, still maintains the same 


film and copyboard capacity of its predecessor 


by one inch. The cameras are painted in a 
two-tone gray, which is baked on for max 
imum durability 

For information: Robertson Photo-M¢ 
chanix, Inc., 7440 W 
Chicago 31 


Lawrence Ave 


Easy-On Paper Plate Clamps 


New, Easy-On paper plate clamps to 
make possible paper plate changes in less 
than 30 seconds have been developed by 
the Royal Zenith Cory 


available for all three sizes of Royal Ze 


The clamps are 
nith offset presses and replace regular 
press clamps to make it possible to do 
short-run repeat jobs in minimum time 

For information: Royal Zenith Cory 
180 Varick St.. New York 14 
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Kalle flot-bed offset press is now available in two 


larger sizes, 20x28 inches and 22x30 inches 


Two Larger Kalle Presses 


The semi-automatic Kalle flat-bed off 
set press is now available in two larger 
nodels, 20x28 inches and 22x30 inches, 


according to its U.S. distributors. The 


press is also available in 14x18- and 
16x20-inch models 

Designed and built by the Kalle Works 
of West Germany, the presses have con 
tinuously adjustable speeds from 320 to 
850 iph and can be used for nameplates, 
decalcomanias, printed electrical circuits, 
metal decorating, as well as offset proofing 
and short-run color work 

ll models feature a refrigerated plate 

bed for automatic dampening by conden 
sation, On materials with highly-finished 
surfaces, a heating clement within the cyl 
inder eliminates excess moisture and in 
sures good ink coverage. The printing 
table can be raised or lowered to accom 
modate materials of varying thickness, 
such as carton stock, plastic, sheet metal, 
glass, etc. Other features include critical 
register control; three-form roller inking 
system: read accessible cylinder, plate, 
and inking system 

For information: Amsterdam Continen 
tal Types & Graphic Equipment, Inc., 268 


Park Ave., 8... New York 10 


Polydexin Label Ink Additive 


Polydexin, a new additive for label and 
carton printing inks, has been introduced 
by the Central Compounding Co. Accord- 
ing to the manufacturer, Polydexin can be 
added to regular letterpress and litho label 
inks without any additional formulation 
change since it mixes readily in small 
amounts. A pale translucent color, it will 
not affect the lightest tints 

In addition to its mar and abrasion re 
sistant qualities, Polydexin is said to be an 
excellent aid to trapping in multicolor 
printing and can also be used to great ad 
vantage in overprint varnishes. The addi 
tive is homogenized and the company 
claims that it is nontoxic and fully resist 
ant to water and most chemicals. Poly 
dexin also prevents crystalization and con 
trols chalking. Inks containing the new 
additive can be overprinted even after rea 
sonably long delays 

For information: Central Compound 


ing Co., 1718 N. Damen Ave., Chicago 


Consolidated Offers New 
Step-and-Repeat Machine 


Consolidated International Equipment 
& Supply Co. is now distributing the new 
Multineg 32 step-and-repeat machine. 
The device will produce step-and-repeat 
negatives or positives on film, glass, or 
press plates at greater speeds than earlier 
models 

The Multineg 32 has a number of new 
features. The operator may dial two scales, 
one for horizontal dimension and the oth- 
er for the total movements. Oreration is 
An illuminated read-out 


device indicates the number of exposures 


then automatic 
made, A control automatically stops the 
machine to allow changes to be made on 
the negative chase. The light source has 
been improved to give better lighting for 
the needs of high-speed films used in 
screen process and continuous-tone work 

The Multineg 32 will handle film or 
t is equipped with a 


plates 26x32 inches 


The Multineg 32 automatic step-and-repeat ma- 


chine will handle film or plates 26x32 inches 


dial selector vacuum back and an extended 
table and pin system, which enables the 
operator to produce a film in one piece up 
to 32x50 inches with micrometer accura- 
cy. The 8x10-inch negative chase has a 
fast positive actuating contact system for 
rapid sequence operation. Table move- 


ments are made by hydraulic cylinders. 

For information: Consolidated Interna- 
tional Equipment & Supply Co., 1030 W. 
Chicago Ave., Chicago 22. 


Friden-Ertma Inserter 


Friden, Inc. has announced a new mod- 
el of the Friden-Ertma mail inserter de- 
signed to handle a greater variety of en- 
velope sizes. In one operation, the inserter 
automatically gathers and inserts into en- 
velopes as many as eight inserts, then seals, 
counts, and stacks envelopes for mailing. 

The model will take envelopes as large 
as 95% inches in length and 6 ¥¢@ inches in 
depth, or as small as 3;* inches in length 
and depth. According to the manufactur- 
er, one to eight inserting stations are avail- 
able, including special stations for 
punched cards and open feeding 
2350 
Washington Ave., San Leandro, Calif 


For information: Friden, Inc., 


All-Purpose Ink Drier 

Coban-X, is designed for use with both 
lithographic and letterpress inks. Accord- 
ing to the Central Compounding Co., it 
produces fast surface drying with a tough, 
flexible, and mar-resistant finish. The drier 
also improves ink adherence in multicolor 
printing 

For information: Central Compound- 
ing Co., 1718 N. Damen Ave., Chicago 


N-D Rotary Roll-Feed Press 


A new rubber plate specialty printing 
press has been announced by the Nygren- 
Dahly Co. The N-D rotary roll-feed press 
can handle forms up to 17x22 inches at 
speeds up to 20,000 iph, the manufacturer 
re} orted 

Sheet size cut-offs of from 5 to 22 
inches in increments of 4-inch are avail 
able through a dial adjustment. Special 


units can t 


% supplied to cut up to 24-inch 
lengths. Other dial controls govern color 


register, Cut-off register, form register 


The press comes equipped with a roll 


feed unit; complete one-color, one-side 


printing, and one variable cut-off unit. 
However, the machine has been designed 
so that units for two"or three-color print- 
ing on one or both sides and for number- 
ing, carbon laminating, perforating, and 
cross perforating can be added. According 
to the company, these units do not in- 
crease required floor space 

For information: The Nygren-Dahly 
Co., 1422 Altgeld ¥t., Chicago 14. 


N-D rotory roll-feed press prints 17x22-inch forms at speeds up to 20,000 iph using rubber plates 





Colorgraph Scanner Has 
Two Separate Components 


The Colorgraph electronic scanner, de- 
veloped by Dr. Rudolf Hell of West 
Germany, is now being distributed in the 
United States by the H. C. M. Corp. The 
able of producing 


ner is said to be caps 
lor-corrected negatives or positives from 
kind or size of original color copy 
The three-color separations to be used 
the machine are made in the regular 
nner using routine density measure- 
with grey scale plottings photo- 


The ma- 


hine can then produce three or four fully 


adjacent to the copy 


lor-corrected negatives Of positives si- 
multaneousl the three uncorrected 
raphic separations. The positives 
| r color gravure 
after screening, for lithog 

y and letterpress 
‘he Colorgraph consists of two sepa 


components. The scanning and scril 


uired for scanning separation 
negatives and for exposing simultaneously 
the three or four unexposed films which 
will become the corrected positives or neg 
atives. It is built in the form of an easils 
accessible, light-tight roli desk. The ele 
computing and amplifying unit 
second of the machine 
This is in a separate control cabinet 


raph can accommodate a maxi 


m plate size of 12x15 inches. Scanning 
ne for a set of full-plate size is one hour 
and 40 minutes, whether three or four 
positives are produced, since all the posi 
tives are exposed simultaneously 
For information: The H. € 


80 Varick St., New York City 


M. Corp., 


New Embosser With Matched Steel 


Rolls From Paper Converting 
A new embosser with matched steel 
rolls has been introduced by the Paper 
Converting Machine Co. The embosser 
features air-loaded steel rolls with adjust 
ble nip control, allowing for positive ad 
ent. The embosser is available as a 
separate installation or as an attachment 


Paper Converting Machine's embosser features 


air-loaded steel rolls, with adjustable nip control 


Z 





The Colorgraph electronic scanner consists of two separate components. The scanning ond scribing 


unit, which contains all optical and mechanical parts required for scanning and exposing the films 


is built in the form of a light-tight roll desk 


The electronic computing ond amplifying unit 


which forms the second port of the electronic scanner, is built into a separate control cabinet 


to printing presses, rewinders, or tolders 
It has fully enclosed, oil-lubricated her 
ringbone gears and spherical roller bear 
ings with tapered inner race arranged for 
hydraulic removal 

For information: The Paper Convert 
ing Machine Co., Green Bay, Wis 


Thin, White Carbonized Paper 
Developed for Continuous Forms 


A white carbonized paper with proper 
body for use in continuous forms has been 
developed by the American Carbon Paper 
( orp According to the company, the 
sheet, originally developed for use in un 
burst forms, combines three main require 


ments: (1) whiteness of register bond; (2 


adequate body for use in continuous 


forms, and (3) thinness to permit a num 
ber of copies 

Called No. 1566 White Carbonized Pa 
per, it can be run on offset and letterpress 
equipment, the firm pointed out. It feeds 


bond. The paper can 


like conventional 
also be used for work status reports, stock 
Teletype forms, stock tab forms, etc 

For information: American Carbon Pa 
per Corp., 1313 W. Lake St., Chicago 6 
Metro Offset Printing Paper 

An uncoated printing paper, Metro Off 
set, has been introduced by the Kimber] 
Clark Corp. The company recommends it 
for folders, catalog sheets, menus, price 
lists, and broadsides. Metro Offset is avail 
able in standard basic weights of 50 
60*, and 70 

For information: The Kimberly-Clark 
Corp., Neenah, Wis 


Comet 45 Printing Lamp 


The Comet 45, an automatic, 


iriven arc printing lamp, has been an 


motor 


nounced by the Strong Electric Cory 


Completely 


self-contained, with its own 


pply, contactor, and timer, the 

juires no special wiring and can 

1 into a 110-vole outlet, the 

company reported. It has an automati 

striker, feed and return. The lamp pro 

vides uniform light intensity and coverage 
ip to 28x 46 inches in area 

information: The Strong 


City Park Ave., Toledo 


Comet 45 automatic, motor-driven orc printin 
P 9 


lamp has its own power supply, contactor, timer 
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Premier Ream Cutter Has 
Center-Supported Guide 


Martin-Yale, Inc 
new center-supported guide (back stop) 


has incorporated a 


that travels on a ground and polished shaft 
in its new Premier ream cutter. According 
to the manufacturer, this new method of 
gauging the paper enables the operator to 
achieve greater accuracy, efficiency, and 
paper rigidity with less strain and less 
fatiguc 

Designed for use by small printers, the 
Premier can cut paper up to two inches 
thick by 18 inches wide. Other cutter fea 
tures include over-all size of 26x26 inch 
es, cutting scales calibrated in inch in 
crements, automatic handle lock that will 
keep the blade from operating until the 
operator releases the safety catch, and a 
precision-ground tool steel blade locked 
into position but removable when neces 
sary tor sharpening 
Martin-Yale, Inc., 
Fulton St., Chicago 12 


Foriuntor mation 


2100 & 


Premier ream cutter features center supported 


guide that travels on ground and polished shoft 


Easy-Load Paper Guide 

A new paper guide which features an 
automatic safety trip has been announced 
by Prolith Products, Inc. The paper guide 
fits all Multiliths and is designed to allow 
the operator to flip it Open to insert extra 
paper. The spring tension back has posi 
tive position and allows the operator to 
run any stock from onionskin to cards 
with perfect control, the company report 
ed. The automatic safety trip feature pre 
vents accidental damage by swinging safe 
ly upward when contact is made with any 
part of the feeder platform 

According to Prolith, the operator can 
get as much as an extra ream of paper into 
the platform at the start of the press run, 
and run-down sheets can be added while 
the press is in Operation 

For information: Prolith Products, Inc., 
271 Orange St., Mansfield, Ohio 


Leedal has designed utility and ink-up tables 
specifically for presensitized printing plates 


New Leedal Table Line 


Leedal, Inc. has introduced its line of 
utility and ink-up tables designed for pre- 
sensitized plates. The stainless steel top 
has been designed to accommodate plate 
clamps with 44-inch-thick plywood back. 
ing for sturdiness, the company said 

The table features a large center drawer 
to store plates and supplies, as well as a 
bottom shelf for storing large bottles and 
cans. It is available in six sizes ranging 
from 25x29 inches to 65x85 inches 

For information: Leedal, Inc., 2929 § 
Halsted St., Chicago 8 


Super Speed Printing Machinery 
Named U.S. Distributor by Rudge 

Rudge, Ltd. of Shefheld, England, has 
named Super Speed Printing Machinery, 
Inc. as the exclusive distributor in the 
United States for its line of paper cutting 
knives. The knife line is available in all 
sizes for both American and foreign cut- 
ters, Super Speed reported 

The Sheffield alloy steel used in Rudge 
knives assures hardness and long life be- 
tween regrinds, as well as resistance to 
chipping, the distributor pointed out. The 
knives can cut a variety of materials, in 
cluding cellophane, fiberboard, metal foil, 
and plastic sheets 

For information: Super Speed Printing 
Machinery, Inc., 742 S. Sherman, Chicago 
Parkinson Engraving Process 

Small town newspaper publishers and 
printers can now produce photoengrav- 
ings for letterpress printing in their own 
shops without special equipment or train- 
Ing, according to the Parko Co. A new 
process, Parkinson Process (patents pend- 
ing), makes it possible for the printer to 
make long-run aluminum halftones, 60- 
to 120-line screen, with simple wipe-on 
applications in his own sink 

According to the manufacturer, the 
Parkinson process is the result of 15 years 
experimentation and development by a 
publisher of two small-town newspapers, 
in an effort to produce at a Minimum cost 
halftones that could be used effectively in 


his own shop. The process has been used 
successfully for four years, the company 
claims. One of the process’ features is that 
it takes only 15 minutes to produce a cut. 

For information: The Parko Co., 108 
Bissell St., Joliet, IL. 


Repro Proof Press 


The Atlantic Numbering Machine Co 
has introduced its new repro proof press. 
It features a cast iron impression cylinder 
and a seven-roller ink train, removable for 
cleaning, the company reported. Register 
is accomplished by front and side guides 
and grippers which are controlled by a 
foot pedal. Equipped with ball bearings at 
all important points, the proof press de- 
livers the printed sheets automatically 

The press is available in three models 
which take paper sizes of 14x18 inches, 
17x23 inches, and 20x27 inches. Accord- 
ing to the manufacturer, all models can 
be equipped with a large electrically-driv- 
en ink drum which in turn drives the en- 
tire ink train. 

For information: Atlantic Numbering 
Machine Co., 4702 18th Ave., Brooklyn. 


3 
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Pedco air jets are now available in three styles 


Pedco Air Jets 

The Paper Equipment Distributing Co. 
has introduced a new line of low-cost air 
jets for the fabrication of air transfer and 
packing tables. Available in three styles— 
continuous air; ball type, press fit, and ball 
type, screw type, the air jets have a dome 
head design that provides the air pocket 
and no-catch surface. They can be used to 
augment existing conveyor systems, for 
expansion of work areas around machines, 
and in the bed of machines to reduce op- 
erator movement and strain. 

For information: The Paper Equipment 
Distributing Co., P.O. Box 90, Prince St. 
Sta., New York 12. 


Chromatone Newspaper Offset Ink 

Polychrome Corp.'s Chromatone Print- 
ing Ink division has introduced a new off- 
set ink for printing newsprint on high- 
speed web-fed presses. The new ink, called 
Econo Black 5179, is quick setting, the 
company reported. 

For information: Polychrome Corp., 2 


Ashburton Ave., Yonkers 2, N.Y. 


83 





Two New Items Added 
To Letterguide Line 


The Letterguide Co. has announced two 
additions to its templet line. One addition 
is a new series of 92 templets, which ex- 
tends the range of letter sizes from ;*; inch 


to inch in 40 of its display and type 


styles. By using the adjustable Letterguide 


Scriber, it is now possible to produce let- 
tering from \g inch to one inch in the 40 
styles, the company claims. Lettering up 
to two inches can be produced in several 

f the alphabets 

The second addition to the line is Fine 
Groove engraving in the smaller templet 
sizes. The engraving is available in all ,*;-, 

- and ;*s-inch templets. According to the 
manutacturer, cleaner line work in all 
curves, corners, and angles is possible with 
the engraved templets 
The Letterguide Co 
9 O St., Lincoln, Neb 


for information 


Two items added to Letterguide’s templet line 


Three Coated Printing Papers 
Changed by Kimberly-Clark 


Changes have been made in three 


coated printing papers manufactured by 
the Kimberly-Clark Corp. Trufect enamel 
is being manufactured with the firm's new 
n-the-machine blade coating process 
The company reports that the paper pre- 
sents a more level surface to the printing 
plate, thus providing easier make-ready, 
less printing pressure, and reduced ink 
consumption 

Shorewood coated offset and Fontana 
jull coated offset are being manufactured 
according to a brighter and whiter color 
Standard 

For information: The Kimberly-Clark 


Corp., Neenah, Wis 


Two Presensitized Photo-Films 
Two new presensitized photo screen 
films, one for general screen printing and 
the other for industrial use, have been an- 
by the J. Ulano & Co., Inc. Both 
films have a stable base plastic which in- 
sures perfect register. No dark room is re 

quired for developing the films 

Hi-Fi Green is recommended by the 
ompany for general screen printing on 
cardboard, paper, decals, glass, metal, ce- 
s, wood, plastics, etc. The film works 
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quickly and can be removed from the 
screen with conventional methods. Hi-Fi 
Red is a heavy duty industrial film with 
all of the features of Hi-Fi Green. It is 
recommended for use when a permanent 
and flexible screen is needed. It works on 
wire and other materials and is now used 
in circuit printing and other fields, the 
company said. 

For information: J. Ulano & Co., Inc., 
610 Dean St., Brooklyn 38 


Engler Testing Presses 
Available in Two Models 


Amsterdam Continental Types & 
Graphic Equipment, Inc. announced that 
it has been appointed U.S. distributor for 
two new models of the Engler gravure and 
aniline testing presses for inplant labora 
tory testing of flexographic and rotograv 
ure inks, papers, and coatings 

Model FTM 130, available in 
widths from six to 12 inches, can 


equipped for testing either gravure or 


flexographic inks. The model AFTM 149, 


with a six-inch paper width, includes a 
built-in adapter for testing of both grav 
ure and flexographic inks, as needed, a 
cording to Amsterdam 

Standard printing laboratory equip 
ment, the Engler testing presses provide 
single-color impressions on paper, film, 
and aluminum foil, Amsterdam reported 
The presses come equipped with paper 
feed, re-reeling mechanism, and electric 
motor 

For imformation: Amsterdam Conti 
nental Types & Graphic Equipment, Inc 
268 Park Ave. S., New York 10 








Engler gravure and aniline testing presses are 
used for the inplant laboratory testing of flexo 


graphic and rotogravure inks, papers, coatings 


Tara Carbon Paper Rolls 

Two types of Tara one-time carbon pa 
per are being offered in spot- or area 
printed rolls by the American Carbon Pa 
per Corp. The carbon papers are made to 


meet specifiC requirements for snapout 


and continuous carbon forms. According 
to the company, the accuracy of its carbon- 
processor and spot-coating machines per- 
mits custom-designed rolls with positive 
length control so that interleaved forms 
run in register. Carbon paper length is 
held to a tolerance of plus ;'y-inch to ¥ 
inch in a 14-foot length (unless otherwise 
specified) for printing cylinder sizes 14, 
17, and 22 inches. 

For information: The American Carbon 
Paper Corp., 1313 W. Lake St., Chicago 


Three peg-system boords added to Roden C line 


Three Sizes Added to Raden C 
Line of Peg-System Boards 
Raden ( 
introduced in larger dimensions by the 
Raden C Auto Step Co. The new addi 
tions are Model 350, 53x43 inches; Mod 
el 300, 42x33 inches, and Model 280B, 


\ , 
peg-system Doards are Deing 


30x34 inches 

With the addition of the new models, 
the line is now available in cight sizes, 
ranging from 20x16 inches to 53x4? 
inches, for making registered color plates 
and step-and-repeat plates. Also available 
are calibrated long- and short-step mask 
ing sheets for each size 

For information: The Rade 
Co., 816 Bank St., Kansas Cit 


Photorapid Magi-Lab 


Photorapid's new Magi-Lab, a collapsi 
ble darkroom, has been designed as an ac 
cessory for the Magi-Plate speed camer: 
The Magi-Lab is 3x5 feet and 7 feet high 
It requires no electrical connections; room 
light shining through the red windows 
provides darkroom lighting, the manufac 
turer reports i 

For information: Photorapid Corp 


142 Oregon St., El Segundo, Calif 


Mead Duo-Safe Paper 

A new duplex safety paper, with differ 
ent patterns and colors on each side, has 
been introduced by Mead Papers, In 
Known as Duo-Safe paper, it offers two 
side protection against tampering. Ink 
eradicator causes the word “cancel” to ay 


pear, erasing causes the designs to reveal 


alterations. Three patterns and six colors 
are available. Mead also pointed out that 
the paper has the ability to hold the toler 
ances needed in the spot carbonizing and 
magnetic ink systems 

For information: Mead Papers, Inc 


118 W. First St., Dayton 2, Ohio 
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“Management Means Business” 
Theme of 74th PIA Convention 


Printing Industry of America has 
marked “Management Means Business” as 
the theme for its 74th annual convention 
Oct, 24-27 at the Sheraton Park Hotel in 
Washington, DA 
ence is scheduled for Friday, Oct. 28, and 


A production confer 


a technical forum for Saturday, Oct. 29 
New features will include PIA’s first 
annual gra} hic arts equipment exhibition 
with its first cwo days reserved exclusively 
for members registered at the convention 
Slated for the post-convention period are 
a production session on Friday and a tech 


nical forum on Saturday, both for produc 


ion personnel as well as top management 


Monday, Oct. 24 


An authoritative speaker will discuss 


the printer's role in this rapidly changing 
world. PIA President Walter F. McArdle 
will answer the question, ‘What Are Our 
Responsibilities?’ Paul E. Lyle, executive 
vice-president of the Western Printing & 
Lithographing Co., Racine, Wis., will re 

view letterpress, offset, and gravure tech 
nical developments. The highlights of the 
equipment exhibit opening at 1:30 p.m 
under A. I 


will be 


Gicgengacks Management 


presented, Printing Industry of 


Washington will sponsor a cocktail party 


Tuesday, Oct. 25 

PIA vice-president Francis N. Ehren 
berg of Blanchard Press, Inc., New York 
City, will be morning session chairman 
Case histories will show how individual 
companies have answered this question, 
Is More Volume the Only 


Printing Profits? 


Answer to 
John G 


Gerken, a management consultant for the 


Speakers are 


Printing Industries Association of Los An 
gcles; A.C. McWhirter of the McWhirter 
Co., Kansas City, Mo.; Don Nixon of 
Bodine, Inc., Michigan City, Ind.; Herbert 
W. Sayers of Sayers Printing Co., St 
Monday and Tuesday 


Louis afternoon 


Walter F. McArdle, the president of Printing Industry of America, Inc., 


and evening hours are left open for regis- 
trants to tour the exhibition. 


Wednesday, Oct. 26 
Master Printers Section. Welcome ad- 


dress by Max B. | 
“W hat Must I Do?” seminars on employee 


Clarkson, president 


personnel policy manuals, the future of 
pensions plans, employee benefit pro 
grams, certificates of craftsmanship, and 
handling a union organization drive 
MPS-UES joint industrial relations lunch 
con. Speaker: Dr. E. M. Gherman, presi 
dent, E. M. Gherman & Co., 
Topic: “You Listen for One Minute and 
Fifty-Eight Seconds and Then What? 
Afternoon speaker 


Chicago 


Sylvester Petro, pro 
fessor of law at New York University 
Subject: “The Union Threat to Personal 
Freedom.” Meetings of MPS standing 
committees 

The Union Employers Section. Mendel 
Segal, president, will voice welcome. Gen- 
eral session topic: “What's Ahead and 
What Do We Do About It?” Six interna 
tional printing trade 


have been invited to present their views 


union presidents 


on how management and organized labor 
can best meet the challenges in the years 
ahead 
Thursday, Oct. 27 

Master Printers Section will meet dur- 
ing the morning for an open business ses 
sion. Talk by W. T. Harrison, president of 
the National Right-to-Work Committee 
Topic: “The Truth About Right-to- Work 
Laws 

Thursday morning the Union Employ 
ers Section will meet again tora business 
session. A panel discussion ts scheduled 
Topic Crystal Balling the Bargaining 
Picture in 1961.” Panelmen: Matthew A 
Kelly, secretary, Printers League Section, 
New York Employing Printers Associa 
uuon; George M. Houlihan, secretary and 
general manager, Franklin Association, 


was the main speaker at 


the recent inaugural banquet of Printing Industry of Atlanta, Inc. He is shown with newly-elected 


officers of PI of Atlanta (|. to r 


A. C. Castleberry, Tucker-Castleberry Printing, Inc., treasurer; Mr 


McArdle; Frank Carter of the Superior Printing Co., president, and John A. Butler, John H. Harland 


Co., vice-president. More than 200 persons heard Mr. McArdle’s address in which he stressed the 


responsibility of the printing industry in he!ping to preserve our economic and political freedom 


MONTH’S 
NEWS 


1. & 


Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Chicago; George A. Mattson, PIA special 
services director; Gerald A. Walsh, UES 
director. 

The Rotary Business Forms Section has 
scheduled a luncheon for 12:30 Thursday 
A speaker yet to be selected will discuss 
sales management in the business forms 
field. A membership meeting and a ses- 
sion dealing with small printer problems 
and services will follow. A panel will con- 
sider how PIA can serve its smaller mem- 
bers. Chairman: W. Carey Dowd, III, of 
the Dowd Press, Inc., Charlotte, N.C. Pan- 
el and audience will explore use of PIA 
services and consider recommendations 
that a special group be set up for small 
printing firms 


Friday, Oct. 28 

Grant Herman of the Kable Printing 
Co., Mt. Morris, Ill, will chair the Produc- 
tion Conference morning session on Fri- 
“The Impor- 
tance of Production” for profitable result, 
Willard E. Brown of Judd & Detweiler, 
Inc., Washington, D.C 
Production Results,” Byron W. Stinson of 
Thos. J. Moran's Sons, Baton Rouge, La.; 
Using Production Facts Effectively,” 
Gordon Rohde of the Reynolds and Rey- 
nolds Co., Dayton, Ohio. A question-and- 


day. Topics and speakers 


How to Measure 


answer period will be held following the 
morning session 

Chairman conducting the afternoon 
session will be Frank Hofferth of the 
American Book Co., Cincinnati. Subjects 
and speakers: “Six Ways to Improve Pro- 
duction,” Donald E. Sommer of PIA’s 
staff; “When Shall We Buy New Equip- 
ment?”, Glen C. Hyatt of Evergreen Press 
Led., Vancouver, B. C.; “The Important 
Corollary Aspects of Purchasing New 
Equipment,” Paul E. Foss of the Paul Foss 
Printing & Litho Co., Minneapolis. Sev- 
eral case histories of management methods 
that reduced unit production costs will be 
detailed 


Saturday, Oct. 29 


Edward Blank, director of production 
management and new developments for 
the New York Employing Printers Asso- 
ciation, will chair the Saturday technical 
forum. Panel members serving with him 
will discuss the problems encountered in 
gravure, letterpress, offset, composing 
room, and bindery operations. 
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National Business Forms Group to Meet in St. Louis 


The 15th annual conterence of the Na- 
tional Business Forms Associates will start 
running its five-day course on Sept. 14 at 
the Chase-Park Plaza Hotels in St. Louis 

Business sessions on the second morn- 

with forms designing and 
bution. Dr. Charles Lapp, 
ing at Washington University, 


professor 


us, will discuss selling strategies 
and an approach to sales management. He 
has written books on both subjects 
Scheduled for the afternoon session is a 
rum review of tabulating forms systems 
James Oliver of the Philip 
New products and trends are 
seminar discussion by Richard 
, Douglas Kerrigan, Gerald May- 
ham, and Frank Overbeck 
Concurrent sessions on Sept. 16 will be 
devoted to publicity, sales promotion, 
Saiesmet 
prob 
given 


lems. Data processing is the subject 
Ray Marien, forms and proce 
lures manager tor Olin-Mathieson Chem 
and a member of the Data Proc 
lagazine staff. The program for 
also calls for an NCR accounting 
nes presentation by J. R. McMillan 
tional Cash Register’s St. Louis of- 
uinar discussion of business forms 
1 applications will follow 

manufacturers of business 


lated products will display 


include the annual 

a party sponsored by the 
Manufacturers 
Awards will be presented to the seven 
companies which joined in organizing 
NBFA 15 years ago. Current members 
have more than 160 offices in this coun 
try, Honol Puerto Rico, and Canada 


John H. Harris 


President 
oo 
- 
+ 


Robert Eberhardt 
2nd Vice-President 


Donald Barr 
Ist Vice-President 


F. J. Ring 


Secretary 


Members are dealers or specialists de 
signing and distributing business forms 
and systems. Some represent combination 
business machines and forms dealerships 
Others sell forms and have stationery 
stores. Also on the list are companies using 
flat-bed equipment for imprinting and for 
small orders 

J. H. Harris of the Harris Business 
Forms Co., Moline, IIL, is president. Serv- 
ing with him are Don Barr of Don Barr 
Associates, Inc., Mansfield, Ohio, first vice 
Robert Eberhardt of Cooley 


Roche ster, N z > 


president 
Business Forms, Inc., 


A six-page gatefo'd was inserted in the Seattle Times to announce a new shopping facility offered 


by the Bon Marche department store in Seattle. The new facility is o large parking garage with a 


sky bridge that connects it with the store. The insert was printed at the Metropolitan Press ond 


Western on rotary offset presses on newsprint with the third page glued onto the other two pagzs 


second vice-president, and F. J. Ring, sec 
retary at 409 E. Broward Blvd., Fort Laud 


erdale, Fla 


Oliver L. Wroughton, 79, 
Dies in Hastings, Neb. 


Oliver L. Wroughton, 79, a trustee of 
the Graphic Arts Industry Insurance 
Trust, financial secretary of the Kansas 
City Printing 
House Craftsmen’s 
Club, and secretary 
of the Kansas City 
Typographic Com 
position Associa 
tion and of the 
Printing Executives 
Club, died July 11 
in Hastings, Neb 
Mr. Wroughton, a 

aduate of the 
University of Ne 
braska, joined a Kansas City, Mo., law firm 


in 1905. He was appointed receiver tor a 


Oliver L. Wroughton 


bankrupt printing company and after one 
year's management paid all bills in full 
On Mar. 1, 1910, he became secretary of 
the Kansas City Typothetae (now PIA of 
Kansas City), which position he held until 
Mar. 1, 
eral counsel 
Mr. Wroughton 


nomic Value Cost System in ) In 


1953, when he was named 


; lor 
IeVCIO} 


ed the Eco 


115 he helped to organize the Better 


r 5 


3usiness Bureau of Kansas City. F« 
vears he served as counsel and a mem! 
board of directors. During World 
War I, he was secretary of the American 
Envelope Association. In 1933 he was on 
the committee which wrote the NIRA 
Code for the Printing Industry 
During 1913-14, Mr. Wroughton was 
the first president of the Printing Trades 
Secretary Managers Association (now the 
Graphic Arts Association Executives). In 
1945 he was cited by the Graphic Arts 
Association of Kansas City as “The Man 


of the Year 


Book Manufacturers’ Institute 
To Meet at Boca Raton Oct. 19 

The Book Manufacturers’ Institute has 
scheduled its 28th annual convention for 
Oct. 19-22 at Boca Raton Hotel, Boca 
Raton, Fla. ¢ 
engineer with Chas. T. Main Co., Boston, 


M. Flint, graphic research 


will lead forum discussion of letterpress, 
offset and gravure printing developments 

Scheduled for active members is a top 
level management conference for review 
ing reports on new developments in 
equipment, supplies, cloth, and ink. Other 
topics due for discussion include press 
performance, binding, technical research, 
storage, packaging, and shipping 
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National Paper Trade Assn. 
Meets in Chicago Sept. 18 


Emphasis on efficiency will be the 
theme of the National Paper Trade Asso- 
ciation’s semi-annual convention Sept. 18- 
21 at Chicago's Conrad Hilton Hotel. 

Efficient handling, warehousing, and 
merchandising of roll papers is due for 
discussion during the fine paper division 
session. The program for this meeting 
also calls for an announcement of the win- 
ners in the Imagineering Contest spon- 
sored by the association to uncover unique 
examples of creative printing. Outstand- 
ing entries will be on display. 

The wrapping paper palletization com- 
mittee is planning an exhibit showing effi- 
cient methods for handling industria] and 
fine paper in unitized loads. Speakers ad- 
dressing wrapping paper division mem- 
bers will tell what merchants can do to 
increase their efficiency in the areas of 
employee communications and sales meet- 
ings. The high cost of doing business is 
the topic assigned to Lawrence Hoagland, 
executive vice-president, Carpenter Paper 
Co., Omaha, Neb. 

Two general sessions are scheduled. 
One conducted by William Colgan, the 
NPTA statistical research director, will be 
devoted to discussion of the association's 
annual survey of merchant operations. 
Guest speaker at the second general ses- 
sion will be Dr. Vernon V. Sisney, chief of 
clinical psychology at the Veterans Hos- 
pital, Oklahoma City. His subject will be 

Are Your Relations Efficient”? 

Hours for viewing the fall paper ex- 
hibition, managed by Edward J. Bonner, 
have been arranged to avoid conflict with 

onvention sessions. 


Heads Roll Label Group 


T. J. Norman, Jr., executive vice-presi- 
lent of Package Products Co., Charlotte, 
N.C., was elected president of the Roll 
Label Manufacturers Association at its 
annual spring meeting May 19-20 at Chi- 
cago’s Edgewater Beach Hotel. He suc- 
ceeds Edward J. Donohue of the H. S$ 
Crocker Co., Inc., San Bruno, Calif. 

Association members also elected A. M. 
Steigerwald, president of the A. M. Steig- 
erwald Co., Chicago, vice-president; W. 
Wallace Muir, president of the Grand 
Rapids (Mich.) Label Co., treasurer, and 
John A. Bresnahan, executive director and 
general counsel. 

Three new directors were named to fill 
vacancies on the board. They are Robert 
S. Wrigley, sales manager of the label di- 
vision of Miller & Miller, Atlanta; Harry 
Fravert, secretary-treasurer of Monarch 
Marking System Co., Dayton, Ohio, and 
W. Wallace Muir. 

Members made plans to hold the fall- 
winter RLMA meeting at the Desert Inn 
in Las Vegas, Nev., Nov. 16-18. 





CONVENTIONS 


Where 


What When 











AUGUST 

Southern Newspaper Publishers Association 
(Eastern Division), mechanical conference, Hotel 
Dinkler-Tutwiler, Birmingham, Ala., Aug. 14-16. 

International Graphic Arts Education Associa- 
tion, annual Conference on Printing Education, 
University of Houston, Houston, Aug. 14-19. 

International Typographical Union of North 
America, annual convention, Denver, Aug. 20-25. 


SEPTEMBER 

Canadian Graphic Arts Industries Association, 
annual convention, Fort Garry Hotel, Winnipeg, 
Sept. 14-16. 

National Business Forms Associates, annual con- 
vention, Chase-Park Plaza Hotels, St. Louis, Sept. 
14-17. 

Mail Advertising Service Association Interna- 
tional, annual convention, Sheraton Cadillac 
Hotel, Detroit, Sept. 17-20. 

National Paper Trad« Association, fall conven- 
tion, Conrad Hilton Hotel, Chicago, Sept. 18-21. 

Business Forms Institute, fall outing and meet- 
ing, The Greenbrier, White Sulphur Springs, W. 
Va., Sept. 19-21. 

American Newspaper Publishers Association, 
Pacific mechanical conference, Multnomah Hotel, 
Portland, Ore., Sept. 23-25. 

International Printing Pressmen and Assistant's 
Union, annual convention, Hotel New Yorker, 


New York City, Sept. 26-30. 


OCTOBER 

National Association of Photo-Lithographers, 
annual convention and exhibit, Conrad Hilton 
Hotel, Chicago, Oct. 5-8. 

Technical Association of the Pulp and Paper 
Industry, Deinking Conference, Conway Hotel, 
Appleton, Wis., Oct. 6-7. 

Direct Mail Advertising Association, Americana 
Hotel, Miami Beach, Fla., Oct. 9-15. 

American Photoengravers Association, annual 
convention, Statler-Hilton Hotel, Buffalo, N.Y., 
Oat. 10-12. 

New York Employing Printers Association, Top 
Management Conference, Treadway Inn, Coopers- 
town, N.Y., Oct. 12-16. 

American Newspaper Publishers Association, 
New England mechanical conference, Hotel Stat- 
ler-Hilton, Boston, Oct. 15-16. 

National Metal Decorators Association, annual 
convention, Shoreham Hotel, Washington, D.C., 
Oct. 17-19. 

International Typographic Composition Asso- 
ciation, annual convention, Statler-Hilton Hotel, 
Dallas, Oct. 19-22. 

Book Manufacturers’ Institute, annual conven- 
tion, Boca Raton Hotel, Boca Raton, Fla., Oct. 
19-22. 

Printing Industry of America, Financial Man- 
agement Training Institute, Edgewater Beach 
Hotel, Chicago, Oct. 19-24. 

Graphic Arts Association Executives, fall meet- 
ing, Washington, D.C., Oct. 21-22. 

Envelope Manufacturers Association, annual 
meeting, Waldorf Astoria, New York, Oct. 24-26. 

International Association of Electrotypers & 
Stereotypers, annual convention, Continental Hil- 
ton Hotel, Mexico City, Mexico, Oct. 24-27. 

Printing Industry of America, annual conven- 
tion, Sheraton Park Hotel, Washington, D.C., Oct. 
24-27. 

National Printing Equipment Association, an- 
nual meeting, Sheraton Park Hotel, Washington, 
D.C., Oct. 25-26. 

Packaging Institute, annual national forum, 
Statler-Hilton Hotel, New York, Oct. 31-Nov. 2. 


NOVEMBER 

Point-of-Purchase Advertising Institute, annual 
exhibit and symposium, Coliseum, New York City, 
Nov. 1-53. 

Screen Process Printing Association, Internation- 
al, annual convention, Hotel Sherman, Chicago, 
Nov. 11-13. 

Advertising Typographers Association of Ameri- 
ca, annual convention, Royal Orleans Hotel, New 
Orleans, La., Nov. 16-19. 

National Safety Council, Printing and Publish- 
ing Section, annual meeting, Conrad Hilton Hotel, 
Chicago, Nov, 18. 


Flexographic Workshops 
Set for 7 Cities in Fall 


Flexo Workshops sponsored by the 
Flexographic Technical Association were 
held this year from March through June 
in Dallas; Atlanta; Richmond, Va.; Cin- 
cinnati; Los Angeles; San Francisco; Min- 
neapolis, and Portland, Ore. These one- 
day shirtsleeve sessions proved valuable 
for a group of over 800 registrants, ac- 
cording to Douglas E. Tuttle, chairman of 
the workshop committee. 

The committee has scheduled another 
series to be held this fall in Chicago, Bos- 
ton, Philadelphia, Dallas, Charlotte, At- 
lanta, and Milwaukee. Invitations will be 
issued to converters and suppliers. 

Mr. Tuttle pointed out that subjects for 
panel and general discussion have ranged 
from preparation of arrwork through en- 
gravings and plates to press operations, 
ink problems, and special characteristics 
of a wide variety of stocks. 

Further information about the fall se- 
ries may be obtained from Julian Ross, 
executive secretary, Flexographic Techni- 
cal Association, 220 W. 42nd St., New 
York 36. 


N.Y. Rotary Business Forms 
Group in Planning Stage 


Plans for organizing a regional group 
of the Rotary Business Forms Section of 
Printing Industry of America are under 
way. New York Employing Printers will 
serve the group in an administrative and 
organizational capacity. 

Membership will be open to rotary and 
other business forms firms with plants in 
and near New York City. Companies out- 
side the New York area will hold mem- 
bership in PIA through their local associa- 
tions or as members at large. RBFS and 
NYEPA are arranging a September meet- 
ing for furthering plans for organizing the 
group. 

The membership list is expected to in- 
clude several of some 25 companies which 
became former members of the Rotary 
Forms Printers Guild when this group de- 
cided to disband. The guild was organized 
10 years ago to represent companies with 
plants in the northeastern states. Their de- 
cision to disband reflected their feeling 
that the Guild had outgrown its original 
purposes. They also expressed preference 
for joining other trade groups whose pro- 
grams would give them wider scope for 
serving their mutual interests. 


IPPAU to Meet in New York 

The International Printing Pressmen 
and Assistants’ Union will hold its 37th 
annual convention Sept. 26-30 in New 
York City with Hotel New Yorker as 
headquarters and the Manhattan Center as 
the place for business sessions. 
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The calendar business calls for true-to-life colors. That’s why the 
printer of this striking new 1961 calendar specified West Virginia 
Pinnacle Offset. 


Pinnacle is a bright blue-white paper giving the truest color rendi a 
; ‘ ‘ Ne. : ; ; Fine Papers Division 
tion possible and assuring sharp detail. Stiffness of stock for this 

book-type calendar means durability for the year, while soft, pleas 


ing texture adds to the beauty of the finished piece. 


Commercial Printing Paper Sales 
Chicago 1 / FR 2-7620 

Cincinnati 12 / RE 1-6350 

And West Virginia’s stabilized moisture control makes precise reg- _ Detroit 35 / DI 1-5522 

New York 17 / MU 6-8400 

Philadel phia 7 / LO 8-3680 
Whatever your printing needs, West Virginia’s coated and uncoated _ Pittsburgh 19 / CO 1-6660 

San Franciseo 5 / GA 1-5104 


ister easier to maintain. Opacity is excellent, of course. 


letterpress and offset papers assure smooth, trouble-free press runs, 
fine line reproduction and brilliant process work. 

. ° ° ° ° o 
Ask also about our direct mill-to-you sales policy and technical serv- West Virginia 
ice. Write West Virginia Pulp and Paper Company, 230 Park Ave., 


New York 17, N. Y, or get in touch with one of the offices listed. Pulp and Paper 
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Production and editorial work on the 1961 Calendar by Prudent 
Publicity Plans, Englewood, New Jersey. The Calendar was 


lithographed in ‘‘Micro-Color”’ on a 4-color 76" Harris 
Offset press by the W.A. Krueger Co., Brookfield, Wisconsin, 
on 100 Ib. Pinnacle Offset Biue-White, Regular Finish. 


AFTER THE STORM 


BOB BRADSHAW 





The Graphic Arts in Washington... 





Printing Industry Groups Oppose Tariff Reductions 


Compiled by Hal Allen, Eastern Editor 
PRINTER and LITHOGRAPHER 

The United States government may of- 
fer to reduce import duties on graphic arts 
products, including printed material, 
when tariff negotiations within the frame- 
work of the General Agreement on Tariffs 
and Trade (GATT) are held in September 
at Geneva, Switzerland. 

Printing Industry of America, Inc. and 
the Lithographers and Printers National 
Association are among the graphic arts 
groups opposing tariff reductions. 

James W. Shields, chairman of PIA’s 
government relations committee, has testi- 
fied before the United States Tariff Com- 
mission and the Committee on Recipro- 
city Information. Both groups are now 
holding investigations under the “peril 
point” provision of the tariff law. 

Mr. Shields pointed out that printing 
and publishing product imports last year 
were 18% higher than in 1958 and that 
the total import duty value increased by 
$6-million. 

“The American commercial printing 
industry,” he said, “opposes tariff reduc- 
tions on the ground that present rates do 
not burden or restrict imports. Products 
coming from other countries are strongly 
competitive at prevailing rates. Any re- 
duction will injure many small commer- 
cial printing concerns. The quantity as 
well as the prices of imported items di- 
rectly affect our industry’s production.” 

For further emphasis Mr. Shields noted 
that “printers in foreign countries now 
have machinery of the type installed in 
modern American plants. This equipment 
and new production techniques have en- 
abled them to increase production volume 
while reducing costs. These advances plus 
wage differentials permit them to sell 
quality products in our markets at prices 
lower than we are required to charge. The 
advantages presently lie with our foreign 
competitors. Our industry is in a very un- 
favorable position to meet the onslaught 
of low-priced products from abroad. 

“We have every reason to believe that 
imports of printed products will increase 
materially this year. Reducing tariffs 
would materially increase the advantage 
now held by our foreign competitors. 
Printed products should not be considered 
for reductions. Present rates must be 
maintained to protect the American print- 
ing industry.” 

LNPA executive director Oscar White- 
house has expressed opposition in briefs 
and oral testimony. He warned that “the 
peril point on import duty rates has been 
passed. The current import growth is 
more than alarming. It threatens the sta- 
biliry and continuity of business opera- 
tions, as well as employment of many peo- 
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ple, in one of this country’s oldest smail- 
business manufacturing industries.” 

In his brief he noted that lithographers 
have no advantage over foreign competi- 
tors by reason of mass production, phoro- 
gtaphic or mechanical equipment not 
available abroad. He pointed out that “the 
essential element is highly skilled labor 
for producing lithographic material. Com- 
paratively low wages enable foreign com- 
panies to enjoy a striking advantage over 
American lithographic firms, whose arti- 
sans are among the most highly-paid 
skilled workers. Every pound of imported 
lithographic material means a loss of op- 
portunity for highly-skilled American em- 
ployees, as well as reduced sales volume 
and possible profits for their employers.” 

Mr. Whitehouse quoted foreign wage 
and other costs indicating that litho- 
graphed and other printed materials can 
be produced, delivered to this country, and 
sold 40% to 60% below current prices. 

“It is no wonder,” he said, “that litho- 
graphic imports have been growing stead- 
ily and rapidly during the last few years, 
even though reduction in duty rates have 
been limited. Present rates are no impedi- 
ment to further increase in shipments 
from foreign countries. Therefore, the 
peril point has been passed.” 

Department of State Publication 6986, 
listing products for which the United 
States may grant tariff concessions, is 
priced at 40¢ and may be obtained from 
the Superintendent of Documents, Gov- 
ernment Printing Office, Washington 25, 
D.C. In addition to various printed prod- 
ucts, the list includes many items such as 
new type, paper, paperboard, copper en- 
gravers’ plates, nickel sheets and plates 
and printing machinery except presses. 


2-Million Have Deficient Color 
Vision; Any Printers Among Them? 

The National Bureau of Standards esti- 
mates that 2-million Americans have he- 
reditary deficient color vision. Some op- 
tometrists believe that the estimate should 
be more than 7-million with perhaps 1 4- 
million unaware that there are colors 
which they have never seen. 

What this means in relation to color 
printing was emphasized when the Edu- 
cation Council of the Graphic Arts In- 
dustry announced that it had made the 
Inter-Society Color Council Aptitude Test 
Kit available on a loan basis. 

“Color matching and control is a vital 
phase of printing production,” said Rich 
ard Small, president of the Education 
Council. “The basic aim of the test is to 
produce an exacting measure of actual and 
potential color perception skill.” 

The Color Aptitude Test kit, packed in 
two small cases, provides an easel with 
fixed color chips, corresponding chips in a 
dispenser, scoring sheets, scoring key, a 
Macbeth light, and instructions for test su- 
pervisors and candidates. It may be bor- 
rowed on the basis of $15 for a one-week 
period, plus cost for insuring its shipment 
from and back to council headquarters, 
5728 Connecticut Ave., N.W., Washing- 


ton | a D.C 


Receives New Scholarship Grant 

The National Scholarship Trust of the 
Education Council of the Graphic Arts 
Industry has received a grant from the 
Hughes Corp. for a four-year scholarship. 
The Hughes Foundation Scholarship will 
provide $1,000 each year for studying 
printing management or design at Car- 
negie Institute of Technology, Pittsburgh 


Western Printing and Litho to Offer Stock to Public 


Western Printing and Lithographing 
Co. has filed for approval from the Securi- 
ties and Exchange Commission to sell 
362,114 shares of common stock to the 
public. The company, with headquarters 
in Racine, Wis., has world-wide opera- 
tions and a net worth of $41-million. It is 
one of the largest publishers of juvenile 
books, games, and comic books. It also 
produces trade and school books for other 
publishers in addition to a variety of com- 
mercial printing. 

The company, which is changing its 
name to Western Publishing Co., wants 
SEC permission to sell 150,000 shares of 
common stock. The remaining 212,114 
shares would be offered for sale by present 
owners, which include several trusts and 
a number of Western officials. 

Proceeds from the sale of the company’s 
150,000 common shares will be used for 


expanding and improving Western's pro. 
duction facilities in a program expected to 
cost $4,650,000. 

The company has recently placed a $1,,. 
200,000 order for sheet-fed, multicolor 
offset presses with the Harris-Seybold di 
vision of Harris-Intertype Corp., Cleve 
land. According to Harris-Intertype, this 
is the largest order ever placed with the 
Harris-Seybold division for this type of 
equipment. 

The new order makes a total of $3,400- 
000 in orders placed by Western with 
Harris-Intertype in the past year. Included 
are 16 sheet-fed color units from Harris- 
Seybold and two web-fed eight-color 
presses to be shipped from Harris’ Cottrell 
division in Westerly, R.1. The equipment 
will go into operation in Western's Ra- 
cine, Wis., plant as well as the one in 
Poughkeepsie, N.Y. 
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Pres-Sure-Stik 80 Ib. Vernon Vellum 
STOCK SHEET SIZES 


For 33/4,” x 15” Bumper Strips 16 Up 
3014,” wide by 30” long 


YOU:-CAN'T LOS 214 394" 3%" 3% 
, 33;4"-334"- 33," 24%" 
Per 100 sheets 
THIS ELEC Faar 200-500. 37-50 
1000-2000 33.00 


VAVA oo | ool DY YCoEe USE | 2000-5000 29.75 


5000 and over 27.00 
For 4” x 15” Bumper Strips 6 Up 
25” wide by 15” long 
6 splits 15” long 
21"-4"- 4". 4" 4" 4" 4" 21," 

Per 100 sheets 
200-500 15.40 
500-1000 14.00 
1000-2000 11.00 
2000-5000 10.50 
5000 and over 10.25 
14 Up 
2814,” wide by 30” long 


PRESSURE SENSITEVE : ir Pope ty 
ee 214,"-4"-4"-4"-4".4"-4"-21/,." 
ee. Per 100 sheets 
ADHESIVE Be sae 
sa 500-1000 28.00 
1000-2000 26.50 
COATED PAPERS aoe an 
5000 and over 22.50 
18 Up 
36” wide by 30” long 
9 splits 30” long 
2”-4".4".4"-4".4".4"-4".4"-2" 
Per 100 sheets 
200-500 41.50 
500-1000 34.00 
1000-2000 33.50 
2000-5000 30.75 
5000 and over 30.00 
FOIL e« ACETATE ° VER DAYGLO STOCK For 4” x 18° Bumper Strips 5 Up 
18” wide by 20” Ion 

* Pres-Sure-Stik 80 Ib. Vernon Vellum has proved to be the 2 setts 20° tone Oa" 
finest grade of paper obtainable, in every way, for the printing 4 splits 20” long 
of bumper strips. 2,"-4Y,"-41,"-41".244," 

* It is specifically manufactured with a special hard smooth 200-500 rir 18.50 
surface, so as not to allow ink to penetrate. The ink lies on te 500-1000 14.40 
surface, giving you greater ink coverage. 1000-2000 11.50 

* When you use Pres-Sure-Stik you save two the cost | ©2000-5000 11.00 


of stock and on the cost of ink, since you use ink. gage 10.80 
Up 


SEE FiCes ESS 7 DONT MISS FLORIDAS |#RGiNT I iegias 


CYPR » ¢@ 2) 4 214,"-4"-4"-4".4".4".4". 21," 
> ‘< oe es ' Per 100 sheets 
4 WAtes Su) SHOWS Oany GAR DE NS we a i i 1! sa’ ew & aan aaa 50.00 
. , . -1 
1000-2000 16.50 
2000-5000 16.00 


SELECT PRES - SURE + STIK anal —_ 


, 8 Up 
for bumper strips 32¥," wide by 18” long 
8 splits 18” long 
214,"-4"-4"-4".4".4"-4"-4"-21/," 
Per 100 sheets 
200-500 22.50 
500-1000 22.00 
1000-2000 19.00 
2000-5000 18.50 
5000 and over 16.50 
9 Up 
Sheet sizes to fit all press and bumper strip sizes; 36” wide by 18” long 
SPECIAL SIZES MADE TO ORDER 9 splits 18” long 
5 27-4"-4".4"-4" 4" 4" A" 4".2" 
Write for samples and the name of your Pres-Sure-Stik distributor Per 100 sheets 


PRES -SURE-STIK CORP. 500-1000 24.50 
327-35 East 29th Street, New York 16, N.Y. LExington 2-3419-3420 poe ot 4 
5000 and over 21.50 





MASA to Hold Convention in Detroit Sept. 17-20 


Angeles, will discuss the reasons for being 
ional will hold in the mail advertising business and trends 
the Sheraton-Cadillac in the industry 

17-20 Senator Olin D. Johnson of South Car 
olina will address the convention at lunch 
con Sept. 18. He is head of the Senate Post 
nan of Cleveland Othce and 


ghs Direct Mail Ad afternoon, a panel led by Paul Bringe of 


session 
discussion on sales cl 
Civil Service Committee. That 
Milwaukee will study ways t& 


and Hemming improve 


Edward Stern and Co., Philadelphia, teamed up with the Western Savings Fund Society to provide o 
window disploy of Civil War articles. Stern, which prints special inserts for American Heritage maga 
zine, entitled the display “Our American Heritage.’’ Discussing it ore Gordon H. Jones, vice-president of 
Western Savings, and Walter G. Arader, president of Stern, in the bank's window oat Broad ond 
Chestnut, Philadelphia's most heavily trafficked intersection. About 100,000 people pass it daily 
Over 200 delegates attended the Practical Lithographic Quality Control Conference sponsored by the 
Nationo! Association of Photo-Lithographers recently in New York City. Among them were (I. to r 
front) Jeremy Barnes, plant engineer at Barnes Press, Inc.; George C. Carnegie, vice-president of 


Consolidated Lithographing Corp.; J. Thomas Morgan, Jr., president of Litho Krome Co.; (|. to r 


rear) Vito Bianco, quality control director of U. S. Printing & Lithograph Co., a Diamond National 
Corp. division; Louis D. Pollner, quality control supervisor of Consolidated Lithographing Corp., and 


Russell K. Johnson, the printing plant assistant superintendent of E. |. du Pont de Nemours & Co 


business letters. Three concurrent meet 
ings will be held at the end of the day re 
garding occupant mailing, mimeograph 
art, and lettershop advertising. Eight mail 
advertising shops will hold open house for 
MASA delegates that evening 

Ed Moore of R. L. Polk & Co., Detroit 
will open the Sept. 19 sessions with a pre 
sentation entitled “Equipping for the 
60's.” The needs of an advertising agenc) 
in the direct-mail field will be discussed 
by Thomas Tucker, director of the direct 
mail department of Campbell-Ewald Co 
Detroit. “Why Research the Market?” is 
the subject of a talk to be given by Bruce 
Robinson of Maxon, Inc., Detroit 

At an Idea and Awards Luncheon, 10 
delegates will give one-minute presenta 
tions On equipment and how they used it 
for profit. Awards will be presented t 
members selected by the association for 
outstanding work in the mail advertising 
field. During the afternoon of Sept. 19, 
there will be three concurrent offset ses 
sions and four concurrent sessions on bi 
ness Management and administration 


association's annual business meeting 


also be held that afternoon 
John H. Doest ur2Z Jr 


tions attorney and counsel to Printing In 


industrial rela 


lustry of America, Inc. and several other 
national trade associations, will conduct 
an unrecorded session Sept. 20 on indus 
trial relations in the lettershop industry 
The session is open to owners and man 
agers only 

Stanley Rickert of Dayton, Ohio, will 
preparation 
and composition, and Robert C. Bogen 
MASA accountant, will speak on “Inter 
preting and Maintaining Records for Net 


chair a five-man panel on cop) 


Profit 

During the afternoon of Sept. 20 there 
will be concurrent sessions on Xerox, au 
tomatically-typewritten letters, mime 
ographing, and multigraphing. The final 
technical sessions of the convention will 
be two one-hour area discussions which 
will include nearly every phase of the mail 


advertising Dusiness 


Allied Paper Corp. Establishes 
Separate Business Forms Division 

The Allied Paper Corp., Chicago, has 
formed a scparatc busine ss forms division 
William R. Bercaw, formerly 
head of the Mercury Envelope Co., San 
Jose, Calif. Michael D. Maremont, who 


has been with Allied’s paper mill division, 


headed by 


is now a vice-president on Mr. Bercaw’s 
staff. Walter Seewald is cost analyst 

The staff, with headquarters in Chicago, 
will direct activities of the subsidiary com 
panies that make up the business forms di 
vision. They include Egry Register Co., 
Dayton, Ohio; Stephen-Greene Co., Phil 
adelphia, and the American Register Co., 
Boston 
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Record Attendance Sparks 
Southwest Litho Clinic 


More than 600 delegates who gathered 
ut the 10th Southwest Litho Clinic in 


) 


Houston June 24-26 set a record attend 
ance tor the annual meeting 
Simultaneous clinic sessions were held 
Saturday, June ), on the subjects of copy 
preparation, camera, platemaking, strip 
ping, large press, and small press 
Discussion at the copy preparation ses 
sion centered mainly on various methods 
#f photocomposition and on the use of 
Speakers included Al 
Schreiner, technical representative of the 
Kemart Corp.: Dorsey I 


pervisor for American Type 


fluorescent art 


Biggs, sales su 
Founders’ 
lypesetter; 1. G. Bresnahan of Para-Tone, 
Inc., and James E. Walden of Lithotronics, 
Inc 
Members at the camera session heard 
M. G. Anderson of Ansco Corp. discuss 
yuality control. William A. Gatlin of I 
lu Pont de Nemours & Co. described 
two-stage masking, and Charles Ferren of 
Eastman Kodak Co. spoke on camera-back 
A him 
tilms are made was shown | 
f Eastman Kodak 
hester J. Woods, Ir. of Fotopl: 
vision of S. D. Warren Co.., 
lithographic plate at the 


Kincaid of 


Minnesota Mining and Manutacturing Co 


masking showing how Kodalith 


Paul Braman 


lescribed the 
ONMCctal lic 


latemaking session. R. B 


ft rescarc h to lithog 
of Western 
talked on the 


spoke on the benefits « 
raphy, and J. Raymond Frees 
Litho Plate and Supply Co 
The Wipe-On Craze 
ilso heard C. D. Harman of Lithoplat 


Dx legates 


s it oct 
Inc., in an address entitled “Presensitized 
Aluminum— 1960 

At the stripping session, S. M. Krantz 
Technical Trade School Pressman's Home 


Tenn., demonstrated stripping techniques, 


Donald E. Roland (center) of Manhattan Beach 
Colif.,, meets with Horrison Chandler, president 
of Times-Mirror Press, Los Angeles, to receive 
the first annual $4,000 four-year Times-Mirror 
Press scholarship, offered to help students pur 
sve a graphic arts education. Mrs. Madaline Hut 


son, Donald's mother, was present at ceremony 


ind Dorothy McGrath of Semco Color 
Press, and Bernard Ulano, Ulano Graphi 
Arts Supplies, discussed the subject of col 
or stripping 

The large press session heard Roy Tyler 
of Harris-Seybold Co., division of Harris 
Intertype Corp., discuss the large offset 
press. Rollers, Polyfibron blankets, and 
inks were the respective subjects of Theo 
lore Ringman of Sam'l Bingham’'s Sons 
Mfg. Co.; John Van Keulen, Dewey and 
Almy Chemical division of W. R. Grace 
Co., and James McNamee, Sinclair and 
Valentine Co. “Papers for Offset” was the 
subject of G. W. McKnight, Champion 
Paper and Fibre Co 

Almost all aspects of small press opera 
tion were dealt with in the small press 
session. Members saw demonstrations of 
small offset equipment 

Rae Goss, guest speaker at the banquet 
y«< 


Saturday, June urged the lithographic 


industry to support both graphic arts edu- 
cational programs in schools and the Na- 
tional Association of Litho Clubs, of 
which he is president 

Robert D. Meason, speaking at a Sun- 
day, June 26, session, described methods 
of handling checks encoded with magnetic 
ink and emphasized the need for quality 
control in this field. He is a banking and 
finance special representative for Interna 
tional Business Machines Corp. The clinic 
closed with a session in which members 
asked questions of speakers and panel 
members who had made presentations 


during the other sessions 


SEV Moves Boston Facilities 


Sinclair and Valentine Co.'s facilities 
for manufacturing printing inks, and sell- 
ing and servicing Sinvalco chemicals and 
supplies have been moved from Boston to 
Malden, Mass., a Boston suburb 
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MORE 
ROBERTSON Cameras 
are in use 


> reasons? 


"320" 


CAMERA 
16” x 20” 
FILM SIZE 


. Longer service life. . 
. Faster, easier operation 


. More real value for the money 


. less maintenance 


. Most advanced design 


. Higher assured trade-in value 

. Highest quality product 

.... THEY'RE BUILT AND BACKED BY THE 
LARGEST MANUFACTURER OF PHOTO- 
MECHANICAL EQUIPMENT IN THE COUNTRY 


There is a Robertson Camera for every photo-mechanical 


requirement. ..in the most economical size and model 
to match your needs. Ask your Robertson Camera 


Dealer for full details. 


WANII 


ROBERTSON PHOTO-MECHANIX, INC. 


7440 LAWRENCE AVENUE . 


CHICAGO 31, ILLINOIS 





Management Pressures Will Be 
Discussed by Canadian GAIA 


Canadian Graphic Arts Industries 
Association will hold its annual conven 
tion at the Fort Garry Hotel in Winnepeg, 
Man.., Sept 14-16 

Management Under New Pressures 
is the theme of convention sessions which 
will center upon technological change, 
foreign competition, rising expenses and 


lls ¢ shortcomings, employee rela 
ons, and GAIA services 

Hyman Safran, Safran Printing Co., 

it, a past president of the Web Off 

set Section of Printing Industry of Ameri 

ive an address and lead a panel 

n “Web Offset, Big and Small 

id What the 

yadian printers will 

discussion after Mr 

» P ntz n 

, PIA director of man 

nt services, will deliver an opening 


entitled, “Who Manages Your 
management, Mr 


luction and output, 


; 


practices Decause OF inadequate 


management Of Sales, an 


ient Management hurts profits 

successful manage 

ll be given, and Mr. Johnson will 
s Many owners could 

ct weaknesses He will deal also with 

Managing Your Business Service, 

ns 


in visits to areas 


1 questions [ lelegates a 
Johnson's talk 
GAIA's Union Employers’ Section will 
ar E. M. Pritchard, general manager, 
f Printing Industries, Toronto, 


ect, “What are Management's 


ward and Georges Laverdure, 


egotiator for the Montreal] printing 
discuss current trends and 
in management-labor rela 
iS area 
he GAIA Master Printers’ Section 
present Donald E. Sommer who will 
give a talk entitled, “The ABf » Profit 
Mr. Sommer is secretary of the PIA Master 
Printers’ Section 
How the Printing Industry Can Hel; 
be discussed by Marsh Jean- 
University of Toronto 


K. J. Farthing, the general advertising 
manager of Canadian Westinghouse Co., 
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will give a talk at the opening day banquet 
on the topic, “About Half an Hour,” de 
scribed as a mixture of humor and hors« 
sense 

Business sessions devoted to association 
affairs, including committee reports, reso 
lutions, and election of new officers and 
directors will take up several sessions on 
the first and third days. The new GAIA 
general manager, David Maclellan, will 
present his first report on activities as well 
as on plans for projects the association 
will pursue in the year ahead 

Registration fees will be $45 for men 
and $20 for ladies. Advance registrations 
and hotel reservations should sent t 

& 


Checks should be made pay 


Graphic Arts Industries Asso 


vention Committee 


Canadian Exhibit to Show 
Best of Printing Design 


More than 1,500 entries from throug! 


Winning desiz 


magazine and newspal 


within this tramev 1dges 


Frank Newfeld, i { M 


New officers of the Washington (D.C 


Potomac Electrotype Co., president; Richard J 


rear, |. to r.) Robert H. King of Byron S. Adams 


Printing Guild ore (front to r 


Evons of Judd and Detweiler, Inc 


Jack Birdsall, art director of Rous and Mann 
Ltd., Toronto, is one of the three judges for 
Typography ‘60, o Canodian contest of graphic 
arts design. Mr. Birdsall will judge moterial 


submitted for the printing for commerce category 


Kenneth L. Willioms of 


vice-president 


treasurer, and Donald Peoke of D.C. Engraving 


Co., secretary. The guild is composed of young executives in the Printing Industry of Washington 
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P]0g]Ogs 


Increase capacity and reduce processing time— the minute 


you put Accelogloss Inks on the press. Gain the same advantages that 
would be yours with added equipment on the line. Make room for more 
volume and greater profits today—start running high-speed Accelogloss. 
You'll be amazed at the uninterrupted production performance — the 


bigger loads — the higher profits you get with S&V Accelogloss. 


PROFIT TODAY .. . with Letterpress or Offset ACCELOGLOSS Inks... THEY CAN'T BE BEAT. 


SINCLAIR and VALENTINE CO. 
DIVISION OF AMERICAN-MARIETTA COMPANY 
611 WEST 129TH STREET, NEW YORK 27, N. Y. 


Canadian Affiliate. Sinclair and Valentine Co. of Canada, ltd 
240 Madison Avenue, Toronto 7, Canada 





Better Management Topic 
Of Engraved Stationers 


Better profits through better manag: 
ment was the basic theme of the Engrave 


Stauonery Manufacturers Association's 


2Ist annual convention July 10-1 
Williamsburg Inn, Williamsburg, Va 


Warning that no engraving plant coul 


erate at a proht if its Management 
have adequate cost 
voiced by Peter J. Becker, Jr., owner 
bertson Photo-Mechanix, Inc., Chicago, recently demonstrated how its equipment processes Du Pont’s Arrow Service, offset printing business in 
Dycril photopolymer printing plates. A ready-to-run plate can be prepared from negatives in 20 minutes Washington, D.C., and Printing Industr 
t America’s accounting, cost and tax con 
sultant. Rating manutactur: 
largest single expense factor in pre 
engraved | lucts, he stressed that 
were not constantly 
t this cost could not reasonabl 
price their products profhitab 
Preceding Mr. Becker's 
Profits Are Our Business 
Robert Peckham 
Engraving Co., Chicago 


man. Executives who r 


Patrick J. Harrington, (center), a composing room apprentice ot Mercury Press, Washington, D.C 
has been named the outstanding printing industry apprentice in the Washington area by the D.C 
Apprenticeship Council. The Union Employers Section of Printing Industry of Washington presented 
him with a scholarship to any educational class offered by the association in its 1960-61 program is ESMA's 1960-61 
Shown (I. to r.) are William N. Freeman, president of Mercury Press; James W. Shields of Judd and advanced from first v; 


Detweiler, Inc., Washington, D.C., chairman of the Union Employers of Pi of Washington; Mr eed Harry L. Nussmeier 


ict 

Harrington rs. H t 1d rbert Pill ho is th enera! m f Mercury Pr 

arrington; Mrs arrington, and Herb G. Pillen, who is the genera anager o ercury ess Engraving Co.. Evansville 
as retiring pr 


John S. Thome (1.), vice-president of Sun Chemical Corp. and head of its graphic arts group, watches 


a spectrophotometer at work. Sun’s Genera! Printing Ink division uses the device in its research r. Fowler's successor in th 
laboratory to check printing ink colors, including those used in the Impoct Color system. This is presidential post is Louis B. Le 

o system of printing colored inks on tinted poper to reduce glare and minimize reading fatigue by Lehman Brothers, Inc., New Hav 
eliminating black and white. Also watching the spectrophotometer is E. A. Whiteford, president of George E. Brotzman of Autrey Bri 
Whiteford Paper Co., which has patented the system and licensed Sun Chemical to provide the service Inc., Denver. was ele md vice-o 


eding Mr. Lehman. Ham 
t Woodward & Lothr 


a: M. Myers o 
“5 _ Washington, D.C., was reélected treasurer 
Mrs. Sylvia Wheaton of Bernhardt & ¢ 
Buftalo, N.Y., is secretary. Mrs. Mary H 


Thornton continues as the association's 


which consists of providing scientifically-matched paper tones with ink tones, according to Mr. Thome lent, suc 


manager at its Washington headquarters 
Guest speaker at the annual bar ct 
was A. E. S. Stephens, lieutenant 
nor of Virginia 
losten's of Owato 
Cronite Cuy 
engraved letter 
Mexice 
nention 


letterne 


another 


r, Mass. Sec 
Charles Parkhurst C1 
is not an ESMA mem 


card won the Standar 
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business cards and miscellaneous items 


Firms whose entries were rated best are 
of Washington, D.C 
Charles Parkhurst Co., 


Brewood, Inc the 
and Josten’s. The 
Peck Engraving Co., Cleveland, the Mu 
West Hempstead, N 


were cited tor hon 


tual Engraving Co., 
¥ , and Brewood, In 
orable mention 


The 


ers Research Institute 


Engraved Stationery Manufactur 
held its eighth an 
nual meeting. All officers were reelected 
They are Louis B 
Arthur WwW 


rt Peckham 


Lehman, president 
Rob 


Bresna 


Fowler, vice president ( 


John A 


] 
counsel 


treasurer 


han, secretary and 


William Wolke Chairman 
Of Screen Process Meeting 


The 


tion, Internation: 


Process Printing Associa 
| will hold its 1960 con 
Nov. 11-14 at the 
Sherman Hotel 


General 


screen 


vention and 
cago 

chairman this year 

is William Wolke 
of Kalmus 


Associates, a 


efar 
if 


»>SCrecn 
essprinting 


? 
This vear for 


first ame exhit 


is well as the 


association will be 
William Wolke ey ‘ . 
allowed to dustrib- 


ite tickets for both the technical sessions 


and the exhibit. A workshop for managers 


and supervisors is scheduled for the after 


noon of Nov. 10, prior to the convention's 
theral opening 

ler the chairman 
hacl Elden of §S 
Chicago, 


methods, photographic cquiy 


Technical sessions, un 
ip of Mi 


Screen Printung of 


uperior Silk 
will concern 
Irving ment 


and films, and screen meshes 


Although the usual convention banquet 


will not be held, there will be association 


luncheons on Nov 


Executive of Printing House 
For Blind Is New Head of Lions 

Finis | the 
Printing House for the Blind in Louis 


ville, Ky 


Davis, superintendent of 


has | » elected 


resident of 


Lions Internation 
Named to 


Sscrvice 


head 
organ 
luring its 

ial convention 
last month in 
Chicagos Stadium 
Mr Davis will be 
the leader 


} 


»1 OOO Lions 
DS§ located 
ighout the 


1. He 


Mwtonal president 


thro 
Finis E. Davis oe 
Willi 


is Lions Inter 


until the club's annual convention next 


year 


W. Va. Pulp & Paper Co. 
Reorganizes U.S. Envelope 


The board of directors of United States 


Envelope Co., Springfield, Mass., has been 
reorganized by West Virginia Pulp and 
New York City 
of USE’s voting stock 
Shortly before the 


stockholders voted not to 


Paper Co., which owns 
2% 
reorganization, 
merge USE with 
Hammermill Paper Co. of Erie, Pa 

Eight new members were elected to the 
USE boar 
signed, including Eldon V. Johnson, chair 
Albert F. Duval, pr: 


{ t replace members who re 


man, and sident, as 


well as Magnus F. Peterson, vice-president 
and treasurer, who retired under the terms 
of his contract with the company. Two top 
USE ofhcers, Joseph A. Fairchild, senior 
Arthur F 


resident, continue on the board. The 


j 2 
resident, and Peterson, 


vicec- 


VICe-} 
I 


new board members are all associated with 


Westvaco 


Dirats Opens Second Plant 

The Dirats Photo-Plate Co., Westheld, 
Mass 
ufacturing presensitized letterpress and 


, has opened a second plant for man 
iry offset plates, allied chemicals, and ad 
litives for the company’s powderless etch 


ing process 





the 





IMPROVED ARCTIC WHITE is a 


new TOTAL white 


a white so 


white that a new standard of comparison has 


been created for all other 


“whites” 


It's a white that’s white under every 


light. Its sparkling brilliance attracts new 


letterhead customers. And, it makes 


P| * 
‘Wages ney ‘agi 
WAAAY 


FoX River 
\ Fe 


\ @A) 
\ /DA 


then 


Inne 


an instant hit with pressmen! Ask your 
Fox River distributor for samples, 
- compare it 


PAPER CORPORATION 


APPLETON, 


WISCONSIN 
and Fox Rwer 


Ls 











The New York Employing Printers Association added its 1,000th member in ceremonies held at its 
headquarters on July 18. Receiving the membership certificate from NYEPA President Donald H 
Taylor (second from left) is Sol Roskin, president of Process Lithographers, Inc. Joining in the 
welcome are (left) Jesse J. Lehman of the Georgian Press, Inc., association secretary, and (right 


Seymour Udell of the Advertisers Offset Corp., chairman of the NYEPA lithographic division 


Seen 
‘@ 


G 


Paul |. Nedermon, vice-president and general manager of Regan Industries, Inc., Son Bruno, Calif 
examines precurved plote about to be etched in the new Regon vertical spray etcher recently ex 
hibited ot the Central Photo Engraving Co. of Chicago. In the final step in the Regon precurved 
photoengroving system, developed by its Graphic Arts Equipment division, the machine etches line 

combination, and process color plates without distortion in from four to seven minutes 
M. M. Oppegord (center), publisher of the Grand Forks (N. D.) Herald, watches type slugs emerge 
from a tape-operated In ertype Monarch typesetting machine It is the first Monarch to enter service 
n a newspaper plant. With Mr. Oppegard are Benjamin H. Black (left), the Midwest district manager 


for the Intertype Co., and Haro!d Ward, superintendent of the mechanical operations at the Herald 


NYEPA Ratio Study Shows 
New After-Taxes Profits 


New York Employing Printers Associ 
ation’s ratio study for the 1959 year 
proves again that more than big sales vol 
ume is required for producing adequat 
net pront 

Net after-taxes profit for plants whos« 
hgures appear in the over-average profit 
column was 5.02 of sales compared 
with 0.7907 for the under-average profit 


firms. Companies in the under-average 


bracket comprised 5 of the participat 

ing firms and accounted tor $2 ot total 

ilar sales 

NYEPA ‘stressed that less than 
rgin after taxes for 

otal dollar 

The other sid 

that 43 ot firms with 

Sales reaped 5° of total f 

NYEPA em 


taxes profits above the 


phasize 1 that 


had 19 more of their 
atter manufacturing costs, 
under-average plants. Although these 
lants had a larger part of their sales ce 
lar available tor selling expenses, the 


< 
less than 


tually used for that purpose 
f-average firms 
This disparity indicates in the 
average-plants a lack of control over 
zation of shop personnel and failu 
consistently relate sales expenses t 
profitability. Not on 


month should go by 


vidual 

withe 

cach salesman’s accounts 

that his jobs 

ust keeping the sho; 
Over-average 


that it would be 


managemen 


Adjustments 
Orting Nirms surpasse 
and achieve 
after taxes sh 


ossible for 


George P. Regan, Jr. New 
Regan Industries Chairman 


Ge re P 


Industrie yf Burlingame 


Regan, Jr., presid 
inufacture 

quipme has been elect 

t the board, succeeding the 

Regan, Sr. He will continue 

Bert |. Graves, president 

B. 1. Graves Associates 

cen elected a Regan di yf il th 
ne lett Mr z leath. Mr 


Graves is a 





IMPORTANT 
CONTRIBUTOR 
TO QI JA | F Ivy PR INTING eee 


( o 
- mplain ROLL-HANDLING 


Type B-6 — CHAMPLAIN CONTINUOUS 
TURNOVER UNWIND STAND — 
for paperboard 


Type C-15 — CHAMPLAIN CONTINUOUS 
TURNOVER UNWIND STAND — 
for light materials 


Type C-30 — CHAMPLAIN CONTINUOUS 
TURNOVER REWIND — for light materials 


LQUIPMENT 
FOR FILM, PAPER AND PAPERBOARD 


Old or new, your web-fed printing equipment will work only as well as 
your roll-handling equipment ...one good reason for specifying Champlain. 


Champlain Roll-Handling equipment... 


@ insures easy, waste-free handling © provides continuous operation where warranted 


@ guides web materials accurately 


Champlain Roll-Handling equipment is backed by 30 
years of experience in research and manufacture. It fol- 
lows a tradition of quality and service complemented 
by modern plant facilities and manufacturing methods. 
While primarily developed for use with multicolor roto- 
gravure press equipment, it is applicable for use with a 


G 


Champlain 


@ controls web tension sensitively and precisely 


wide range of web-fed printing and fabricating machin- 
ery. Components are available singly or in a wide variety 
of combinations for every requirement, or custom de- 
signed for special applications. 

Write today for the new, illustrated catalog on Cham- 
plain’s line of roll-handling equipment. 


Champlain Company, Inc., Harrison Avenue, Roseland, N.J. 
Chicago Office: 58 Broadway, Des Plaines, Illinois 
In Europe: Bobst-Champlain, S.A., Prilly-Lausanne, Switzerland 
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Linecasters Deliver Better Type 
When Heat Is Closely Controlled 


By Theodore R. Gardiner, Chief Composing Room Machinist, Indianapolis Star and News 


etween the cup and the lip, there 
between the pot, the 
mold in a linecasting 
invari 
money, a missed 

type set uselessly 
Star and Neu’s fe- 
production as pos 
ind keep the com- 
in condition to 
face suitable to accomplish 

liminate and avoid slips 
mperature control of pots and 
producing a good 
below 525°F 
ype, so we have 
instruments of 
a number of years to 
| circuits and to 
Maintain pot and mouthpiece tempera- 
ures within selected ranges. We have 
intained crucible temperatures between 
35° and 550° and mouthpieces between 
and 500°, using metal comprised of 


antimony, 4.35% tin, rest lead 


ut, although we maintain relatively 
temperature controls on our ma- 
hines, we, like every other plant in the 
country, cannot truthfully tell you that we 


know what the temperature is of each pot 


and each mouthpiece. We know what they 


be, but if we were asked, 

the temperature of the pot on 

r that machine?” we would have to 

ut the familiar thermometer and 
check the crucible temperature 

To check the mouthpiece temperature 

we use the 2-point lead method. We run 

a 2-point lead across the mouthpiece, anc 

nelt as it reaches one-third 

listance across the mouthpiece, we 

we are near the right tem 


») NOt KNOW the exact tem- 


r and taster method 


precise. With 44 machines, 


yf work for 


ng as 10 years ago, I began plead 

ng with the industry to take the tempera 
is automatically. Other machin 

it still we didn’t get the 

nt we wanted. Two years 

it with the A. B. Young 
l presentative of the 
got its 

omposing room 

1 Howard Partlow, Sr., re- 
1 with what he had and 


omtrol for a typecast- 


Through “Barney” Young, Partlow as 


signed a project engineer, John Keeler, to 


create the temperature control instrument 


These were the 


I had been asking for 
| 


problems we felt should be met 
vice designed specifically for one applica 
tion—linecasting machines 

1. Visual indication to the operator of 
the temperatures of the crucible and the 
mouthpiece at all times. We wanted t 
know that the temperatures were right at 
all times 
2. Accurate control of pot and mouth 
piece temperatures to keep them consist 
ently within a given range that 
would produce the best type faces 

3. Economy—the d should bs 
gineered so it could be made and 
a reasonable price—rising equi 
costs are driving newspapers at 
houses to the wall 

1. Compactness of design. Technical 
advances ranging from electronic mat de 
tectors to basic Teletypesetter equipment 
are being added to linecasting machines 
making them harder and harder to get at 
Compactness and universal mountings are 
essential 


5. Simplicity of the system's 


and operation to insure longer life 


R. S. Knox Elected Executive 
Vice-President of W. F. Hall 

Robert S. Knox has been elected exec 
Hall Printi 


Co., Chicago. Prior to his appointment 


tive vice-president of W. F 


was vice-president 

and controller of 

the company 

Knox joined Hall 

ight years ago ; 

r serving for 

ears in the firm of 

Price Waterhouse 

New York ( it 

tified public 

countants. W 

Hall shareholders 

; . Robert S. Knox 

reelected six dire: 

tors to a one-year term and elected three 
new directors, Carl F. Braun, William G 
Maloney, and Kar! H. P. Swensson 

Mr. Braun is president and a dis 
of Chicago Rotoprint Co., a Hall subsi 
ary, and vice-president in charge of sales 
of the Hall organization. Mr. Maloney ts 
a partner of the investment banking firm 
Hemphill, Noyes & Co., New York Cit 
Mr. Swensson is a partner of Karl H. P 
Swensson & Co., investment brokers with 
offices in the states of Washington and 


Connecticut 


Ted Gardiner has argued and pleaded for yeors 
for closer contro! of mold and mouthpiece tem 
peratures on linecasting machines. Now he has 


instrument that fulfills conditions he indicated 


complicate SETVICE, 

wear out, and icss down tim 
Those were the requirements 

were metina 

tested in our shoy 


The new device 


control. It has two mercury bulb sensing 
clements—one for the crucible and 3 

cil type one at the mouthpiece. Tempe 
tures in each critical area are reported 
through a capillary tube to separate ther 
mal elements. Mercury expanding or con 
tracting in one capillary actuates a plunger 


which, in turn, activates a muicro-switch 


] 1 
ontrolling the electric 


heating element 

uit for the crucible and moves 
pointer on the remperature-indicating « 
for the pot. The mercury in the other bull 
and illary powers the other switch and 
lial pointer according to the temperatur 
at the mouthpiece 

Both thermal element mechanisms as 
both dials are contained in one hous 


x x4 inches, and ai l 
bracket 
Using the new Partlow control, 
been able to hold the temperature 
ym within three or tour degrees 
mouthpiece, maintaining the tem; 
consistently within that slight over-all 
iation from 495° or 496°. Crucible tem 
peratures have varied three or four d« 
grees over-all, at most, from our preterred 
perature 
We avoid squirts that would | 
$ running wild 
pensive ups by machin 
We don't run the risk of getting a lot 
chilled type resulting in unsatisfactor 
of overheated molds 
which always cause their share of trou 
missed n deadlines 
In a shop where typesetting is cl 
the hour, such slips can wipe 


Its 
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ONLY Dennison 


HAS THE NUMBER FOR ANY 
“rt, GUMMED LABEL JOB! 


eee” 
7 
Pecooeeeee® 


HERE’S 
MINE! 
WHAT'S 
YOURS? 


Peelable and PermaFlat . Altogether, they add up to 
America’s most complete gummed paper line. 


You can handle both sides of any gummed paper problem... 

price or prestige . . . appearance or adhesion . . . by making the 
Dennison Line and your paper merchant your promotional partners 
There's no surer, easier way to increase your gummed 

label business. Why be satisfied with anything less? 


Kromekote ® TM Champion Paper & Fibre Co. 


S) ; 
RVI Helping you compete more effectively 
FRAMINGHAM, MASSACHUSETTS DRUMMONDVILLE, QUEBEC 
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Canadian Associations Cut 
Duplication of Services 
The Emploving Printers Association of 


Montreal, Inc. and the Graphic Arts In 


istries Association have taken steps to 
nate duplication of services Offered 
Canadian national, regional, and local 

g hic ts organizations. EPA and 


TA } i“, ° \ 
GAIA are sharing new headquarters of 


es located at 1509 Sherbrooke St. West, 


The Toronto Graphic Arts Association, 
whose secretar Miss Olive Ortaway, has 


resigned, and the Council of Printing In 


dustries, a labor negotiating agency in To 
ronto, intend to work closely with both as 


sociations, according to David Maclellan, 


EPA's new general manager. He is respon 
sible for organizing both EPA and GAIA 
activities 

The new EPA services announced by 


Mr. Maclellan includ 


real current hourly chargeable produ 


surveys of Mont 








rates and waste paper 


NYEPA Management Conference Set 

The New York Employing Printers As 
sociation has scheduled its Top Manage 
ment Conterence tor Oct. 12-16 at the 


Treadway Inn, Cooperstown, N.Y 





INSTA-LITH 


ts best 





COLORS 


Flint Ink Corporation 
Gravure + Letterpress - Lithographic - Plerographte 


ATLANTA + CHICAGO « CLEVELAND « DALLAS +» DENVER « DETROIT « HOUSTON « INDIANAPOLIS 
JACKSONVILLE « KANSAS CITY « LOS ANGELES « MINNEAPOLIS « NEW ORLEANS « NEW YORK 
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RIT Acquires Collection 
Of “Lost Goudy Types” 


The Rochester Institute of Technolog 
has acquired from Mrs. Howard Cog 
geshall the collection of faces known as 
the lost Goudy types 

Any readers familiar with Frederic W 
Goudy’s career will recall that his Villag 
Letter Foundery at Marlborough, N.Y 
was destroyed by fire along with the results 
of some 40 years Of work, including draw 
ings, pattern plates, and matrices tor man 


of the types produced between 24 and 


; 
Types still available after the fire tr 


the printing othce of Howard Coggeshal 


included Trajan, Friar, Bertham, Media 
val, Kaatskill, and Troy. Other printers 
irchased some, but Mr. Coggeshall, wh 
produced many fine pieces with G 
types, had the most complete collection 
These are the taces which RIT has housed 
Memorial Worksho 


a new Goudy 


tel 


j | 

Mrs. Coggeshall also presen a lar 
llection of material covering Goudy s 
career trom 1895 untl his death in 194¢ 


here are many letters on type design, Vil 


lage Press books, printed pieces, phot 


ia. This 





graphs, and other memorabi 

lection includes all of the Goudy material 
which he acquired from Earl Emmons 

Lanston Monotype Co. has donated all 

t Goudy'’s drawings for Garamont, and 

the World Publishing Co. has contributed 

a copy of the Bruce Rogers World Bible 


set in Goudy types 


Joins Graphic Arts Press, Inc 
Thomas J. ¢ 


utive director of the Lithographers and 


ifran, former assistant ex 


Printers National Association and direct 


of its Label Manu 





r t Am i 
He has serv is 
sen r Saics 
ntativ f th 
Addressograph- Mult iph ( p. and f 
( I ¢ Clearing House, | New 
rk City. He has As f the 
Graphic Arts Association Executives a 
nai i i er W ashing I 
Association Ex t t 
gram t s 


Acquires Litho-Service, Inc 
Litho Serv In Newark NU] 


in ofts pla laKif § 

f W Pat x It is yperatin i 
Phot I po I n the Newark i 
vt e¢ the par i Or 

grapn I sitior 
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Another way MGD helps you... 


Build Job Shop Profits! In Pressrooms...In Binderies... 


MGD’s Full Line of Equipment Makes It Possible 


Your future efficiency and profits depend on the new 
equipment acquired in the next few years. Careful 
investment planning for job equipment today will 
really pay off over the long run...and here’s where 
Miehle-Goss-Dexter can give you valuable help. 
With a complete line of profit-building machines 
for job-commercial work...ranging from the famous 
Miehle Vertical and small offset presses to the efficient 
low-cost Lawson cutters and multiple-hole drills to 
Dexter's new small high speed folders and automatic 
binding equipment... MGD can give you unbiased 
assistance in planning both pressroom and bindery. 


MGD specialists will be glad to help you select the 
best machines for your special needs...to make cer- 
tain that presses and bindery equipment are properly 
related in size and productive capacity...to establish 
a coordinated long range investment plan for your 
profitable growth. 

Consult your MGD representative soon. 


A 


MIEHLE-GOSS-DEXTER, INC. |M Ac 
Chicago 8, Illinois he 


— 





Wichita Printer Wins Text 
Paper Group Top Award 


im H 
9mick-Armstrong printing and 
Wichita, Kan., won 


$1,000 offered by the 


aniel, copy chief for 
ing 


nufacturers Group for the 
100-word essay telling why 
are used for effective printing 
p winning $250, 

but a craftsman “in the tra 

n of the great days of printing, now 


as he puts it. As 


director of the Printing Office ot Philip 
Reed, St. Joseph, Mich., he does wood en 
gravings in six colors, typographic design, 
and much of the typesetting for various 
printed pieces, mainly books. His shop has 
won more than 70 awards for meritorious 
printing and book design 

Third prize went to Sheldon M. Stone 
production manager, Graceman Advertis 
ing, Hartford, Conn 


Port Huron Has New Warehouse 

Port Huron Sulphite & Paper Co., Port 
Huron, Mich., has established a warehous¢ 
, 


to handle orders processed in its sales of 


fices at Ridgewood, N J 





























L.L. BROWN 


PAPER COMPANY 


All 
in the day's work 


at 
L. L. BROWN 


Yes, all of L.L.B’s famous 
record papers are available 

in rolls .and what 

a variety of sizes! 

rolls from 51," wide and 

10” in diameter, up to 

55” wide and 36” in diameter. 


When the job calls for quality 
and performance as prime 
requisites, always specify the 
best. You'll find it in the 
L.L.B. family of fine papers 

; all grades and weights 
of cotton fiber papers from 
50°, to extra #1-100°;. 
Always the right record paper 
for every job. 


“the quality 
which has earned its reputation” 


ADAMS, 
MASSACHUSETTS 








Robert E. Downie Chairman 
LTF Research Committee 


Robert E. Downie, supervisor of print 
ing development for the Marathon divi 
sion of American Can Co., is the new 
chairman of the 

Lithographic Tech 
nical Foundation’s 
200-man research 

committee. He suc 

G Col 

son, president of lt 

G. Colson Co., Inx 

of Paris, Ill. Mr 

Downie is als 

chairman of the re 


search steering 


Robert E. Downie 
committee. He has 
been a member of the research committee 
since 1957 and a member of the board of 
lirectors since September, 1959. The re 
search committee Meets Once a year to re 
view LTF's research programs and to rec 
directors arcas in which 


on at the LTT 


ommend to the 
res arch should be Carrica 


laboratory in Chicage 


Reeves Brothers Has Slides 
On Blanket Manufacture, Care 


A 25-minute slide presentation on the 
yufacture and care of offset blankets is 
available from the Vulcan Rubber Prod 
icts division of Reeves Brothers, Inc. for 
showing at lithographers’ clubs, printing 
schools, and other professional 

Fit y NOT sli 


corded commentary show, step by ste; 


les accompanied by ; 
how blankets are made. Concluding the 
presentation 1s a section of slides demon 
strating the proper care of blankets in use 
Anyone who is interested in booking the 
presentation may contact Walrer A. M¢ 
Evilly, Reeves Brothers, Inc., 1071 Ave 
of the Americas, New York 18 


Highlights from The Virginian, Owen Wister's 
novel about the eorly west, hove been painted 
by Everett Henry for Harris-Intertype Corp.'s 
midyear calendar. Over 20,000 copies of the 
calendor were run on a Harris 42x58 two-color 


press by Brown & Bigelow Co., St. Paul, Minn 
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Columbus Jaycees Name 
J.T. Canna Boss of Year 


The Columbus, Ohio, 
Boss of the Year 


president and general manager of the 


1960 


is John T. Canna, vice 


Jaycees 


Wesleyan Univer 


Champion Paper Production and 
Sales Highest During Fiscal Year 


Champion Paper and Fibre Co., Hamil 


ton, Ohio, has announced that production 


ind sales reached record highs during the 


1 


past fiscal year Net sales totaled $195 


051,000, up 15.6 from the year before 


tor the previous year, which amounted to 
1.5% of sales 

roduction of 723, 
000 tons of paper and paperboard, uy 


from the 


The firm reported 


year before. Capital expen 
litures were the second highest in the 
company's history, amounting to $23, 


040,000, nearly equaling the high of the 


) to make the largest annual increase in tons 
sity Press. He re previous year 
Champion's histor Earnings 


iwed the award ¢ ° 
— ee ed 26% over those of the { Named Manager of Mid-States 
the recent annual 


{ ( ‘ 979.000 befor 
lavcee Bosses Day ; 


banquet as ¢ 


Norman H. Gunderson has been pro 
Mid-States 
Gummed Paper division of the Minnesota 
Mining & Manufacturing Co., Bedford 
Park, Ill. He succeeds W. G. Bretson whi 


is now in headquarters offices in St. Paul 


, an increase 6,000 over the moted to manager of the 
§-59 roral 


Net income 


01,000 in 


of his “progress in , 
Champion 
was 3 presenting 


of sales, compared 678,000 


ommuni 





cadershy 
ty.’ Mr. Canna has 


pecen associated with the 


John T. Canna 


printing and pul 
lishing field since |] He is a member 
{ the execu ¢ com of the Re 


search at nginecring muncil of the 


GUARANTEES UNIFORM COVERAGE 
OF ENTIRE COPY AREA 


Graphic Arts Industry, president of the 

Columbus Printing Arts Association, and 

a member of the Columbus Club of Print 
House Craftsm 


active for man cars 


Printing Industry of Cleveland 
Names J. G. Fogg President 


loseph G Fogg of tr Jud 


C4 has been ected president of the 
Printing Industry leveland, Inc. Mr 


Fogg has be board member since 1956 


es 


iSSOCIATION § 
tobert B. Cal 


ted officers include 


75 and 110 AMP. 
Ir. of the Stratford Press 

president; W. Carl Schafer of 

n Publishing Co., treasurer, and 


I H Maintain Constant 
ius f rT zius ties Cx 


s 
Only Motor Driven Arc ‘capers 


Light Level and Color 
STRONG FULLY sao 
HIGH INTENSITY ARC LAMP 


TY 

ASE CAPACI 

“an DOWN TIME 
erformance. 


Quick settling of the arc 


permits eccurote exposures of os 


Robert H. Cagenello (r.) of Print-Craft Corp short a duration os 5 seconds 


Hartford, Conn., receives congratulations on be Dual lamp operation 


ing reélected chairman of the Printing Industry from one transformer is obtained by 


Association of Connecticut ond Western Massa twe connector receptacies in the 


* INC 
x PREVENT SHUT- 
by trouble-free P N 
T ACCURATE COMPEN- 

WR tL 


chusetts from two national directors of Printing transformer housing. The 


Industry of America. They are Howland C. Smith Challenger mounts easily on 
1.) of the F. A. Bassette Co., Springfield, Mass 


end G. W. Tule of T. B. Simonds, Inc., Hartford 


the lamp corrier arms of 


INE VOLT- 


by use of an 
E CHANGES 
icetia’ meter and tap 


changing switch. 


mest comeras 
Alse available double- 
decked with counter- 


bolenced supports. 


USE 30 DAYS WITHOUT 
OBLIGATION TO BUY! 
Your dealer will offer you a 
liberal trade-in on your present 
equipment. Write for literature 


j 4 
/ GENERAL 
57 CITY PARK AVENUE + TOLEDO 1, OHIO Strong | SeNeRAL, 


A SUBSIDIARY OF COMPANY 
GENERAL PRECISION EQUIPMENT CORPORATION 








THE “D" SERIES KLUGE 


Entirely new 
throughout es 


. New Frame 
. New Magazine 
. New Delivery 
4. New Feeder 
. New SPEED-SET® System 
. New Throw-off Mechanism 
. New Cams 
. New Inking System 


. New Color 


THE FINEST AUTOMATIC PLATEN PRESS EVER BUILT 


Ir is impossible to describe on this page the many benetits 
you get in the all new “D™ Series Kluge Why not visit one 
of Our show rooms and see for yourself As soon as pr ssible 
we will visit your shop and review the many advantages 


we have to offer. If. however. you are in need of a new press 


in a hurrv. contact anv of our branch offices o1 


BRANDTJEN & KLUGE, INC.. st. paut 3. MINNESOTA 


BRANCH OFFICES IN ATLANTA, BOSTON, CHICAGO, DALLAS, DETROIT, LOS ANGELES, NEW 
YORK, PHILADELPHIA, SAN FRANCISCO, ST. LOUIS, AND TORONTO, ONTARIO, CANADA 
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NPTA Says 1959 Decade's Best 
Year for Wholesale Dealers 

Wholesale distributors of fine paper re 
ported 1959 sales volume and _ profits 
higher than 1958 levels, according to O 
Glenn Leach, executive secretary of the 
National Paper Trade Association. He 
said that "1959 was the healthiest year 
the distributive arm of the paper industry 
has enjoyed in the past decade. Printing 
paper sales rose 9.16% above the 1958 
total. Profits as a percentage of net worth 
after taxes increased 14% 


The Junior Achievement committee of the Education Council of the Graphic Arts Industry recently He pointed out that these gains 
selected JAWCO Printing Co., Nashville, Tenn., 


pany. Committee members are (|. to r.) Haige Garabedian, Printing Industry of Connecticut and West costs and larger average order sizes 


85 Years of 
Leadership 


Produced the — 


é Force ONT 


ern Massachusetts, Hartford, Conn.; Charles 
Weber, R. R. Donnelley and Sons Co., Chicago 
H. B. Sweeny, Junior Achievement, Inc., New 
York; James Stuart, Jr., of McCall Corp., Dayton 
and Samuel M. Burt of ECGAI. Williams Print 
ing Co., Nashville, counselled JAWCO Printing 


Education Council Offers 
Manual on JA Printing 


The Education Council of the Graphu 
Arts Industry is offering printers and local 
printing trade groups a manual telling 
now t Organize and counsel Jun r 
Achievement printing companies 
means of recruiting, sciecting, and event 

employing ung people highl 
ied tor craft, sales, and managerial 
SCTV ICE 

Charles Weber of R. R. Donnelley and 

Sons Co., Chicago, chairman of the coun 

J. A. printing company committe 
said “We urge printers to get tree cops 
of the council's manual and plan to spon 
sor companies beginning this fall. The 
council's address 1s nnecticut 
Ave. N.W . Washington 

The JAWCO Junior 
Printing Co., Nashville, 7 
ind counselled by the Williams Printing 
Co. of that city, won top honors in the 
annual national competit onducted b 
the council's Junior Achievement printing 
company committee. The Pied Pica Print 
ppe, Fort Wayne, Ind., sponsored and 
counselled by the Fort Wayne 


Printing House Craftsmen, was cited as 


Sih 


the second best junior company 


Dayton to Make Rubber Rollers 
In Waynesville, N.C., Plant 

Production of rubber and synthetic 
covered rollers used in the graphic arts, 
steel mill, textile, and general industrial 
helds will be established by Dayton Indus 
trial Products Co., a division of the Day 
ton Rubber Co., at the company’s Waynes 
ville, N.C., plant 

Designed to meet the expanding roller 
market of the southeastern part of the 
country, roller manufacture at Waynes 
ville will augment production in Three 


Rivers, Mich., and Dayton, Ohio. 


as the nation’s top Junior Achievement printing com- stemmed mainly from lower operation 





Since 1875, William A. 

Force & Company has pioneered 

new developments in numbering 

equipment. Latest development is 

the “1000 SFM Universal Rotary 

Numbering Head Assembly Sys- 

tem”’ providing accurate number- 

ing at 1000 Surface Feet per Minute. Customized to your 
exact needs, this System speeds-up production on complex 
jobs without the cost of special “built-to-order” machines. 
You start with a basic set-up, and build around it as new 
needs arise. Straight or convex style rotary heads are avail- 
able for printing across or along the web. 


On 17 s and larger 


Write for Force Rotary Heads and Typographs booklet 


ONG, & CO., Incorporated 
WM. A. 216 Nichols Ave., 
Brooklyn 8, N.Y 





count. You have a hole in your schedule 
that must be filled, and the sooner its 
filled the better 
Nothing I say here should stop you 
g A L E & he FE cn 5 from calling a publisher, perhaps one you 
% have been soliciting for some time, and 
telling him if he can fit his publication 
© Li Pe i into this particular break in your press 
schedule, you can give him an advanta 


geous price. Just be sure the price you 





quote him is one you can afford 
with—a publication is the kind of thing 
ou want to stick with for a while 

Even in a commercial shop, when 
un into that week or month when noth 
ing, but nothing, lies ahead for the press 
you can search your is tor those 


customarily f at, an then 


How to Make Trouble for Yourself. i.osc"": 


By John M. Trytten u felt that 


r why you uid tt 1 time, wouildn 


t 


ore than usuz 
next time son 
two other 


urself 


casually, 

isiness cert 

w don't think I'm recommen 

yannish attitude about business « 

Business can be 
we 
ut it in front o 

when we badly needed work, willing ton 

a customer that 
ather | 


n the sche 


IDEA to Sell Printing... 


nings were 


| 1 
g the iow 


This one-color, reword 
poster can be directed 
to organizations dea!ing 
n sales and services 
Printing and lithograph 
ing firms should be able 
to sell this idea as part 
of a direct mail promo 
tion. The 8'ox11-inch 
pester, printed by the 
thermographic process, 
ir shoes. Consider originally was sent out 
view if you were charge by Ahrendt, Inc. of New 
50,000 worth of printing, York City. Here is an 


ear. It dea that you can sell 


ur company each 





NNEW from 
FASSOWN! 


A New Pressure Sensitive Bumper Strip Material 


PRO cae 


























that comes off... 
a _ | 
It’s Fasson’s new ‘“‘Easy-Off Plastic-Sign’’! A tough as easily as it 90ES on 
@ 


viny! material coated with a specially developed, 
pressure-sensitive adhesive that removes easily, 
cleanly and instantly from bumpers months after 
it is applied. There is no residue, no marring or 
staining. And being vinyl it won't tear... comes 
off in one piece, slick as a whistle. . Easy to apply — Peel off the backing, press 
into place. 
2. Weatherproof — Won't fade, blow away or get 
watersoaked! 





A Truly "Fool Proof” Material 


Made from gleaming white 4 mil vinyl, it prints or 
screens perfectly. Has exceptional outdoor weather- 
ability. It resists most acids, alkalies, solvents, and 
greases; is washable, flexible and fade proof. 3. Instant clean removability — No residue, no stain- 
ing, no marring. Comes off in one piece. 


And best of all it is economical! Costs only a frac- 
. » . 5 iat Unexcelled for bumper strips, temporary signs, indoors and 
tion of a cent more than ordinary pressure sensitive out, wherever easy removability is desired. Order Now! It’s 


stock. In stock now in all standard sizes. an ideal material for election signs. 











Write, wire or phone today for samples and prices. 


Address your inquiry to Department R 


Fasson Products 


A Division of Avery Adhesive Products, Inc. 
250 Chester Street « Painesville, Ohio « Elmwood 2-4444 


fusson 


MAKERS OF SELF ADHESIVE PAPER, FOILS, FILMS, FOR CONVERTERS 
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le accounts, for the rest of us 


believe me, we need them if you 


here are certain buyers who 
the play-off game 
expect the printer to quote a fair 
i he first time. They 
expect a little 
tor himself, too 
Of course, these buyers expect some- 
z in return 
expect that the work will be done 
according to accepted, or agreed, stand 
ards of quality 


They want delivery promises kept 


They expect that handling of the job 
and the necessary contacts, will be per 
tormed expertly, efficiently, effectivel) 

They even expect the printer to turn his 
shop upside down on occasion when the 
buyer has an emergency on his hands 

They do wot expect the printer to hit 
them for extra charges “because the cost 
sheet turned out bad but only if the 
extra costs were of the customer's making 
and you can prove it 

Several months ago, I had a new print 
er quote Me on an inexpensive folder. His 
price of $1,250 was fully 15 higher 


than two other quotations from known re¢ 





PRESET 


| 


ARC CONTROL. 


POWER DRAW 


& EXPOSURE 


motor driven 


ARC LAMPS 


Here’s the arc lamp you see in plants everywhere 
It’s the least expensive to own and to operate. The 


heart of the nuArc 


“N”’ series lamp is the exclusive 


magnetic amplifier which controls the feed of the 
carbon automatically. It’s preset at the factory and 


locked into position 


never needs adjustments because 


it incorporates no moving parts, tubes, points, et« 


High power factor-corrected 


power draw, i.e., power consumption. 


transformers reduce 


See your Graphic Arts supplier or send for Bulletin 


1205 


COMPANY, INC. 


General Office and Factory: 4110 W. Grand Ave. * Chicago 51, Ill 
Sales and Service: New York * Los Angeles 


liable sources. When | told him he was 


high, he asked “how high?” In a devilish 
mood, I said I had a price of $925—or 
about 25% lower. At this point he pulled 
both boners under discussion. He said that 
because they needed the work, they'd take 
the job for an even $900 

He not only did not get the order, but 
he has never been asked to quote on other 
work. You see, he left me wondering 
whether I could have bought the job for 
$800 if I'd juse lied to him a little more 


strongly 


Infrared Lamps May Solve 
Offset Feeder Problems 


Concluded from page OU 
in an attempt to drive the excess Moistur 


out of the edges of the wavy-edged sheets 


Or to drive it out of the center of th 
tuught-edged sheets 

If the image is long across the back 
must be corrected before the first color 

inted. Lamps must be arranged so that 
they direct their rays upon the sides of th 
pile at the toy 

It takes a lot of heat to drive out 

so it takes quite a few 


close to the paper. One 250-wart 


' 
for each eight inches « 
placed not more than eight inche 
from the paper 
The switch for turning the lamps 
and off should be connected to the 
pressure throw-off mechanism, s 
when the feeder stops, the lamps wil! 
turned conditions 
amps May De net 
r tight-cdgc lamps must 
so that the heat rays will 
upon the center of the sheet. TI 
lamps is a makeshift arranger 


But when the pressroom is not a 


Form Group to Promote Overseas 
Sales of Sun Chemical Products 

Sun Chemical Corp. has establish 
mal peratvions Group ¢t 
etratior f key mark 

j . a Far East, Africa, and tl 
Western Hemisphere. William P. Bite 
ender is directing the group, which w 


strengthen overseas operations for expar 


t 
ns increasing international sales 
rding to Sun's President rmat 

Alexander 
Since coming under Mr. Alexand 

management in 1957, the company has a 

built six plants inside the I 
ymmon Market, the European Fri 
Association, and the proposs 

Latin-American Common Market. ( 
nt plans call for building a 

ind for providing finishing facil 


Australia, Mex 


France > 


and Venezuela 
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National Paper Trade Assn. 
Drops One of Two Shows 


The National Paper Trade Association 
has discontinued one of its two paper ex 


hibitions. Shows staged during annual 


onventions were dropped. Those held 
it semiannual meetings will continuc 

Floyd H. Blackman, president, forecast 

that the decision for only one show each 

ear would receive enthusiastic member 

ship acceptance and overwhelming suj 

ort from exhibitors 

Effective with the semiannual meeting 

1 at Chicago's Conrad Hilton 

Hotel, nonmember merchants and their 

mployees will be charged show admis 

ces of § per person per day or $10 

They will also be charged $° 

er person for attending cach meeting. A 

< of daily badges will entitle any 

nber merchants to view the show 

lays and attend ali convention 


essions except the business mecting 


Universal Match Acquires 
Sleight and Hellmuth, Inc 
Sleight and Hellmuth, Inc., Chicago 
f the major manufacturers of print 
and lithographic inks, has 
the Universal Match Corp., St 
All of the assets of Sleight and 
Imuth were acquired in exchange 
shares of Universal Match Corp. com 
n stock. The ink company has its prin 
al plants in Chicago, New York City 
{1 Philadelphia, with smaller 
ints in Major Citics 


uis W. Hraback and Catherine M 


resident and executive vice-presi 


} SCTVICE 


respectively, of the ink company 
ontinue in the Same Capacitics the 
r 


S personne! will remain intact 


General Printing Ink Co. Opens 
New Plant in Cincinnati Area 
General Printing Ink Co., ; 
Sun Chemical Corp., is operating 
Cincinnati's Woodlawn 


‘th regional ink 


Norman FE. Alex 


Thome, Sun 

Neading graphic arts 

the Cincinnati is Manufactur 
lexographn 
rating inks 


> j . . 
Cid iS Manager 


N. E. Alexander Robert Reid 


lithographic, 


Certificates of Craftsmanship 
Awarded Ohio Valley Employees 

Certificates of craftsmanship, issued by 
the Master Printers Section of Printing 
Industry of America, have been presented 
to 135 employees of six Ohio Valley 
printing firms. Awards were distributed at 
the second annual awards dinner on June 
6 in Hotel Sinton, Cincinnati 

Award winners represented Standard 
Publishing Co., McDonald Printing Co 
Powell & White Printing & Publishing 
Co., Bohnett Co., and American Book Co., 
all of Cincinnati, and Greenfield Printing 
& Publishing Co., Greenfield, Ohio 


John D. Rockaway, managing director 
of the Graphic Arts Association of Cincin 
nati, served as master of ceremonies. The 
principal speaker was John Doesburg, Jr 
f Washington, D.C., 
the Master Printers Section of Printing 


general counsel for 


Industry of America 


Heads GAA of Grand Rapids 

Roger A. Matthews of the Printing Arts 
Co. has been elected president of the 
Graphic Arts Association of Grand Ray 
ids, Mich. Also elected were Herman 
Wyma, Jr. of Newspaper Engraving Co., 
vice-president, and Henry W. Lightner, 


executive secretary and treasurer 





LETTER PERFECT 


Perfection doesn’t just happen. 
Experience plus a constant striving for 


quality make a winner. 


Discriminating buyers specify the bond 
paper that looks better, performs better, 


and is better in every way. 


OLD 
DEERFIELD 
BOND 


50% COTTON CONTENT 


MILLERS FALLS PAPER COMPANY + MILLERS FALLS, MASS. 
MANUFACTURER OF OLD DEERFIELD BOND, GIBRALTAR ONION SKIN, MILLERS FALLS BOND 
AND ONION SKIN, EZERASE BOND AND ONION SKIN, MILLERS FALLS OPAQUE PARCHMENT 





BOOKS FOR 
THE PRINTER 


The Inlond ond Americon Printer and Lithographer mointains a Book Department. A Book List may 
be obtained by writing the megazine, 79 W. roe St., Chicago 3. When so noted, books reviewed 
here may be obtained by sending money order or check with order. Price includes 35¢ for handling charge 


Produced on coated 11144x17-inch pages, 


the borders in this paper-covered book 


200 Contemporary Colors 


Ghent Oertel and Associates of 
Montrose Blvd., Houston. Volumes I and 
II $75 each. Matched sets $135) 


Two hundred colors in various percen- 


3520 can serve as copy for platemaking pur 
poses. Their sizes can be altered photo 


graphically to suit any size requirements 


Feature Photos That Sell 

centages, a total of 22,000 color values, By EDMUND C. ARNOLD (Morgan & 
Morgan, 101 Park Ave., New York 17 
$1.95 


tages combined with black in various per 
are shown on the 14x11-inch pages of 
these books. Volume I shows the colors 
printed on 80* enamel stock; volume II This is the third book carrying the by 
shows them on 80* offset stock line of Mergenthaler’s trade relations di 
On each page there are 100 combina- rector and Linotype Neu ditor. Other 


tions of one color with black plus bars titles are “Profitable Newspaper Adver 


showing a solid and nine screens of the tsing, published in May this vear, and 


which 


Memorial 


olor with type in each bar printed in Functional Newspaper Design, 


black, in color, and in reverse won the 1957 George Polk 


Award 


the s lid 
Each page also shows a halftone printed in 


the color and a duotone. Special sections Mr. Arnold's latest work, running to 
r 100 paperbound pages with 100 illustra 


are devoted tO metallic Colors and stand 
' 
ard AAAA colors 


1 | t l 
All inks used in the book were fur- 


tions, tells how to capture the human in 
terest spark that makes a good picture. It 
the Universal Printing Ink also tells how to create teatu 
n. All of them are stand- One section presents 
that can be ordered by a idea for each day of the vez 
) 


at the top of each page leap year’s February 29. He suggests id 


have hard-bound gold that can be modifhed and « 
lable in black, brown use year after year, and can be 


asily into a feature stor 


The Annual Report 

EDITED By DON A. TALUCCI (Researc! 
Bureaus, Inc., Box 68, Kensington Stati 
Detroit 24 $15 


This study of the 


Screen Process Printing 
By ALBERT KOSLOFF (PRINTER AND 
LITHOGRAPHER Book Dept. $4.10 


ft has revised his basic text 


annual 


American business firms can 


g, adding tour new into two parts. The first 


entire subject of trends in report-making Dé 


iding history, of various aspects of the annual 


clear, easily- The second section shows 


an abundance of niques used on outstanding 


1 photographs. He gives thor lected by the publishers 


LISCUSSES | 


personnel wh 


fabrics, knife-cut film, The analysis 


circuit prepare reports (49 of 100 firms surve 
turned the job over to the 
lepartment or counsel 


Borders Unlimited fy 


, 
pages, use of color, use of 


printing process (offset was 


majority of cases), weight and ty 

per, and other production facts of 
) printers or planners of these rey 

The section on visual treatment “A 


ng covers, omcers messages, financial 


statements, yearly highlights, etc., 1s nov 
only a credit to the layout abilities of the 
publishers of this book but a source of 
many ideas for annual report layouts 


Gutenberg Bible Facsimile 


Pageant Books, Inc., 128 Oliver St., Pat 
erson 1, N.J. $600 for regular edition, 
$750 tor custom bound; $500 and $650 
if paid before September ) 

Pageant Books is planning publicauon 
of 1,000 numbered two-volume sets of 
a facsimile edition of Gutenberg’s Bible 
his first major work printed from movable 
type. The new edition will be produced 
by sheet-fed gravure (for its illuminated 
pages) and three-color lithography (tor 
straight text pages 

Its pages of 12x181> inches will be ot 
10*, cotton fiber rag, off-white paper 
specially developed for the project. Each 


volume will be hand-bound with a spine 


protecting spring back. The regular ed: 


} 


tion binding will be half cowhide with 


moleskin sides. The custom-bound edition 
will have an all-leather cover, using Eng 


lish hand-grained cowhide. All bindings 


will have 24-carat gold stamping, gilt 


iges, and marbleized end papers 


Iluminated page from Gutenberg Bible facsimile 


Color Separation 
From Reflection Copy 
Rochester 4, N.Y 


from Eastman Kodak dealers 


Eastman Kodak Co., 
Availat le 
si 

Now being offered in a revised edition 


1OsSSs 


a appeared in 1955. It 


1s book originally 


is a thorough, 48 page, paperbound mar 


al that describes the techniques and 

ment needed for making color s 

n negatives from reflection co; 
lirect and indirect methods 

tables and diagrams, man 


illustrate the text throughout 
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Profitable and easy-to-run 
for all gummed label jobs 


2 
| 


a V\\S 


the relaxed gummed label paper 


Prone, the relaxed gummed label paper is an entirely new 


kind that... 


e Stays flat under every reasonable condition of humidity 
e Prints cleaner—avoids excessively dusty ink-streaked edges 
e Handles perfectly with minimum wastage 

Prone’s new dull, creamy white adhesive allows it to run as 


easily as any ungummed paper. Print by either letterpress or offset. 


Ask for samples and full information— Prone is worth a try. 


LN a MID-STATES GUMMED PAPER DIVISION 
E>: MINNESOTA MINING & MANUFACTURING COMPANY 


See Dept. 815, 6850 So. Harlem Ave., Bedford Park (Argo P. 0.), lil. 


New York * Syracuse * Boston © Philadelphia * Atlanta © Cleveland © Cincinnati * Kalamazoo * St. louis * Los Angeles © St. Paul © San Francisco 
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Inspired by a Paris Flea Market antique. . . this 
handsome Directoire chest by Baker faithfully, 
reproduces the beautiful design, 
extraordinary woods, and careful handcrafting of the original. 
Another example of how meticulous 
attention to detail creates product excellence. 
Holds true in fine papermaking, too. That is why 
the people of Wausau always make sure 
that every sheet you receive has this special quality— 


“‘made with extra care.” 


EVEREST TEXT * BROKOTE * WAUSAU INDEX * WAUSAU LEDGER 
MIMEO * DUPLICATOR * ENVELOPES * WAUSAU OFFICE PAPERS 
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NEW 
LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 
New Literature copy must reach the editor by the 
15th of the month preceding magazine's issue dote 


Pocket Pal—Sixth Edition 


A new edition of the “Pocket Pal” has 


been issued by the advertising department 


ATF Attachments Booklet 

A new 24-page booklet describing the 
ATF Program-Matic system contro! at 
tachments for 1250 Multiliths, ATI 
Chiefs 15's, and Whitin Masterliths has 
been issued by the American Type Found 
ers Co., Inc., 200 Elmora Ave., Elizabeth, 
N.J. The attachments were designed for 
plants which do systems work, short-runs, 
repetitive work, and work requiring ac 
curate count control. All operating posi 
uons of the selector switch, control lever, 
memory counter, blanket cleaning, feed 


control, and other production aids are de 


of the International Paper Co., 220 | 


i2nd St., New York 
} 


cover and new illustrations. Since it was tising 
riginated by the editor, 


ner of the advertising department, in 


144. over 200.000 


printed, including this sixth edition 


Price: SO@: 100 or more 


Glassine and Greaseproof Papers 
The Glassine and Greaseproof Manu 
122 E. 42nd Se 


New York 17, has just published a new 


tacturers Association, 


' 
swatch booklet contain: 


tive samples of the more 


ind basis weights of gl 


pers avaiadie 


riety of weigh 


WAUSAU DISTRIBUTORS 


Alexandria. La. Bancroft Paper Co 
Atlanta, Ga Howard Paper Co 


Baltimore, Md. Stanford Paper Co 
Baton Rouge. La. Bancroft Paper Co 
yenetal Paper Co., In 

Beaumont, Texas 
Magnolia Paper Co 

Bellows Falls, Vt 
Mt Kilburn Paper Co.. Inc 
Boston, Mass Artin Paper Co 
Empire Paper Corp 
Pilgrim Paper Co 
Shawmut Paper Co 

N.Y 
e Nocks Paper Co., Inc 
NY 

n Paper & Twine Co. Inc 


pids, lowa 
Evans Paper Co 
n, Mass 
Warren L. Wheelwright 
Paper Co 
i 
Berkshire Papers, Inc 
La Salle Paper Co 
Reliable Paper Co 
Warner Papert Co 
Cincinnati. Ohic 
The Chatfield Paper Corp 
Cleveland. Ohio 
The Union Paper & Twine Co 
bus, Ohn 
The Scioto Paper Co 
Tex 
Magnolia Paper Co 
Texas Western Paper Co 
Cok Jensen Paper Co 
es, lowa 
Newhouse Paper Co 
h 


n Paper & Twine Co 
of Mich 


been revised, brought up-to-date on new 


rocesses and information, and has a new 


COpics have pecn 


assine and greas 


The book has 


Richard A. Faulk 
} 


$5¢ each 1814 Jefferson Ave., Toledo, Ohio. The 


booklet outlines a program simi 


ng 23 representa 


than 200 grades 


The samples in 


ts and colors 


Fernwood. Pa. Pontiac Paper Co 
Fort Worth, Texas 
Western Paper Co 
Freeport, i Arrow Paper Co 
Galesburg, IN! Wilson Paper Co 
Galveston, Texas 
Magnolia Papert Co 
Grand Rapids, Mich 
Grand Rapids Paper Co 
Great Falls, Mont 
Great Falls Paper Co 
Green Bay, Wis 
Steen Macek Paper Co 


Hicksville, N.Y 

Capstone Paper Co 
Houston, Texas 

Magnolia Paper Co 


Indianapolis, Ind 
The Chatfield Paper Corp. 


Jackson, Mich 
The Union Paper & Twine Co 
Jackson, Miss. Barefield Paper Co 


Kansas City, Kan 
Wyco Paper Co., Inc 
Kansas City, Mo. B & J Paper Co 


Los Angeles, Calif 
Columbia Paper Co. 
Lubbock, Texas Western Paper Co. 


McAllen, Texas Magnolia Paper Co. 
Madison, Wis. Westport Paper Co 
Milwaukee, Wis 
Reliable Paper Co. 
Sensenbrenner Paper Co. 
Minneapolis, Minn 
Minn. Papert & Cordage Co 
Moline, tl Carlson Brothers 
Monroe, La Bancroft Paper Co 


lined in a booklet, 


create 


scribed and illustrated in the booklet 


Modern Direct Mail 


The successful use of direct mail adver 
tO stress a One-stop source 
ink and other graphic arts 
Cleveland printing supply house is out 
Modern Direct Mail, 
being offered by DMCP Associates, Inc., 


d and produced for the 


Printing Ink Co., Inc 


Syntron Condensed Catalog No. 65 

A new condensed catalog, No 
vibratory materials handling equipment, 
vibrating parts handling equipment, pow- 
er rectification equipment, mechanical 


shaft seals, paper joggers, and portable 


Nashville, Tenn 

Clements Paper Co 
Natchez, Miss. Bancroft Paper Co 
Neenah, Wis. Sawyer Paper Co 
New Orleans, La 

Sam A. Marks & Co. 
New York, N.Y 

Perkins-Goodwin Co. 


Oakland, Calif. Bayside Paper Co. 


Phoenix, Ariz 
Grand Canyon Paper Co 
Pine Bluff, Ark 
Smith Paper Products Co 
Pittsburgh, Pa 
Brubaker; Paper Co 
The Chatfield & Woods Co. of Pa 
Portland, Ore 
Paper Mills Agency of Ore 
Providence, R. |. Roberts Paper Co. 


Rochester, N.Y 
The Printers Supply House 
Rockford, lil. Northland Paper Co 


St. Louis, Mo. Shaughnessy-Kniep 
Hawe Paper Co 
St. Paul, Minn 
Minnesota Paper & Cordage Co 
San Diego, Calif 
Columbia Paper Co 
San Francisco, Calif 
Wilson-Rich Paper Co. 
Seattle, Wash 
Paper Mills Agency, Inc 
Shreveport, La. Bancroft Paper Co 


Tyler, Texas Western Paper Co. 


Visalia, Calif 
Caskey Paper Co., Inc. 


Washington, D. C 
Stanford Paper Co. 


Wausau, Wis. Paper Specialty Co. 


WAUSAU PAPER MILLS COMPANY AT BROKAW, WIS. 
e Chicago « Cleveland «+ Arlington, Texas « New York City 


District Sales Offices: Atlanta 


power tools has been announced by the 
Syntron Co., Homer City, Pa. The 68 
page, illustrated catalog includes descrip- 
tions, data, and specifications on Syntron 
products 


General Electric Bulletin 

Detailed information on a new line of 
distribution panels with enclosed mag- 
netic starters is included in Bulletin GEA 
6728 issued by the distribution unit of the 
General Electric Co. at 90 Whiting Sr., 
Plainville, Conn 


Buckeye Cover Sample Book 

The Beckett Paper Co., Hamilton, Ohio, 
has introduced a new sample book show- 
ing its Buckeye Cover grade. The book 
contains 10 finishes, 15 colors, and four 


Beckett's sample book on its Buckeye Cover 


contains 10 finishes, 15 colors, and four weights 





* Trademark 


Wausau 
Papel 


or, 


ll N 


(MADE WITH 
\ EXTRA CARE Le 


> 








CARBON FORMS 


Senutce 


YOU PRINT THEM... 
WE'LL FINISH THEM 


WE ARE NOT PRINTERS! We are in- 
terested only in handling the finishing 
operations of your one-time carbon forms, 
AFTER they leave your press. We have, 
at your service, the finest collating & 
tipping equipment in the industry, both 
fully automatic and semi-automatic, which 
insure a beautifully finished form, always. 
May we have the privilege of serving you 
soon’? You can be sure your accounts will 
be held in the strictest confidence. 


* NCR FORMS * IBM CARD COLLATING 
* STATEMENTS* ROTARY SECTIONS 
* PAYROLL CHECKS 
* TIPPING OF ANY NATURE 
SERVICES 
* Plat Sheet 
Gathering 
* Pickup & 
Delivery 
* Prompt Service 
* Fair Prices 
° Skids 
Accommodated 
We'll be glad to give an estimate on 
your next job. Just coll or write 
There's no obligation, of course. 
ASK FOR RAY PAVLIK 
WRITE FOR OUR 
DESCRIPTIVE BROCHURE 


“One minute from Chicego” 
5200 W. 26th St., Cicero 50, II! 
Olympic 2-9232 








STOCK SIZE 


NOW AVAILABLE 


on PRES-SURE-STIK pressure sensitive 
adhesive Coated Papers 


SIZE: 1742” wide by 222” long 
Grain and Splits 22 long 
Sheets are trimmed square a 
sive to all edges, no ungu™med areas 
STOCK SHEET 


4/%2 





























eetst artor 


er 100 Sheets 


he 


No. of Sheets Price p 
s 
10.2 


SPECIAL SIZES MADE TO ORDER 
also special 8 pt. tag stock & 65 Ib. yellow litho 


Write for samples and the name 
of your Pres-Sure-Stik distributor 


PRES-SURE-STIK CORP. 


327-35 E. 29th St., New York 16, N.Y 
LExington 2-3419-3420 


weights. Special features include a special 
insert demonstrating Hi-White Buckeye 
Cover and a die-cut sample of Duplex 
Buckeye Cover. 


SEV Impression and Data 
For Graphic Arts Industry 

Sinclair and Valentine Co., 611 W 
129th St., New York 27, has made avail 
able a color card and “S&V Impression 
and Data for the Graphic Arts Industry’ 
booklet on a new line of balanced process 
inks. The booklet explains what balanced 
inks are and tells how they can be used to 
best advantage. The basic concept is ex- 
plained, and S&V illustrates technical 
points graphically 


Graphic Arts Progress 1960 

Fraser Paper, Ltd., 420 Lexington Ave., 
New York 17, has completed the fifth an 
nual edition of “Graphic Arts Progress 
1960.” The issue is a continuation of the 
publication of outstanding articles which 
appeared in the graphic arts trade press 
during the previous year. The articles and 
abstracts which comprise this current edi 
tion were selected by a panel of four men 
representing both the practical and aca 
demic aspects of graphic arts 

The 64-page review covers such inter 
esting reports as “Wrap-Around Relief 
Plates for Direct Rotaries,” “What Will 
Be the Successor to Flatbed Letterpress, 
Damp 
Short Cuts in Figuring 
Paper Costs,” “Du Pont Photopolymer 
Plates,” and “The Coming Age of Web 
Offset Printing.” Also included in the 
booklet is an article on “The Next 10 


Printing Plates on Microfilm, 
ening Systems, 


Years in Lithography 


0 ete, HORNE PRE GENE OE ORR meme wre” cemreee 
J 


— 
~ © 


oO 


) 
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The 1960 issue of Graphic Arts Progress, issued 
by Fraser Paper, is a continuation of the publi 
cation of outstanding articles which appeared in 


graphic orts trode press during the previous year 


D-c Webmaster Brochure 
315 N. 12th Se 
Milwaukee 1, has issued a 12-page, two 


color, brochure on its new D-c Webmaster 


Cutler-Hammer, Inc., 


unit press drive. Each motor has its own 


static power converter and regulator 


Model A Camera Booklet 

The Model A camera is described in a 
booklet available from the M. P. Goodkin 
Co., 112 Arlington St., Newark 2, N.J 
The Model A has many uses including 
viewing and scaling and the production of 
artwork, line and halftone negatives, 
Veloxes, silk screen stencils, photocopies, 
and matrix-transfer masters 


Mead Papers, Inc. has issued ao sample book 
listing several uses for its new Duo-Safe poper 


Mead Duo-Safe Sample Book 

Mead Papers, Inc., 118 W. Firse St., 
Dayton 2, Ohio, is using a sample book 
to introduce its new Duo-Safe safety pa 
per. The new book also suggests many 


uses 


Harris-Seybold Booklet 


A new booklet giving full details on the 
Harris two-color, 25x 38-inch offset press 
is now available from the Harris-Seybold 
division of Harris-Intertype Corp., 4510 
E. 71se Se, Cleveland 5. The 20-page 
plastic-bound booklet is illustrated with 
large detailed photographs and drawings 
It describes the six main areas of press 0} 
cration—feeding, registering, dampening, 
inking, printing, and delivery. Also in 


] 1 
cluded are sj ications and floor-plan 


liagrams 


Air and Vacuum Pumps Catalog 


A 32-page catalog, 460, d 


itive aif pressure af gh vacuun 


umps, gas boosters, and tors manu 
factured by Leiman ro Ir of 12 
Christie St., Newark ‘ The catalog 
gives details of constructs limensions 
apacities, and performance curves on all 
pumps, plus engineering and application 


,ata 


A Mill and Its Men 

The booklet, “A Mill and Its Men,” fea 
tures an educational illustrated tour 
through the modern facilities of Wausai 
Paper Mills Co., Brokaw, Wis. The book 
let takes the reader through the stages of 
paper production and graphically illus 
trates the story of a seasoned and experi 
enced team working together in the man 
tacture of Wausau papers 


Lithographed Bordered Blanks 
[he Goes Lithographing Co., 42 W 
Olst St., Chicago 21, has issued a 16-pagy 


atalog on its lithographed bordered 


PRINTER and LITHOGRAPHER for August, 1960 





Bindery Automation 
is profitable with 


peed-Kiect collators 


When you automate your bindery with a 
Speed-Klect Collator you join over 550 Speed- 
Klect users who have proven that a Speed- 
Klect in their bindery pays off in additional 
profits. These successful printers and trade 


binders know that slow, old-fashioned hand 
collating or semi-automatic methods in the 
bindery often cost them jobs in competitive 
bidding. Speed-Klect Collators automatically 
gather and glue one-time carbon forms and 
collate signatures, pamphlets, manuals, and 
single sheets. 


Speed-Klect accessories include; Slitter- 
Trimmer . .. Interleaving Delivery . . . Criss- 
Cross... Stitcher... Pamphlet Folder... 
and Creeper Delivery. Sizes 3 to 9 stations. 
A request on your letterhead will bring speci- 
fications and complete information. 


DIDDE-GLASER, INC. 


Designers, Manufacturers, and Distributors of Graphic 
Arts Equipment. General Office and Factory, Dept. PE 
50 Hi-Way and West 12th Ave., Emporia, Kansas. Sales 
and Service Offices in New York, Chicago, Los Angeles. 





The catalog includes illustrations 
slicies, membership certificates, grad 
1 certificates, direct-mail pieces, ad 


upons, licenses, guarantees, 


Display-Flex Booklet 
A new eight-page booklet, “Display 
describing the flexographic print 
x process has been introduced by Fuller 
Displays, Inc., 5-39 48th Ave., Long Is 
and City 1, N.Y. The booklet’s illustra 
tions show rolls of display materials, pro 
juced by this process, which can be used 
nake window and store displays, wrap- 


nds, and background displays 


Craftsmanship in Gravure 
And Letterpress 

A_ book entitled 
Gravure and Letterpress 
duced by Strawberry Hill Press, Inc., 23 
02 49th Ave., Long Island City, N.Y., as a 
graphic example of the firm's work and 


Craftsmanship 
has been pt 


available facilities. The book, illustrated 
in full color, points out the advantages of 
gravure and letterpress especially for pack 
aging, booklets, annual reports, and other 
tne color work 


Champlain Equipment Catalog 
A two-color, illustrated equipment cata 
log has been published by the Champlain 








FLETCHER MANIFOLD > 


Watermarked 


Substance 9 (18 M 


You’re bound to satisfy your customers when you 
use FLETCHER MANIFOLD, because it’s de- 
signed for modern business requirements. The ex- 
cellent, bond-like PRINTING SURFACE ... UN- 


USUAL STABILITY .. 


. and high OPACITY for 


weight qualify this 9 pound paper for all business 
forms, multiple copy forms, snap-out and fanfold, 
price books, sales books, direct mail advertising, 
brochures and catalogs. 


FLETCHER MANIFOLD is tub-sized and tita- 
nium treated. It is accurately cut at the mill and 
packaged in standard sizes. Available in White and 
five bright colors through authorized FLETCHER 
paper distributors 


Send for colorful 
broadside demon- 


It pays to use Fletcher Thin Papers 


trating uses of FL E TCH E R 


FLETCHER 
MANIFOLD 


te 


PAPER COMPANY 


General Sales Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS 
Mill at ALPENA, MICHIGAN 


Co., Inc., Harrison Ave., Roseland, N.] 
The 84-page catalog describes the com 
pany's standard types of film, paper, and 
paperboard roll handling equipment 


Litho-Products Folder 

Anchor Chemical Co., Inc., 827 Bergen 
St. Brooklyn 38, has announced a new 
Litho-Products” folder. The eight-page 
two-color folder illustrates and briefly de 
scribes all Anchor chemicals which ar 
applicable to the lithographer and his as 


sociated craftsmen 


Transfer Type Brochure 
The Cello-Tak Co., 431 W 


New York |, has issued a brochure on its 


28th Sc 


Transfer Type product. Over 50 different 
alphabets are available in sizes from 18 
to 144 points, and in three different colors 


paque red, white, and black 


Philmac Types 1960-61 

Philmac 
39th St.. New York 18, has issued a 46 
Philmac 


Types 1960-61." The company has als: 


Typographers, Inc 
page, type specimen booklet, 


included a list of printer's measures and 
their inch and decimal equivalents, as wel 


as a list of proofreader'’s 1 


Strong Electric Brochure 

A new brochure on its Tri-Power ar 
lamp has been published by the Strong 
Electric Cor; City Park Ave., Tole 
1, Ohne 


Intertype Monarch Brochure 


A 12 page three color brochure on the 


new Monarch automatic linecasting ma 
chine, which is said to set type from tape 
at rates from 8 to 14 lines per minute, has 
been issued by the Intertype Co., a divi 
sion of Harris-Intertype Corp., 360 Fur 
man St., Brooklyn 1. The illustrated bri 
ire lists many of the new engineering 
teatures which distinguish the Monarch 


from conventional typesetting equipment 


Mead Paper Sample Books 

A new brilliant white is featured in the 
new Mead Bond and Mead Moistrite Bond 
sample books recently released by Mead 
118 W. First St., Dayton 2 


“ar 
addition, the books include 


Papers, Inc., 
Ohio. In 
samples ot a tull range of colors and 


weights 
A new brilliant white, as well os a full range 


of colors and weights, is featured in the new 


Mead Bond, Mead Moistrite Bond somple books 
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PEOPLE 
IN THE NEWS 


Devoted to timely items concerning men associ- 
ated with the graphic arts industry. Copy must 
reach editor by 15th of month preceding issue dote 


RALPH M. BECKWITH, president of 
Crocker, Burbank Papers, Inc., and a vice 
president of the parent company, Crocker, 
Burbank & Co. Ass'cn., has been elected 
president of Linton Brothers & Co., Inc., 
Fitchburg, Mass. He succeeds NORMAN 
HARROWER, who retired after 45 years of 
service. Mr. Harrower remains as a direc 
Dealer sales 


been 


tor and assistant treasurer 
organizations of both firms have 
combined in the Linton Brothers division 
of Crocker, Papers. JOHN ( 
STEVENS and ROGER J. CLAPP, Linton 

} 


vice-presidents, are general manager and 


Burbank 


sales manager, respectively, of the new di 
vision. HOWARD L. SIMONS, JR., is New 
York office manager and ANDREW M 
BECKWITH is Chicago office 
Crocker book publishing grades sales con 
tinue under the direction of WALTON ( 

ALLEN, vice-president, CLIFFORD P 
PINKHAM, Crocker vice-president, is serv 

ng as an advisor for the division. ALVAH 


manager 


CROCKER is vice-president and treasurer 


Joseph A. Kriston Robert Q. Paul 


JOSEPH A. KRISTAN has been named 
ce-president and general manager of the 
xpanded Los Angeles plant of Monsen 
Typographers, Inc., Chicago. ROBERT Q 
PAUL has been appointed assistant man 
ager of the plant 
GUENTER HERWIG has been named 
technical director of Finch, Pruyn and Co 
Inc., Glens Falls, N.Y. He will be respon 
sible for the management of technical 
control of paper manufacturing 
EDMUND C. ARNOLD, director of trad¢ 
relations for the Mergenthaler Linotype 
Co., Brooklyn, and editor of its Linotype 
News, was presented with a Certificate of 
Appreciation “for patriotic civilian serv 
by the Department of the Army. The 
award was made for Mr. Arnold's service 
as typographic consultant to the European 
editor of Stars & Stripes, service newspa 


per, during the past two years 


er of the Standard Register Co., 


Oxtord Paper Co., 


district sales manager, and 


ROBERT D. LANE of the Envelope and 
Paper Corp., has been elected president of 
the Metropolitan Envelope Association, 
New York City 

ARTHUR M. WITTMAN, formerly as- 
sistant treasurer, has been named treasur 
Dayton. 
MELVIN L. BECK has been named 
Northeast district sales manager by the 
New York City. The 
company also named HUGH MoRISON 
Atlantic district sales manager; ALFRED 
N. RUBANO, Metropolitan New York 
LAWRENCI 
K. MCGRATH, Midwestern district sales 


manager. SAMUEL D, DILLON continues 
as assistant Western sales manager 
ALBERT E. JURAM, formerly San Fran 
cisco sales representative for the Disston 
division of H. K. Porter Co., Inc., has 
been appointed New York district man 
ager. DALE CAP, formerly Minnesota 
sales representative, has been named Chi 
cago district sales manager. PAUL FE 
FORBES, ROBERT PALMER, JOHN KING, 
and JOSEPH SCHERMERHORN have been 
named sales representatives for the Dis 
ston division. Mr. Forbes has been as- 
signed to the San Francisco district sales 
ofhice, Mr. Palmer has his headquarters at 





CVCLASD Qe 8.8 & 


mew CHANDLER and PRICE 


ay" ema 


AUTOMATIC 
PAPER CUTTE 


with 


® Streamlined Design 


Chandler and Price engineers have in- 
corporated in this NEW 37° Automatic 
Hydraulie Clamp Cutter a host of 
advantages for faster, more efficient 


operation. These include: 


. Hydraulically operated clamp. 
. One motor operates both clamp and knife. 


. Treadle—when foot is pressed, binder 
moves down. When foot pedal is released, 
binder returns to starting position. 


. Faster action 

. Larger 18 x 24 extension tobles 

. Large capacity oil reservoir 

. Pressure gauge for clamp. 

. Oil tank level indicator 

. Indicator light shows when power is on. 


Cushioned clamp cylinder eliminates 
shock at extreme positions. 


. Cutting stick ejector. 


. Cutter can be equipped with power 
back-gauge and spacer. 


® Packaged Power 


®@ Two-handed Safety 
Operation 


© Efficient, Accurate Cutting 


Write for New Circular No. A-117 


THE CHANDLER AND PRICE COMPANY 


6000 Carnegie Avenue ° 


Cleveland 3, Ohio 


Manufacturers of dependable printing presses and paper cutters 





he Washington district sales office in years of service. Mr. Brown will continuc operations group headed by HUGH D 


Seattle, Mr. King has been assigned to the to serve as a part time consultant to the LUKE, vice-president. The firm's subsidi 
office sales staff, and Mr. Scher company ary companies in Canada remain under 

rn has joined the Dallas district Jim LOCKMAN, Delzer-Marlow Litho the direction of Mr. Hough. Sales training 

of graph Co. in Waukesha, Wis., has been formerly directed by Mr. Arnold, has bec 


ce 


FREDERICK AYER has been appoint elected moderator of the Printing Produc transterred to ALBERT M, CHERRY, mat 
ed assistant treasurer of the Oxford Paper tion Club of Wisconsin. Other officers ager of sales promotion in the marketin 
( New York City. Mr. Ayer continues elected include VINCENT DAVEL, Drort division 

f ot the Rumford Falls (Me Manufacturing Co., assistant moderator 
a wholly-owned subsidiary of FRANK SANDNER, L. Breithaupt Printing 
Co., secretary, and HENRY KUTSCHE ot 
GLEASON has joined the E. F. Schmidt Co., treasurer 
hers department of Henry J. HUGH KURTZ, JR., New York 
& Sons, Long Island Ciry, trict manager, has been named 
merly was associated with the sales manager for the Photo Products d« 
inton, Mass., as a sales partment of E. I. du Pont de Nemours & 
Co., Inc., Parlin, N.J. FENNER G. HEAD 
LEY, formerly new product developmen 
manager, succeeds Mr. Kurtz. Mr. Headle 
is succeeded by JOHN L. MORGAN, JR 
JOHN M. HUSTLER, formerly productior Ralph W. Dickey F. W. Gleason 
superintendent at the Parlin pl 
ceeds Mr. Morgan as sales development RALPH W. DICKEY, a sales r pr 
and technica! service manager tive for the Crown Zellerbach Cor; 
PAUL W. ARNOLD has been named Angeles area, has been transt 
assistant to WILLIAM HOUGH, vice-pr Chicago. F. W. GLEASON su 


4 lent of research, development, and eng Dickey in Los Angeles 
neering by Reliance Electric and fing JOHN H. SANDERS has b« 
7“ @ neering Co., Cleveland. EARL C. BARNES hemical division sales manag 
William P. Gleason niall €:. Dien niet engineer Ii dir ngineerin nan Chemic: roducts, In 
t Tenn. Mr. Sanders 


] 


1uct 


HAROLD E. BROWN, vice-president it product development and engineering KIRTON, who wil 
Of Saies for the ng i ric Direction i irm cor livision if tiOMal Sales ¢ 


, Ohio, has retired after Euclid, Ohi as been transferred DUBBERLY 


You're on the press faster with 


‘Riegel TYMPANS AND OFFSET PACKING 


DRUMHEAD 


TYMPAN 
sical eae TREATED JUTE 


tet TYMPAN 


UNCONDITIONALLY GUARANTEED 
TO PLEASE YOUIN EVERY WAY 


FREE TRIAL SHEETS .... just name press model SEE WALDEN’S PAPER CATALOG a 
and sheet size wanted FOR NEAREST DISTRIBUTORS 6 LE 


“RIEGEL PAPER CORPORATION - 260 Madison Avenue - New York 16,N.Y © 1 
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“Our Choice is 
RUTHERFORD... 











says 
Mr. Andy Paton, Supt. 
of Beckford Lithographers 


Limited, Toronto, Canada. 


“In purchasing a new step and repeat photo-composing ma- 
chine naturally we wanted one that would be most desirable 
for our business. Our choice was a Rutherford Precision Photo 
Composer, because of its sharp printing, accuracy of register 
and simplicity and speed of operation 
Since installing it our productivity has increased appreci- 
ably. Looking to the future, we believe it will stand us in good 
stead for making plates for the “77” 
presses now coming into the Canadian 
market 
We're strong on Rutherford equip- 
ment in our shop, as is evident by 
the whirler, vacuum frame, and 
other lithographic equipment. 
, 


RUTHERFORD MACHINERY COMPANY 


DIVISION 


SUN CHEMICAL CORPORATION 


401 Central Avenue, East Rutherford, New Jersey 


Branches in Chicago e San Francisco e Montreal e Toronto 











COLORS— 
range, Blaze Orange. Neon Red 
gna! Green 
15” long 
ng the 15” way 


umper stri 








10 package—500 sheets to carton 


sheets 


Price per 100 sheets 
heets $23.00 
22 


Quantity 


2 
17.0¢ 
16.C 
15.0 


SPECIAL SIZES MADE TO ORDER 
Write for samples and the name 
of your Pres-Sure-Stik distributor 


PRES-SURE-STIK CORP. 
327-35 E. 29th St., New York 16, N.Y 
LExington 2-3419-3420 


To Help You Select the 
PAPER DRILL you need... 


DALLAS 
LYLALLLLAAE 
pACLLLNU 


this FREE BOOK! 
contains 


HANDY SELECTOR GUIDE 
CHALLENGE PAPER DRILL 


booklet gives specific data on 
the world’s most complete line; 
points out the right drilling 
machine for every need; contains 
other helpful information to 
guide your selection; also infor- 
mation on handy accessories. Get 


your FREE copy today. Write: 


The CHALLENGE MACHINERY CO. 
GRAND HAVEN, MICHIGAN 


122 


the Cleveland office, serving northern 
Ohio. GEORGE O. TRABUE, formerly of 
the Cleveland office, will supervise the 
KENNETH E 


Cox, formerly a St. Louis sales represent 


new Buftalo sales office 


tive, has been appointed district sales 
manager in the othce. H 
LYNN FRANCISCO replaces Mr. Cox in 
St. Louis. ROBERT M 


Skokie, Ill., 


MorRROW will be 
in charge of the new Kansas City, Mo., 
P. ECHERD, formerly a sales 


coordinator at Kingsport, has been named 


sales office. ( 


district sales manager in the New York 
othce. He will also direct sales of Eastman 
dyes in the Northeastern area and super 
vise the E.C.P.I. laboratory and chemical 
distribution center at Lodi, N.J. RALPH 
R. SHELLY, formerly in charge of the 
Cincinnati othce, succeeds Mr. Echerd, and 
G. C. DECROES has charge of the Cincin 
née onice 

WALTER D. ROGOWSKY has been aj 
pointed a technical sales representative 
the Washington, DC 
the Azoplate Corp., Murray 

FRANK A. SPORTELL will rejoi 

lio Service Corp., New York City, as 


Baltimore area by 
Hill, N.J 


n the 


vice-president in Charge of researe 
OSCAR SMIEL, vice-president of 
ing. SANTE FLABIANO con 
search director 
NICHOLAS L. LATTANZIO has joined 
Azoplate Corp., Murray Hill, N.J., as 
a technical sales rep! 


pilates im the ( York 


area. FRED J. WHALEN has 


presensitized 
been appointed technical representative in 
the Boston area 

J. R. LEE has been appointed regional 
sales manager for Thomas Collators, In 
New York City. He will service ottice and 
hy 


hic arts equipment lealers in cast 


entral and southwest areas of the United 


Stat 


cs 
WILLIAM A. LODGEK, a salesman 
ern & ( 


A complete creative service is again being offered by the Manz Corp 


of the above team of executives, shown with the 
right). The team members are (|. to r James 
vice-president of the division; Richard L 


senior vice-president, and Robert F. Garty 


~onover 


School ot Printing Management, an eve 
ning school sponsored by the Printing In 
dustries of Philadelphia, Inc 

ROBERT A. BISCHOFF has been aj 
pointed vice-president in charge of ac 
counting for the Sinclair and Valentine 
Co., New York City 
ated with the company for over 12 

OSCAR WHITEHOUSE, executive dire 
tor of the Lithographers and Printers Na 


He has been associ 


years 


tional Association, has been elected presi 
dent of Washington Trade Association 
Executives, Washington, DC 

C. J. WAINWRIGHT has 
sales staff of the Northwest Paper Co., 
Minn. Mr. Wainwright will 


work out of the company’s national sales 


joined the 
( loque - 


headquarters in Chicago 

JAMES A. GAGE has been named West 
Coast sales manager of the U. S. Printing 
livision of the Diamond 


New York City. He has 


i with the firm since 1949 


& Lithograph 
National Cor; 
been associate 
MILTON L. PRIBAN has joined the Gi 
Co., a division of Michle-Goss-Dexter 
Inc., New York ty, as a staff electrics 
er. He for rly was associat 
Electric Manufacturing 
osheld Electronics, Inc 
ALBERT F. DUVAL has 
pr ct f the Hamn 
Erie, Pa. Mr. Duval 
sident and director of th 
nvelope Co., Springteld, Mass 
NEIL HENDERSON 
Los Angele 
t the Pacitic Cos 
Association 
ALLEN STALEY, t¢ 
president, h 


of Saics t 


firms eastern and midwestern 


ns. FRANK J]. BAGAMERY has 


Chicago th the additian 


compony’'s president, Dorwin R. Howard (third from 


Westfal Richord M. Ray 


accoun! supervisor 


division manager; Mr. Howard; Sheldon Widmer 


assistant to the vice-president 


as the nucleus of the new Creative Division which will specialize in developing or expanding ex 


ternal publications, wholesale and retail catalogs 


display, dealer helps, and collateral materials 
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management responsibility for adminis 
tering the company’s labor relations and 
personnel programs. ROLAND F. BOEHM 
has been named administrative assistant to 
the « cutive C-| ident. He will su 
roduct development and 


pervise new } 


handle special management assign 
nts formerly performed by the execu 
vice-president 
JOHN M. FONTANA, president of the 
ting Teachers Guild of New York 


presented with the New 


was recently | 
State Vocational and Practical Arts 


ecial service award 


s i¥ / S$} 
ontana was ted for outstanding 
oting the industrial 
ot his students 

f 


eachers, and for 


ing with graphi 
' 


_ 


John M. Fontana John R. Buckelew 


JOHN R. BUCKELEW has beer 
manager of the Intert 
a division of Harris-Int 


f riy Wi 


B ston 
PAUL ¢ 
JOHN 


IND G. MATHER 


' ‘ 
ld 


HARRY R. Bi 


He 

FUGENI BARTLEY, a 

member of the firm's sales department 
CHARLES A. BORSANI has been pro 

{ to Eastern region service manager 

t the Michle Co., a division of Miehl 

Goss-Dexter, Inc., Chicago. With head 
rk City, Mr. Borsani 

for the erection and 

servicing Of all equipment sold by Michle 
throughout the New England and Eastern 
seaboard states plus West Virginia, Ten 
nessee, Mississippi, and Alabama 


GUSTAV L. NORDSTROM, executive di 
rector of the Folding Paper Box Associa 


HEAVY 


package film 
Ge ™ 
PACKER Press 


with amazingly 
accurate color register 


*eeeeeee 


all these 
important 
features: 


Heavy 


| S FACE IT — there's no need to invest in more 
than one press to print materials of varying thickness 


flexographic prints them all — from the 

thinnest cellophane to 40 pt. cardboard with accurate 
I »r and impression fidelity. PACKER presses 

offer all the important feature advantages to be found 
on any press, and more! Available with one to six color 
stations in widths from 18 inches up. PACKER also pro- 
duces a new high speed sheeter to operate “in-line” at 


press speed or as a sepaicte motorized unit. It sheets in 
YOU CAN’T BEAT 


PACKER 
fv mulliple press performance . 


Manufacturers of 


" CHAIN-HOLE” 
PUNCH 


SS atelitite me betel 
Die Cutting 
Equipment GREEN BAY-WISCONSIN 


lengths up to 36 inches. Get full details on these two 
important units for high speed production printing today! 





been reap ice, Inc., Louisville, Ky. He will be re appointed manager of news services In 

gents the sponsible for servicing all of the custom the public relations department 
Management ers through both the Louisville and the LESTER L. R. PHILLIPS, assistant sales 
U.S. Chamber St. Louis engraving plants, and for sales of manager of the Hurlbut Paper Co., South 
the Rotogravure Engineering Corp., a Lee, Mass., a subsidiary of Mead Cor 


' 
HORACE C. LOCKW D, president and subsidiary company 


has been named West Coast representa 
e board, has been reelected ELMER M. PUSEY, business manager of uve. He will 


th 


have his h 
Judd & Detweiler, Inc., Washington, D Mead's packaging plant in 


g Hawthorne, ! C., has retired after an association of 36 H. A. CARNAHAN has 
FAIRLAMB, formerly treasurer years with the company. He will 


Cand generai n 
to serve as a consultant Ar 


WII H. WAYNE WARNER, Judd livision of Peerless Phot 
nce, weiler, Inc., Washington, D.C., has beer Shoreham, L.1., N.Y 


hal ) ] 
lanta othce of Peerless-S 


d chairman of the Printing Week EDWIN KEHE has 
mmiuttee tor 1961 by the Washingtor al Printing Equipmen 
> of Printing House (¢ 
IRVIN H. KOENIG has 
to general manager 
Match division of the Diam = 
Corp., New York City. Mr. Koenig form Robert B. Calvert, President 
erly was West Coast sales manager for Of Two Printing Firms, Dies 
Diamond National's U.S. Printing 
graph division 
Louis S. TYMA hs 
Left to right: Horace C. Lockwood, chairman of pmen et 
Richard Fairlamb, president of 0., a division of Miehle 


William C. Atkins, treasurer 


FRANKLIN TEEGARI 
assistant director . 
ns tor the Eastman Kodak ( 
N.Y. EUGENE F. RICHNER 


SUPPLIES 


FOR THE PRINTER 


aft holds “Hi-Fi” Blankets for the 


offset industry. Red, Black, 
Grev and Green. Available from stock; 


uniform 
faster roll speeds 


damage rollsand cut “blankets” for all size presses. 


Inates core 
for split-second Goodyear related products. 


lew core 


“Wilsolite” Matrix Materials... to 
produce Thermo setting molds. Natu- 
ral rubber, synthetic vulcanized rub- 
ber. Engraving rubber and cured 
plate backings. 


pe eee Write for full information and samples 


Letterpress and Flexographic 


Converting Mach nery IDO GIs 
rac CORP 


1827 Niagara Street, Buffalo 7, New York 


WAREHOUSES AN OD SE€Eervice 


om © a. To cOasrT AN DO CANAOA 
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New “MIRACLE” GOLDMINES 
revolutionize bindery profit 
36x48" 39x52" 44x58" 


The 17% x 22% AUTOMATIC 
... only $736! 


The New “ROBOT” 


that does everything... 16-page 








3 rt. an. and/or 8 parallel folds... 
ete. 1x5" to 20x26" 


Obsolescence is Cancerous 
Will cooperate with token initial 
and 10 months (simple old- 


fashioned 6% interest ) 


Do telephone me (collect). ..tLO 8-4470 


RUSSELL ERNEST BAUM, inc. 
1640 WOOD ST., PHILA. 2, PA. 














UTILITY STOCK TRUCK 


REMOVABLE SHELVES — 1 wo tholves— 21° «26° Ex 
tended and tilted for practical handling of all loads 
BIG WHEELS! MOVES EASILY! Big 5° dicmeter 
rubber tired wheels permit easy movement over 
rough spots— even when fully looded 

STURDY ROD AND PIPE CONSTRUCTION— 
Securely welded for heavy duty use. Built for years 
of service 

TWO LOCKING WHEELS— Porking Brakes’ on two 
wheels permit loading ond storage on ramps 
Shipped KD. Easily Auembled 

WAMEDIATE DELIVERY. For price and detoils write 





F.P. ROSBACK COMPANY Benton Harbor, Michigan 


peutomatie 
SHEET COUNTING 


AND 


MARKING MACHINE » 


fast... accurate 
... low-cost! 
Compact, portable unit 
counts and marks sheets 
from presses, sheeters, 
die-cutters, etc. — fast as 
machines can deliver. 


A special problem requiring design of new equipment? 
Call for our research and development service at the 
planning stage. 


WRITE FOR BULLETIN 401-A 


COUNTER & CONTROL CORPORATION 


4505 West Brown Deer Road « Milwaukee 18, Wisconsin 








VANDERCOOK & SONS, INC. 


General Offices, Research Laborotory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Pork 1-2100 
Eastern Sales and Service 
205 W. 34th St., New York 1, N.Y Phone: BRyant 9-6270 
Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 











MEANS MONEY 
WHEN YOU TRADE 


MEANS BUSINESS 
WHEN YOU USE IT 


15-17 S. Frederick Street 
rg Baltimore 2, Maryland 
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iB iy-Mmliliclilemmelileme-Wil-talaels 


PRINTER and 


Known . 
High Standards 
of Performance 


LITHOGRAPHER 





MIEHLE automatics from V-50 
Verticals up to 6/0 70” Two Colors 
MILLER units include Simplex and 
SW, SY and TY two color presses 
KELLY Model C 17% x 224% postwar 
RATES: Ordinary classified, $1.50 a line per BUSINESS OPPORTUNITIES also pre-war No. 2 automatics 
insertion (figure 38 characters per line); mini- FOR SALE—Lett HARRIS LSB 1744 x 224% offset 
mum $4.50. Used monthly, $45 a year for 3 , ' : : ‘ 

lines; $15 for each additional line. Situation EYBOLD 50” Z type cutters 
wanted, $1.15 a line, minimum $3.45 BAUM 17 x 22 and 25 x 38 folders 





Display classified sold by column inch with t ‘ New Aurelia COMMANDER offset units 
discounts for larger space and three or more ie e of at t 

insertions. Sample rates: One inch used one tor , ‘ 

time, $27, used 12 times, $22 per insertion ents that tell the ' — & PRESS of Ilinois Inc. 
Two or four inches used one time, $25 per . ; ; . 2 North Ravenswood, Chicag 


inch. Full rate schedule on request. Please 


8 ri lepe lable deal ‘] 
send poyment with order 28 years of depen le dealin 











Copy must be received at 79 W. Monroe St 
Chicago 3, Ill, by the 18th of the month pre- 
ceding date of publication 


CALENDARS AND CALENDAR PADS 
WHOLESALE CALENDARS, MATCHES, 


> y s (. o s o PP Y 
apes ING NOVEI ra 1 rus Fist L ABE S 
: f AnyRoll in Label‘, ‘ 


st to coast to 0 » | | wmWING MAAILER 
\RE_N-SET FORMS —/ HAI TI'S 


ADHESIVES 
CARB-N-SET 
























































: EQUIPMENT & SUPPLIES FOR SALE 2 GREENFIELD, MASS. , 
AIDS TO SALES 
. . . 
© $77 IN ORDERS FOR Insist on Megill’s 
& - 
e EVERY DOLLAR SPENT Remember. Only Megill Makes 
- ne Hh ally oF rth nn aes agen Spring Tongue*® Gauge Pins wre ent Se 
@ seetbel Nneel, ved no othe cies MEGILL’S PATENT uerrenoness V send tor Price i 
CENTRAL COMPOUNDING COMPANY 
° ~ as 1719 North Domen Avenve © Chicago 47, Iilinols 
. oh Fagg Mrs. of Trik, Glarcote, 20,20 Overprint Varnish 
@ pcign have 
> om ricKETS 
* 4 
eo >r 
>» & ao 
© LET'S HAVE BETTER _— 
© MOTTOES ASSOCIATION { ie 
* 2121 Eest Ninth St ashe $1.80 doz. with extra Tongues ‘ . 
© Plaseieadl 1k: Dhte pry Looking for Practical, 
Sold by Printers Supply Dealers Time-Saving Shortcuts? 
“] 5 If 99 THE IAPL lists plenty in every issue. See 
I e § printing: EDWARD L. MEGILL CO. for yourself. Subscribe today. 

eu of a Printer s the best The Pioneer in 1870 Inland & American Printer & Lithographer 
rin er ine . pe m0 con get becouse 4 763 ATLANTIC AV., BROOKLYN 38, N.Y 79 W. Monroe St Chicago 3, Ill 


coll us it makes money 


ah ee ? HANDLE WITH PROFIT! 
ooliane Goes new 1960 
HOLIDAY LETTERHEADS 


ADD TO YOUR PROFIT! 


) ne r par' r } lesipr plu rrelated enve 





MAILING PIECES FOR THE PRINTER 









How to Sell Printing Creatively 


By Mende! Segal. $25.35 for first copy, $20.35 
for additienal copies. Excellent comprehen 
sive book on selling with principles, tech 
miques ond chorts Send check or money 
order to Book Dept., The Inland ond Ameri- 
con PRINTER ond LITHOGRAPHER, 79 W 


Monroe, Chicago 3 


Enve the holiday sea 


~ Goes utHoceapune co 
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EQUIPMENT & SUPPLIES FOR SALE(Cont.) EQUIPMENT & SUPPLIES FOR SALE(Cont.) EQUIPMENT & SUPPLIES FOR SALE(Cont.) 


| PERFECT 
IF IT’S RUBBER FOR | 
PRINTING OR SUPPLIES HIGH SPEED, | AMSC CHASES 


— ee we eae wee | ist CHOICE for over 50 years : 
HILL RUBBE R C0., + WEB DRYERS @ in the Graphic Arts Industry! 
cendiey 2) YY Vining — Leading men...superintendents, 








craftsmen, owners alike .. . in- 
h 

amas aaaai sia LETTERPRESS Poni Rhos a ge lh ga 
BRANCHES: stereotype and electrotype work. 
HAYWARD, CALIFORNIA * eo) 33-5 a Over the years they have found 
LOS ANGELES, CALIF. that when a chase is mmarted 
| AMERICAN STEEL CHASE a 

Seen Seen GRAVURE is the best and most reliable 


MASSILLON, OHIO 


MEMPHIS, TENNESSEE 


PORTLAND, OREGON 
CHARLOTTE, NORTH CAROLINA 


SAMPLES & PRICES ON REQUEST 


“SERVICE IS OUR BUSINESS” pe 3 
B, OFFEN & CO. 
29 E. Madison St, Chicago, Ill. 


product available! 
Joints electrically welded to one-piece 
frames for extra strength and 
rigidity. 
Every Chase square and true. 
Ail AMSCO CHASES carry lifetime 
guarantee. 
Chases stocked to press specifications. 
Special Chases to your specifications. 


| AMERICAN STEEL CHASE COMPANY 
OVER 300 LEADING DEALERS, COAST- 

CONTACT SCREENS | TO-COAST, HANDLE AMSCO PRODUCTS. 
The Univers ge “ITEMS OF ECONOMY” 


OVER 
25 YEARS EXPERIENCE 




















Reconditioned—Satisfaction Guaranteed 


contrast {f desired, and better tone values Models 221 and 241 Davidson Offsets 
alten 32, 45, 55, 60, 65, 75, 85, 100, 110, Model 1250 Multilith Offset press 

120, 133, 150, 175, 200, 256 172 x 22'2 LTG Harris Offset press 
Sizes: & x 10 to 23 x 29 in. Miller Major single and two color presses 
Pre-angled screens to 23 x 29 in. at same —can be seen operating in Chicago 
prices Bar Plate Micro Perfect Step and Repeat 
Write for new literature *TM machine demonstrator model at 10°% dis 

CAPROCK DEVELOPMENTS count 

165 Breedwey, N.Y. 6 REctor 2-4028 Dealers for RADEN C Step and Repect process 


Complete line of cameras, plate-making 
and dark room ecuioment 








1 I\WAbash 2-2775 






A ECONOMY PRINTERS 
‘diy, PRODUCTS CO. 
609 So. La Salle St., Chicago 5, Ill. 










FOR ~~ 


IMPRINTING Wass 








Advertising literature + 
Booklets + Envelopes 
Post cards * Bank checks 


Foided circulars + Cartons 
Tabulating cards 














What have you? Ve 
CAN Write Dept.! for * literoture ® 
BE B. VERNER & CO., INC. 
a ee a ee = 





RICHARDS’ EXPERIENCE PAYS OFF 


LINOTYPE, LUDLOW AND MONOTIPE Let us help you sell Die-Cut Printing 
t t Send for t Ask for Goose Book full of ideas 











Midwe Matr & M ery Mart, Ir J. A. RICHARDS CO., KALAMAZOO, Mich. 

















. oe 
COOL any building 
= “co 
How to Do Embossing from the ROOF 
ye . 
In Yout Ow nN Plant effectively, efficiently, economically 
u can do professional embossing on your regular jot Everyone yng oo ag coe — aren see 
iIdi t 
and cylinder presses with STEWART’S Ae slate the roof of a building, descends into the interior 
tae ae . 4 it mokes the occupants uncomfortable and ruins 
BOARDS. A booklet giving full instructions is included a 
with every order. Don’t let those extra profits walk out 
fae: Roof cooling is the onswer. It can be used on any 
the door roof to keep the building cool of to save air conditioning costs. Best 
5% x 9!2 inches $2.00 a dozen equipment for the job is Ruppright’s Rotary Roof Cooler. Easily installed 
9'2 x 112 inches $3.75 a dozen within ao few hours by your maintenance department, it produces a thin 
19 «x 23 inches $7.25 ‘2 dozen film of water on the roof. This film evaporates but is continuously renewed 
Send check or money order to by the slowly-rotating cooler making the roof cooler than the air. 
Beck D . . THE INLAND AND AMERICAN 
ook Departmen " . : . . 2 ‘ 
P PRINTER AND LITHOGRAPHER RUPPRIGHT S ROTARY ROOF COOLER — 
19 West Monroe Street, Chicago 3, Illinois Box 43555-IN, Los Angeles 43, Cal FEW HOURS 

















EQUIPMENT WANTED 





EQUIPMENT WANTED 


WANTED one reasonably lote model 14” con 
tinuous forms press (offset). Give complete de- 
tails and price in writing 


Business Forms Wholesale, Inc. 
Attention Corl E. Giblin Box 1237 
Tocoma 1, Washington Greenfield 5-0292 








HEATERS FOR JOB PRESSES 





ACME GAS & ELECTRIC HEATERS 
| For All Types Of Job Presses 

@ Accurote Heot FOR 

| _ Control QUALITY PRINTING 
; @ apes ELIMINATES OFFSET 
| © Greater REDUCE STATIC 

j Efficiency ELECTRICITY 

| ACME PRINTING APPLIANCE CO. 

| 9455 Seymour Ave. Schiller Pk. Il! 








HELP WANTED 





Interesting 
Part-time 


Work 


for semi-retired man 
familiar with printing 


You are your own boss. You 
tell us how many hours a week 
you want to work; the more you 
work, the more you earn. 

You call on printers and lithog- 
raphers in your area presenting 
a low-cost service that every 
plant needs. You will represent 
a respected and successful com- 
pany with thousands of satisfied 
customers, many of whom we 
have served for twenty years or 
more. 

Write in confidence, outlining 
your experience and personal 
deta including age. Please en- 
close a recent non-returnable 
snapshot. 

Address Box R-25, The Inland 
ond American Printer and 
Lithographer, 79 W. Monroe St., 
Chicago 3, Ill. 





HELP WANTED (Contd.) PLASTIC & RUBBER PLATES 


LOOKING FOR A NEW JOB? 


Production Manager—0 fiset- Letterpress 

Eng. Exp 

desirable MIDWEST $10,000 - $12,000 
Superintendent—Off et 

Letterpress 309 ma» 

multicolor ecuipped 

plant MIDWEST $10,000 - $14,000 
Chemist—Lithography & 

Photoengraving MIDWEST $10,000 
Production Man— 

Publications EAST $ 6.000 - $ 7.000 
Accountants—Controller EAST $ 8,000 - $12,006 
Estimator—O fiset 

Letterpress OHIO $ 7,500 
WANTED: Cameramen, platemakers. strippers 

pressmen, compositors, proofreaders 
monotype, folder operators, bindery- 
men, offset pressmen 


GRAPHIC ARTS EMPLOYMENT SERVICE, INC. 
Helen M. Winters, Manager 
Dept. 10-8, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us 








IPESETTER I 


ty { i 








tr PRINTING 


s) 


WEB SALES WANAGER \ce 
Salesma wit tt 








The Industry's FIRST COMPREHENSIVE 


INSTRUCTIONS HANDBOOK 


Linoty pe-Interty pe Inatruction On Planning and Imposition 
Or eS 

Written Ay printers for printers 
PLANNING FOR BETTER IMPOSITION 
is packed with planning tps, oper 
ating procedures, hints and tricks 


SPECIAL OFFER: taken from years of experience in 


for a limited time, for only commercial printing 


$14 Designed as a manual for all con 


cerned with planning printing at 





you can own i 
any stage, the book also breaks 


COSTS FOR PRINTERS down the complex science of im 


yosition into clear. concise terms 
by Olive A. Ottowe F 
y Y readily understandable to the print 


“most valuable book on costing ing “layman 

in the graphic arts industry’ 144 profusely illustrated pages— 
incl. 96 pages of imposition layouts. 
Send check or money order to Book Dept Price: $10.00 a copy postpaid. 


The Inland and American Send check or money order to Beck Dept 
Printer and Lithographer ween as pr Eine ad 

. on 

79 W. Monroe ee Chicago 3, il. 79 W. Monroe Chicago 3, Ill 




















Also available 
electrically driven 


NE BEFORE SUCH A BUY! 


aay REPRO PROOF PRESS 


Equal to the finest—at a fraction of the cost! 


Compare these features of the Atlantic with any quality proof press on the market! 
7-roller removable ink train, big impression cylinder, accurate register, grippers con- 
trolled by foot pedal, front and side guides, automatic delivery, ball- 
MODEL ZA41 bearings for ease of operation, sturdy construction, precision-machined 
same ania for accuracy! NO SHOP CAN AFFORD TO BE WITHOUT A REAL PROOF 
17 X 23 PRESS NOW! WE CAN ARRANGE FOR DEMONSTRATION ANYWHERE IN 
MODEL ZA43 THE U. S. OR CANADA. Contact your local dealer or Lutz Machinery Corp., 
20 X 27 130 Greene St., N. Y. 12, or write direct to 


. 4702 18th Ave., Brook! 4,N York 
sie ety ono ATLANTIC numserinc MacHine CO. 5308 w. Pico Bivd. Les Angeles 19. Cat 


weoshup (os shown) 
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INDEX TO ADVERTISERS 


Acme Printing Appliance Co 
Allied Paper Corp 


American-Marietta Co 


Sinclair & Valentine Co., Div 
American Steel Chase Co 
American Type Founders 
American Writing Paper Corp 
Arbogust Company 
Atlantic Numbering Machine Co 


Avery Adhesive Products, Inc 


Fasson Products Div 


Baltotype 

Baum, Russell E., Inc 
Big Joe Mfg. Co 
Brandtien & Kluge, Inc 
Brown, L. L. Paper Co 


Business Forms Wholesale, Inc 


Caprock Developments 

Central Compounding Co 

Challenge Machinery Co 

Champlain Co., Inc 

Chandler & Price Co 

Chemco Photoproducts Co., Inc 

Cheshire, Inc 

Consolidated Water Power & Paper Co 

Counter & Control Corp 125 
Cromwell Paper Co Inside Back Cover 


Cutler-Hommer, Inc 10,11 


Dennison Mfg. Co 


Didde-Glaser, Inc 


Eastman Kodak Co 


Economy Printers Products, Co 


Fairchild Graphic Equipment 
Div. of Fairchild Camera & Instrument 
Corp 

Fasson Products 


Div. of Avery Adhesive Products, Inc 


Fletcher Paper Co 

Flint Ink Corp 

Force, William A., & Co., Inc 
Form House, Inc 


Fox River Paper Corp 


Gilbert Paper Co 
Goes Lithographing Co 


Graphic Arts Employment Service, Inc 


Hantscho, George, Co., Inc 


Harris-Intertype Corp 
7, 37, 38, 39, 40, Back Cover 


Harris-Seybold Co 
Div. of Harris-Intertype Corp 
37, 38, 39,40, Back Cover 


Heidelberg Sales & Service 2 


Hill Rubber Co., Inc 127 


Kimberly-Clark Corp 


Kleen-Stik Products, Inc 


Lanston Monotype Co 


Div. of Lanston Industries, Inc 
Let's Have Better Mottoes Association 


Lithoplate, Inc 
Subsidiary of Horris-Intertype Corp 


Ludlow Typograph Co 


Mackenzie & Harris, inc 128 
Megill, Edward L., Co 126 
Mergenthaler Linotype Co. .. Inside Front Cover 


Mid-States Gummed Paper Div 
Minnesota Mining & Mfg. Co 


Miehle-Goss-Dexter, Inc 
Millers Falls Paper Co 


Minnesota Mining & Mfg. Co 
17, 18, 19, 20, 113 


National Cash Register Co 


National Vulcanized Fibre Co 


Nekoosa-Edwards Paper Co. 


nuArc Company, Inc 


Offen, B., & Co. 


Packer Mfg. Co. 
Paper Converting Machine Co 


Parsons Paper Div. 


National Vulcanized Fibre Co 
Paterson Parchment Paper Co 


Pres-Sure-Stik Corp 


Regan Industries, Inc 

Richards, J. A., Co 

Riegel Paper Corp 

Robertson Photo-Mechanix, Inc. 
Rosback, F. P., Co 

Ruppright’s Rotary Roof Cooler 


Rutherford Machinery Co. 
Div. of Sun Chemical Co 


Sheridan, 7. W.& C. B., Co 


Sinclair & Valentine Co 


Div. of American-Marietta Co 


St. Regis Paper Co. 
Gummed Products Co., Div 


Strong Electric Corp 
Sub. of General Precision Equip. Corp. 


Ti-Pi 


Type & Press of Illinois, Inc. 


Vandercook & Sons, Inc 


Verner, B., & Co., Inc. 


Worren, S$. D., Co 
Wausau Paper Mills Co. 
West Virginia Pulp & Paper Co. 


Western Gear Corp 


Puglisi-Dutro, Inc 
Weston, Byron, Co 
Whiting-Plover Paper Co. 
Wilsolite Corp 


Wing’s, Chauncey, Sons 
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BY WAYNE V. HARSHA, EDITOR 











seems we oOugnt to ofter a littl poem lations of 


* NOW THAT WERE RUNNING A SERIES of articles lent job as a cooperative sers to the several national 
n estin t the Graphic Arts Industry, including both 


s Nightmare,” by Waring Sherwood users and manufacturers of equipment and materials 


1 
We have found that intervals of several years | 


shows best fit our economic restrictions 

tle job I wish you'd estimate At almost the same time, the latest 
magazine carr an article entitled Are 
. ‘ wy lea 
and positively have it here by noon Worth While?” by Clyde 
‘ , 4 . . , 4 
; nanager the Yale Materials Handling division of Yale 


that Ss none too soon: 


A snappy booklet set in Caslon eight 
R. Dean, general 


Co. The article was adapred from a talk Mr 


it will make ra befor vw Association of National Advertiser 


l | 
Nhat it Would take : graphic a 1 istry 1S not alone in ss 


nake it ten 


14] 1 
ywW If WOUIC LOOK 


ver extended 


oney well expended portent 


nat you can ee 


must be met 


ll shoppers do ea f ‘d further criticist 
one, two or three 1 b is we Cannot continue 
™ Check this information, then we can see chibit and trade show industry now 
roo Tew 
t, please figure what could we 
i copies for—and then you mig 


t change it would mal 


an inch, for appearance 


* HARDLY WAS THI 


| \ vnen WW ¢ reicases 


many years un ally active i h tion's a ial convent 
and now secretary of e National will nly one paper 
Association, issued a four-page release ; goose that laid 


13% no 


He entitled | Let's Have an Equi neck stretche 
Current Problen 


by Mr. Gage individual *® EDITORS CALL THEMSELVES “WI 


t 
e reflects the substance of equipment exhibitions who doesn't like an article will think there 
strong recommen tor hin I 
i a more conservative pro 
Gage, quoting a manufacturer *® YOU HAVE TO HAND IT TO THE EDITORS of the 
is must inevitably become part newspaper in Kaingaroa, New Zealand, which announces 
equipment So we consistently resist m it I sthead Opinions express { in { 
nize equipment exhibitions are rily condoned or even understood by 


© Ofgal 
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positions Corporation has done an 
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| Baerase i 


| (rom well / ) 


Result... you can quickly and 
easily measure off the Tympan 
or Offset Packing you need with- 
out waste... you can read the 
grain direction, caliper and size 
... YOu can maintain stock control 
ot a glonce. 





Of course, there's no 
doubt about famous 
Cromwell quolity. It's 


tough, it resists oil, 
humidity ond temper- 
cture changes, mois- 


ture and cleaning 
solvents—and each 
sheet is obsolutely 
uniform. Available in 
sheets or rolls to your 
specifications, 





The best run for your money— 
unconditionally guaranteed 


CROMWELL 


180 N. WABASH AVENUE 
CHICAGO 1, ILLINOIS 


Dept. F7 


rc 


Every sheet and roll has o printed guide-line 
ond caliper number. Each arrow is exactly 
10 inches from the point of any arrow to any 
other. Every sheet or roll clearly shows the 
caliper number and grain direction of that sheet. 


Cromwell Printed 
Tympan and Offset 
Packing was de- 
signed for the printer 
who wants the very 
best press prepa- 
ration. 


Cromwell Off- 
set Packing, 
treated to pre- 
vent slip, stops 
unnecessary new 
make-ready. Re- 
duces downtime. 


I'd like to test Cromwell Printed () Tympan ( ) Offset Packing, 
(check one). Send free sample. 


Name 





Company 





Address 








City 


press size and make 





sheet size desired 








UP TO 77-INCH SHEETS... 


unader control 


EVERY INCH OF THE WAY 





Control the variables in printing, and you go a long way toward 
controlling costs, quality and output. 
Built into Harris 60” and 77” presses are features that respond 
instantly to changes in operating conditions . . . features that insure “ 4 Vir 
stability during feeding and registering, sheet transfer, lithographing » mee ff vs a 
and delivery — four key zones to quality lithography at low cost. —_ | ashes At, Hin 
We call this Harris Control Zone Design. , op ob 2 Sie 
; . - . ra 
It’s a good thing to have in your next press. Ask your Harris man 
for the complete Control Zone story . . . let him show you why 
a man does his best work on a Harris! 
iaeaes New Harris 43” x 60” and 5414” x 77” Lithographic Presses. Avail- 


INTERTYPE 


A Division of Harris-Intertype Corporation 
CORPORATION 
: 4510 EAST 7ist STREET ¢ CLEVELAND 5, OHIO 











